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KNOCKERS 


The increasing use of forged 


iron hardware carries Knockers 
along with it on a wave of 
buying. A knocker, being a 
symbol of visits and visiting, 
is entirely appropriate as a 
Christmas gift. If you haven't 
the several McKinney designs 
to display, act now to get 
them. They find ready 
favor, especially at this time 
of year. 


MAIL BOXES AND 
FOOT SCRAPERS 


Quite obviously these come 
under the heading of Suitable 
Gifts. They deserve a place 
where shoppers can pick them 
up and examine their marvel- 
ous texture and rust-proofed 
finish. Many asale will be made 
this Christmas from among the 
several McKinney designs. Best 
of all, such items are not dead 
stock after the Holiday season 
is gone. McKinney Manufactur- 
ing Co., Pittsburgh, Pa. 


MCKINNEY FORGED JRON 
for Christmas Gifts 
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By Llew S. Soule 


WI 








laziness or carelessness. A messy, dirty, unat- 

tractive sales room is an economic crime, the pen- 
alty for which is loss of trade. No business crime is 
punished by a higher fine. It costs real money to main- 
tain a sloppy, dirty store. 


Di in a retail store is not merely an evidence of 


The chain store competitors of the independent re- 
tailer realize fully the sales value of cleanliness. Many 
a chain store manager has lost his job because his store 
did not measure up to the chain’s standard of cleanliness. 
Many an independent retailer has lost both his job and 
his business because that store did not measure up to 
the standards of buying public. 


It is an acknowledged fact that the average chain store 
presents a neater, cleaner, more inviting appearance 
than the average independent store. Why? Does the 
manager of a chain store differ materially from the in- 
dependent store manager in the human characteristics? 
Is he naturally more industrious, more careful, more in- 
clined to be “spic and span?” 


We doubt it. Human nature is very much alike in the 
majority of men. We are all as lazy as we dare to be. The 
difference lies in the fact that the chain store manager 
is operating under strict orders, which must be obeyed. 
Neatness and cleanliness are definite parts of his job, 
subject to the same check-up as the other parts of that 
job. His store is inviting, because the men at the top, 
who know the cash value of neatness and cleanliness, 
insist that it meet certain set standards. 


We recently had the opportunity to read the set rules 
under which the separate stores of a certain chain or- 
ganization operate. Remember, they are not suggestions; 
they are rules which are strictly enforced. 


Here are a few of them: 

Window displays must be changed each week. 

Counter displays must be changed each week. 

Windows must be washed twice cach week (Monday 
and Thursday mornings). 

The woodwork, inside and outside, must be washed every 
three weeks. 

All display tables must be kept filled, and must be clean 
at all times. 

Floors must be scoured and oiled every three weeks. 

Interior displays, including those on top of shelving, must 
be changed every three weeks. Merchandise used in such 
displays shall be so placed that it will be sold ahead of 
goods not so used. 


A Boss and a Set of Rules 








All display cases must be washed and retrimmed every 
week. 


The store must be carefully cleaned and left in good 
condition each night. 

Shelves must be cleaned every two weeks. All lighting 
fixtures must be cleaned once each month. 

Warehouse and cellar stocks must be neatly spaced and 
arranged. Damage of any kind must be reported at once. 

All price tags must be checked every three weeks both 
as to correctness and cleanliness. 

Every three weeks the stocks must be carefully searched 
for unsalable or slow moving items, which must be brought 
to the attention of the Division Superintendent. The man- 
ager will be held responsible for such items which are not 
so reported. 

Stoves and exposed pipes must be kept polished winter 
or summer. 

Sidewalks in front of store must be swept twice each 
day, and washed with hose three times each week. 

All employees must be clean shaven, and must wear clean 
shirts when on duty. Hands must be clean, and shoes prop- 
erly shined. 

All clerks must keep collars buttoned and ties tied while 
on duty. 


So much for neatness, cleanliness and care of stock. 
In addition there was one rule, which I feel impelled to 
call to the attention of the retail hardware merchants. 
This rule was printed in heavy type. It reads as fol- 
lows: 

All merchandise must be sold at the prices set by the 
management. It is business suicide to vary from these 
prices in either direction. Over charging will lose custom- 
ers, and under charging will lose money. 


Perhaps this rule might also be included in the clean- 
liness program. It at least represents a clean price 
policy of one price to all. 


We gladly concede the fact that there are thousands of 
independent retail stores which are clean, neat and or- 
derly. We are sorry to say, however, that there are 
other thousands not up to standard in this respect. That’s 
what brings down the average and gives the chain store 
the advantage. 


Does the independent retailer need a Boss and a set 
of rules? Perhaps. However, there is nothing to pre- 
vent him from being his own Boss and making his own 
set of rules. It’s results that count. 
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Jobbers Helping Retail 


CORES of hard- 
y ware jobbers at 

this season are 
engaged in pointing 
»ut to hundreds of re- 
tailers that there is a 
Santa Claus. 

That if Santa Claus 
is approached in the 
yroper spirit, he will 
bring to the retailer 
1 fine December vol- 
ume; will bring him 
scores of new friends 
who will be all-year 
customers, and will 
enable the retailer to 
show in proper envi- 
ronment and with the 
proper spirit the beau- 
tiful merchandise that 
is included in his all- 
vear stock and which 
makes excellent gifts 

These jobbers go to 
great lengths to do 
this. They not only 
turn over a_ liberal 
space to the display 











of tovs that they have Billy shouted for joy at this electric train assembly while Ruth lingered long before the family 

< Cie of dolls shown below, checking them one by one and giving love glances to all. 

been all year buying. 

but— 

They make up assortments for definite investment. They train dealer clerks who may be sent to them. 
They establish a routine for passing on dealer helps. They repackage toys in quantities suitable for small 
They devise special displays of moving toys suitable  cealers. 

for dealer windows or counters that can be economically Some jobbers go so far as to publish special catalogs 

in color, presenting items in their stock for dealer dis- 

tribution and also Santa Claus letters to be mailed by 
dealers to children. 

All of these things the jobber does with a view of 
making his retail customers better all around merchants. 
Jobbers know that once the retailer gets an idea of the 
business that can be done with toys, he will be more 
ready to stock additional profit-making lines. Christmas, 
they tell him, is an opportunity to show to an advantage 
new lines that he is introducing, for practically every 
family in the trading community will visit his store 
during the gift-buying season if he properly decorates 
his store and invites them to come. At this season peo- 
ple are actually looking for invitations. They throng the 
streets at night, window shopping, for invitations. 

Typical of these special efforts to interest dealers is 
the Toy Department of the Supplee-Biddle Hardware 
Co., Philadelphia. This company has builded for several 
years through special toy catalogs and special merchan- 
dising ideas for retailers. In this department, toys are 
considered as something apart from seasonal playthings, 
such as wheel goods, marbles, tops, air rifles, roller skates 
and the like. Toys are those playthings that are espe- 
cially gift season merchandise. Separate catalogs are 
used to promote wheel goods or Christmas toys. 

When the toy display was in place Sept. 1 of this 


-onstructed. 
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year, the need of a human pres- 
entation was felt. So Ruth and 
Billy, two normal, average 
children of one of the company 
officials, were brought in to see 
it. The special catalog, mailing 
_ pieces and other sales materials 
were written about this visit. 

Billy and Ruth became the ex- 

pert merchandise advisors of the 

toy department staff. 

The catalog for dealer distri- 
bution, “A Trip to the Stars,” is 
a story of this visit; the letters to 
be mailed to children by retailers 
are signed by “Billy,” and the 
special merchandising  assort- 
ments include Ruth and Billy fa- 
vorites and are balanced in num- 

bers by carefully kept volume records. A special Chim- 
ney post office is provided for retailers because Ruth and 
Billy liked the idea. “A Trip to the Stars” is helpful to 
parents, uncles and aunts and others who are trying to 
decide before buying what children like. 

On entering the department both children were pleased 
to shouts by a speedster automobile racing with itself 
of a specially constructed track—-a new $10 novelty. 
Then Billy discovered the electric toy train exhibit and 
immediately was all attention to a new block system 
device, which his set does not include. Billy’s conversa- 
tion was evidence of the “customer holding” power of 





Charles G. Cunius 
Toy Buyer for Supplee- 
Biddle 


electric trains. He 
has considerable 
equipment accumu- 


laed over several 
Christmases but he is 
expecting more. The 
same attitude was evi- 
dent when he turned 
his attention to the 
construction toy ex- 
hibit. Both of these 
exhibits were funda- 
mental with him, like 
the wagons, skates, 
bicycles and the like! 
All this merely calls to 
mind that novelties 
come and go but the 
heavy traffic, Christ- 
mas after Christmas, 


Merete ot ouvosaneneruevOpEROeconaguonnaragatanten sagt otezasne*centno 


Here again Billy’s at- 
tention was held and 
Ruth found the erectors 
Interesting enough to 
stay with him 





rs Find Santa Claus 











is on the standard toys. Girls will never outgrow dolls 
or housekeeping equipment. The retailer who estab- 
lishes himself in this trade has planted for a steadily in- 
creasing trade year after year as his trade community 
and the standard of living advances. 





Billy had thoughts of building a road like this at home 


The novelty toy is a leader, something to take the 
spotlight in the window or on the front table to satisfy 
that ever-present desire to “see something new” while 
buying the substantial or utility toy. 

Every person who has experienced living with children 
knows that the novelties serve their purpose of entertain- 
ment for a few days or weeks—like the cheap, flimsy 
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io — dolls, evidently thinking all of the time 
—— how she would like to have this doll or 
z -- that one to “play house” with this 

——— particular set. Housekeeping furnj- 
ture and equipment are among utilities 
of a toy display. 

silly found much interest in a cater- 
pillar tractor and tank, a this year’s 
novelty, which has uncanny ability to 
proceed over playroom floor obstruc- 
tions. 

This year the visitors at the Supplee- 
siddle toy department are hearing 
much of Ruth and Billy and it is well 
that they should—for Ruth and Billy 
represent a component part of every 
American community. Their desires 
are multiplied by the millions in the 
country and by the hundreds in every 
community. Merchants will do well to 
study the Ruth and Billy of their 
neighborhood and direct their promo- 
tion to them. 


rei 


@ 
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toy—and are then torn up to see what 
is inside, while the utility, substantial 
toy is kept for another day. Success- 
ful manufacturers have sensed this, as 
is evidenced by the sturdier wheel or 
pull toys now on the market. The 
American public has made its decision 
by the failure to return to the cheap 
imported toy since the war enforced a 
choice in favor of well made American 
toys. 

Two of the larger new items that 
Ruth and Billy inspected and approved 
were a locomotive about 2 feet long, on 
which a child can ride and steer it, and 
use the bell cord; and an A. E. F. 
ambulance. 

Ruth, of course, stopped long in 
front of the doll display, and as she 
passed into the group of housekeeping 
equipment she kept looking back at the 





N every section of the 

display Ruth and Billy 
found toys that attracted 
them jointly and individ- 
ually—usually both liked 
the same things. All pho- 
tographs shown here are 
by courtesy of Supplee- 
Biddle Hardware Co. 


EEN? 
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CLERKS’ CONTEST 


Cash Awards of $100, $50 and $25 to Retail Hardware Salesmen 
for Best Letters on Subjects of Their Own Choosing 


EALIZING that the hardware clerks of today are the hardware mer- 
chants of tomorrow, HarpwaAre AGE is interested in obtaining the 
viewpoints of the men and women behind retail hardware counters. 
We want to know what they think about the hardware business; about 

their jobs; about the merchants for whom they work; about running a hardware 
store; about store meetings; about anything and everything that is of interest to 


retail hardware salesmen. 


We are therefore offering cash awards for the three best letters, written by 
actual sales persons in retail hardware stores, along the lines suggested in the first 


paragraph. 


The grand prize will be $100 in cash. 
The second prize, $50. 
The third prize, $25. 


The three winning letters will be published in Harpware AGE. 


If HARDWARE 


AcE decides to publish any of the letters submitted which have not won prizes, it 
will send the writers of such letters $5 for each letter so published. 





RULES OF THE CONTEST 


1. Each contestant must be an actual sales em- 
ployee in a retail hardware store. 

2. Each letter must be written by the sales em- 
ployee who submits it, without any outside assist- 
ance. 

3. Letters must be written on one side of the 
paper only. (Typewritten letters preferred, but 
not obligatory.) 

4, Letters will be judged on the basis of inter- 
est and the ideas expressed, and not on the basis 
of penmanship or grammar. 

5. Each contestant may submit as many letters 
as he wishes, but not more than one prize will 
be awarded to any one contestant. 

6. Contest opens November 8, 1928, and closes 
December 30, 1928. Awards will be made on or 
about January 15, 1929. 


7. All letters must bear fhe name and address 
of the contestant, and the store in which the con- 
testant is employed. (While we would prefer to 
publish letters identified by the writer’s name 
and store affiliation, this information will be 
withheld from publication if the contestant so 
specifies. ) 


8. The judges of the contest are: 
Llew S. Soule, Editor, Harpware AGE. 
Saunders Norvell, Contributing Editor, 
HarpwakeE AGE. 
R. J. Atkinson, Past President, National 
Retail Hardware Association. 


9. All letters must be addressed to Clerks’ Con- 
test, Harpware Acr, 239 West 39th Street, 
New York City. 
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“Harnessing Science” 


By Saunders Norvell 


HAVE been on the jump recently, and haven’t had 

much time to either read or write. Have just 

finished a ten day trip, with five nights in Pullman 
cars. On the entire trip, the trains were not late once. 
What wonderful service the railroads are giving these 
days! I would be perfectly happy if it wasn’t for that 
50 per cent Pullman surcharge. That still sticks in 
my craw. 

On this trip I carried two books with me. 
“The Hunger Fighters” by Paul de Kruif. This is the 
same writer who wrote “The Microbe Hunters.” “The 
Hunger Fighters” is very interesting on account of the 
information given about the growing of wheat, about 
hog cholera and also about the hoof-and-mouth disease, 
and how all these things were handled. 

In “The Microbe Hunters,” de Kruif developed a 
very interesting style. It was a combination of a per- 
sonal and chatty manner of writing in connection with 
carefully worked out scientific facts. In other words, 
de Kruif made science exceedingly interesting. 

These two books, ““The Microbe Hunters” and ‘The 
Hunger Fighters” are well worth reading, but one does 
get tired of de Kruif’s chatty, personal style. He really 
overworks his style. He works in a lot of style when 
you are in a hurry to get to the facts and know how 
all the experiments turn out. 

It is interesting to read how men connected with the 
Department of Agriculture studied the wheat problems 
of the farmers of the northwest, how they found the 
particular wheat that would stand the long dry seasons. 
One of the members of the Department of Agriculture 
went to Russia and spent a long time there among the 
Russian farmers in some of the desert districts, study- 
ing the kind of wheat they sowed and their methods of 
wheat raising. As a result of these scientific studies, 
Durum wheat was evolved, and wheatlands that were un- 
certain and usually failures, became regular producers. 

Then along came the problem of the early frosts, 
when the quick ripening of wheat was necessary. Every 
day before the killing frost came counted. This was 
worked out through the painstaking care of other observ- 
ing scientific wheat growers, and we have the Marquis 
wheat. 

Then came the study of hog cholera. Eight years of 
experimentation, and finally the discovery that hogs 
could be inoculated with two serums; one to give them 
the cholera and the other serum to kill the cholera. 
After these two inoculations, the hog was immune. No 
one knew just why. Nature did not tell her secret, but 
constant experiment proved that this method would 
cure the hog cholera. 

Then the hoof-and-mouth disease. This terrible dis- 
ease threatened to ruin the herds all over the United 
States. It was especially virulent in California. They 
went to work on this disease and attempted to separate 
the bacillus that caused all the trouble. It was too small 
to be seen. Then they attempted to filter it with the 
very finest porcelain filter. This bacillus was so small, 
that it sailed merrily through the porcelain. Inocula- 
tions were tried. They were useless. There seemed to 
be no serum to cure this disease. 


One was 


Then somebody remarked that “if there were no hoof- 
and-mouth disease, then there would be no hoof-and- 
mouth disease.” This does not sound very scientific, but 
it simply meant that if every animal having this disease 
was buried five feet under ground, and if this plan could 
be carried out on a sufficiently large scale, there would be 
no hoof-and-mouth disease. So this was done. Trenches 
were dug with steam shovels. Thousands of cattle were 
driven into these trenches. Then they were shot with 
rifles and all were buried. Whole herds disappeared 
from the face of the earth. The Government indemni- 
fied all the farmers whose herds were taken, and by this 
means, an end was put to the hoof-and-mouth disease. 

All this, of course, is scientific, but at the same time 
it is intensely interesting. How many people know 
these facts. I am a fairly wide reader, and I had heard 
of winter wheat and spring wheat, but I did not know of 
the wheat battle of the “Hunger Fighters.” I had 
heard of hog cholera, but I never knew how cholera was 
stopped. I had heard about the hoof-and-mouth disease, 
but I never knew what they had done about it. All 
these things, and a great many more, are told in these 
two books—‘“‘The Hunger Fighters” and “The Microbe 
Hunters,” and we can put up with the author’s style, just 
to get the author’s facts. Both books are well worth 
reading. 

Another book I carried with me on this Western trip 
is “Whither Mankind,” a panorama of modern civiliza- 
tion, edited by Charles A. Beard. I haven’t got very 
deeply into this book. On my trip I was compelled to 
talk shop, and this shop talk interfered with my reading. 

The introduction to the book is written by Charles A. 
Beard, and this introduction alone is worth the price of 
the book—$3.00. Charles A. Beard, by the way, is one 
of the authors of “The Rise of American Civilization,” 
a book which every would-be intelligent American 
Should read. 

This book is a series of articles by distinguished 
writers. Some of the subjects and writers are:: 

“The Civilizations of East and West” by Hu-Shih. 
Mr. Shih is evidently a very intelligent Chinaman. I 
wish I could write as well as he does. 

“Ancient and Medieval Civilization” by Hendrik 
Willem Van Loon. 

“Science” by Bertrand Russell. 

“Business” by Jwius Klein. 

“Labor” by Sidney and Beatrice Webb. 

“War and Peace” by Emil Ludwig. 

“Health” by Winslow. 

“The Family” by Havelock Ellis. 

“Religion” by James Harvey Robinson. 

“Philosophy” by John Dewey, etc., etc. 

Just notice these names! Every one of them stands 
for the last word in their particular department of 
modern thinking. It is simply a treasure house of 
modern up-to-date information and the best thinking 
of modern minds. The articles I have read so far are 
written in the most readable form. I have enjoyed 
them far more than I did Douglas Fairbanks in “The 
Gaucho.” 

In his introduction, Charles A. Beard stresses the fact 
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that we are now living in a “machine age.” He tells 
of the changes that have been brought about by the 
machine. Hui Shih also writes about the machine. Have 
you ever stopped to think that in the middle ages when 
every man did his work by hand, there was only one 
man working for one man. Each man was just work- 
ing for himself, but today in the United States, Mr. 
Beard states that every man, woman and child has 
thirty-five men working for him. In other words, this 
is machine man power per each unit of our population. 

If you have become somewhat pessimistic in regard 
to the trend of modern civilization, as at times I think we 
all do, this book will cheer you up immensely. It will 
show you how much better off we are than they were 
in the middle ages, when they were doing everything by 
hand. If you are thinking at all about this life where 
all of us now find ourselyes and whither we are drift- 
ing, a careful reading of this book will clear up a lot 
of cloudy ideas that you have. At least, it affected me 
that way. 

I, for instance, have often thought it must be nice to 
sit cross-legged in the shade of a tree, and not do a 
thing all the live-long day, as the wise men do in India. 
I suppose a very busy man always imagines. how he 
would enjoy a rest, if the world would let him rest. 
I suppose it is just the same as when the poor of this 
world fixed up their idea of Heaven. Just because they 
did not have any gold, silver or jewels, they arranged a 
Heaven full of these things. All of us sigh for the 
things that we do not possess. The hard workers want 
rest. The poor wish for jewels. The servant girl 
dreams of Princes, and the sailor, in the long hours of 
the watch, thinks of his girl. 

3ut speaking of science, I was told a story this week 
that actually raised my hair. I happen to know that 
it is a true story. It indicates to what extent science is 
now being used in modern life. 

No doubt you know, just as I have known for a num- 
ber of years, that on ships sailing on long voyages, in 
penal institutions and in the Army, certain chemicals 
are mixed with the food of the men that have a very 
quieting influence. These chemicals lead the gentle- 
men, who have unfortunately been placed in such an 
environment, to accept cheerfully the limitations of their 
environment. 

Recently there was a football game. Two of our 
leading colleges sent their very best players to fight it 
out to a finish. A very fashionable girls’ school hap- 
pened to be in the vicinity of this game. Naturally, the 
young ladies at this school received invitations from their 
boy friends to attend this game. There was great ex- 
citement in the young ladies’ seminary. The girls who 
were invited to attend the football game were very 
proud. Those who were not invited were very unhapp. 
Arrangements were made with mothers and guardians. 
Chaperons were assured. Everything was fixed up in 
the most approved manner. 

The great day came, and all the young ladies, dressed 
in their very best, attended the game. At least, they 
intended to attend the game. Of course, at the leading 
hotel in the city before that game, tables had been en- 
gaged. Gay parties had been arranged. ‘The tables 
were decorated with the colors of the respective Eleven’s, 
but alackaday! when the time came for luncheon, most 
of the young ladies from the institution of higher learn- 
ing were very ill. Some managed to drag themselves 
out to the game, others in despair retired to rooms in the 
hotel. There was an investigation, and then it de- 
veloped that it was customary at this institution to give 
the young ladies the same chemical that sailors, so'diers 


and convicts were given in order to have them accept 
their environment cheerfully and in a ladylike manner. 

However, in this case, when the chemical was placed 
in their food, the dose must have been just a little too 
large. No serious harm was done. Not one of the 
young ladies was permanently ill, but the football game 
was won and lost without the presence of some of these 
charming young ladies. 

This story I happen to know is true. It is quietly 
going the rounds. There are many good laughs, but 
some of the parents of the young ladies attending this 
school are wondering whether they should write letters 
drawing the line on the administration of this particu- 
lar chemical, but why should they? All food is simply 
chemistry in one form or another. Every bit of food 
we eat has one chemical effect upon us or another. When 
we eat vegetables, for instance, we assimilate certain 
salts and vitamines that are said to be very good for us. 
Eggs have their own particular chemical reaction. 
Oysters are said to have a chemical reaction all their 
own. In fact, a scientist has remarked that if he could 
arrange a dinner on a scientific basis, he could make 
the guests at that dinner feel just as he pleased. There- 
fore, if these young ladies happened to get too much of 
a soothing chemical, that was only a mistake. They 
might have eaten too many eggs and suffered just as 
much in that way. 

This story, however, gives sales managers and hard- 
ware men quite a good deal to think about. Since we 
are living in a machine age, possibly if we knew just 
the right chemicals, we might develop a very high 
order of salesmanship by feeding our salesmen certain 
kinds of chemicals. These chemicals could be taken 
with their food, just as the young ladies ate their 
chemical, and if the dose was not too large, sales would 
increase without any bad effects. 

Of course, we well know that one of the serious weak- 
nesses of clerks in the stores, is the fact that they talk too 
much, Many customers stand and wait while clerks in plain 
view ignore them and entertain each other. Proprietors 
often wonder what all the conversation is about. But be 
this as it may, possibly one of our scientists, the man 
for instance who discovered the serum that would shut 
off hog cholera, might develop a chemical that would stoy 
conversation. 

This is worth looking info. Probably the age wil! 
come when each one of us will have on our desks before 
us a whole line of little phials, each phial will be 
labeled. When we come down to work in the morning. 
we will decide just what kind of work we wish to do that 
day, and then we will give ourselves’a little dose oi 
chemical that will help us do just that kind of work 

Now, of course, I know all of my readers are very 
curious about that chemical that is used in the Army, 
the Navy, in penal institutions and in young ladies’ 
seminaries. Of course, I know I was curious to find 
out, but possibly I should not tell you as I haven't a 
degree as a doctor. 

What a lot of laughing is going the rounds about this 
particular girls’ school! I suppose all those who read 
this article, when the young ladies come home for 
Thanksgiving or Christmas, and when they behave them- 
selves like perfect ladies, when they show great reserve 
of manner, kindness and consideration for others, when 
they are not quick tempered but considerate in all of 
their remarks, then possibly their guardians may wonder 
if before leaving school they were given a dose of this 
chemical that makes perfect ladies. 

We are certainly going some in this age. 

(Continued on paae 86) 
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This hardware store display won third prize in the August-September seasonal window display contest 


Hardware Window Wins Third Prize in 


Clock Manufacturers Association Contest 


bury Clock Co. (Ingersoll Watch Co.) and the Sangamo 
Electric Co. 
‘There will be one more seasonal contest, covering the 


OUGLAS DOWELL, display manager of the Kim- 
ball-Upson Co., retail hardware store in Sacra- 
mento, Cal., has been awarded third prize in the 

special August-September seasonal window display con- 
test, sponsored by the Clock Manufacturers Association 
of America, 644 Drexel Bldg., Philadelphia, Pa. The 
unusually fine window display of clocks and watches ar- 
ranged by Mr. Dowell and receiving third prize is re- 
produced herewith. A great deal of attention was 
devoted to detail and some very attractive dealers’ helps 
were used. Ingenuity and originality were important 
factors in the drawing power of the display. 

The first prize of $25 in this grouping was won by 
Everett W. Quintrell, display manager of Elder & 
Johnston Co., Dayton, Ohio, and second prize was 
awarded to Geo. F. Hauber, display manager of the 
Emigh-Winchell Hardware Co., Sacramento, Cal. It is 
interesting to note that in the May-June seasonal con- 
test, Mr. Hauber won first prize and Mr. Quintrell won 
third prize. 

This seasonal contest was open to retail dealers 
throughout the United States who would feature in their 
windows, during the months of August and September, 
clocks and watches manufactured by members of the 
association. These include the Wm. L. Gilbert Clock 
Co., Herschede Hall Clock Co., The E. Ingraham Co., 
Lux Clock Mfg. Co., New Haven Clock Co., The Water- 


months of November and December. In this way, dis- 
plays can be tied up with seasonable sales. A master 
award of $100 for the photograph of the best display 
of the year, either window or interior, is also offered 
by the association, in addition to a series award of $100 
for the best series of three or more photographs of win- 
dow displays installed by a retail dealer in 1928. 

An award of $50 as first prize and $25. as second 
prize will be given for the best photos of watches and 
alarm clock displays. A similar award will be made for 
photos of the best display of clocks, other than alarm 
clocks. All entrants for the special seasonal awards 
automatically become entrants for the series award. It 
is possible for any contestant to win $375 in prizes. 

It is not necessary for a retail merchant to purchase 
merchandise in order to enter the contest, as members 
of the association will loan merchandise to dealers who 
desire to have a photograph entered in the contest. The 
photos need not feature clocks and watches solely, but 
these articles must be the dominating feature. 

Photographs of general displays taken at any time 
during 1928 and the November and December seasonal 
displays, must reach the associations offices by Jan. 15, 
1929. Full information can be secured from the Clock 
Manufacturers’ Association of America. 
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Selling the 1929 Model Home 
Along with the Paint 








It Is Only a Step from the Redecorated House to the Modernized One, but That 
Step Holds Many Sales Opportunities 


HY should a householder buy a 1929 model car 
and still live in a 1900 model home? 


Especially when the 1929 model home can be 

had at less or no greater cost than the latest model car. 

The opportunity to sell this late model home comes 

when your customer comes in to buy paint with which— 
he thinks—to bring his home up to date. 

A longing for a more beautiful, a more creditable 
and a more comfortable home is inherent in home 
owners. That is the reason for redecorating, inside or 
out. At the same time the home owner is conscious 
that in repainting he is only accomplishing a part of 
what he has in mind. 

The real trouble is that the home owner DOES NOT 
KNOW how cheaply he can really MODERNIZE his 
home. 

The hardware merchant’s interest in modernizing a 
home is shown in the tabulation below. He can check 
this list and satisfy himself as to what part of these 
supplies he can furnish and then decide whether or not 
it is worth his while to sell the paint prospect on mod- 
ernizing his home. We are indebted to the Home 


Modernizing Bureau for the photographs of this home 
and the facts stated as follows: 
“When Dr. McGill came back from France in 1918 
His 
There 


he decided to locate in a Central Western city. 
first concern was to find a home for his family. 


0 EES ES Sa ee et gn eee ee a $ 16.11 
ICCC PMI. oi vinn esos cst deseastensoeresces 10.00 
Flooring—including labor ...........eeeeeeeeee ees 100.00 
Gas Fixtures—‘“Radiantfire” heater ..........-+.45- 35.00 
SS GRAY Ben er Beery nee ne Cee oor 37.48 
Heating—Warm Air—including labor ..........-.. 195.00 
Lighting Fixtures ..........c.ccccceccsscccrccccece reared 


Lime 


ITEMIZED COST 


was little choice. Prices were very high. Even anti- 
quated structures built in ‘“‘the nineties,” such as the one 
pictured above, were scarce. The Doctor felt that in 
paying $4,900 for this house he was making a good 
bargain. 

“The house was just a house which furnished shelter, 
but not the kind of a home he wanted. The Home 
Modernizing Bureau showed him the way. The result 
is a charming home, with real individuality, comfort, 
convenience and worth today $8,500. 

“There was an old bathroom, but it was too small, 
and the fixtures were antiquated. The heating plant 
was worn out. The electric fixtures were obsolete and 
the flooring impossible. A shingle “overcoat” provided 
beauty. New sash, a new entrance, and a sunparlor 
where the old porch was, a new roof, a coat of paint, 
and an attractive front walk and new planting completed 
the effect. A partition was moved to*increase the size 
of the bathroom and the entire interior redecorated. A 
gas heater provided extra comfort for the new sunroom 
in the winter, and Dr. McGill’s family began to enjoy 
living in one of the most attractive homes in Decatur. 

“The Doctor feels that his modernizing has cost him 
more because he hired his labor by the day, instead of 
utilizing the services of a general contractor. This is 
probably true. Exact figures covering each item follow: 





Moving Partition—including labor........... 125.00 
PRR AAIC TIN I IMIIOE oo 5.5.5 iss op opel oc ode ese cecwes 125.00 
Plumbing Fixtures—including labor ............... 174.94 
Se PUR b eis eo 46 ke Tec ce ew haclen «6s 250.00 
Wallpaper—including labor .............005 seeeees 100.00 

685.00 


Day Labor, exclusive of contracts 
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One hundred and twenty stores in Detroit arranged Save the Surface Campaign window displays during the week of the conventions. 


The Jaynes- 


Resanson store of 9583 Grand River Avenue was awarded a silver cup 


Paint and Varnish Men 
Discuss Their Own 


Industry 


New Officers Elected and Memorial for Norris B. Gregg 
Is Decided Upon at Annual Session of the 


Trade Conventions 


CHARLES J. CASPER, 

elected president National 

Paint, Oil and Varnish 
Association 


HE several trade associations of the paint and 

varnish industry recently met concurrently in 

Detroit last month. Much time of the various 
sessions was taken up with planning the educational 
vork, which is to be continued on a growing schedule, 
n keeping with the growth of the industries. A review 
f business of the last year was held satisfactory and 
much confidence expressed as to the coming year. 

Charles J. Casper, Pittsburgh Plate Glass Co., was 
elected president of the National Paint, Oil and Varnish 
\ssociation, succeeding James B. Keister, National Lead 
Co., San Francisco. 

Regional vice-presidents are: Canadian Zone, A. W. 
Poole, Toronto; Central Zone, G. M. Breinig, Kansas 
City; Eastern Zone, FE. P. Lynch, Providence ; Southern 
Zone, F. J. Cooledge, Atlanta; Western Zone, Wallace 
I, Bennett, Salt Lake City. 

Directors to serve for three years, are: 

J. E. Ingraham, Atlanta; Leon S. Hanline, Baltimore ; 
William Collins, Central New York, (Syracuse); W. R. 
McFarland, Colorado, (Denver) ; F. M. Brininstool, [os 
Angeles; D. J. Devlin, New Orleans; H. S. Chatfield, 
New York; M. I. Bernard, Oakland; W. L. Ray, Pensa- 
cola; A. E. Daum, Pittsburgh: Robert M. Thompson, 


E. 8S. PHILLIPS, 
elected president Ameri- 
can Paint and Varnish 
Manufacturers’ Associa- 

tion 


Puget Sound; Carl Forline, St. Louis; Fred Crandall, 
San Diego, and W. L. O’Brien, representing Individual 
Members. 

Charles J. Roh, Newark, was reelected treasurer 
George V. Horgan was reappointed general manager. 


IX. S. Phillips, president of Devoe & Raynolds Co.. 
Inc., New York, was elected president of the American 
Paint and Varnish Manufacturers’ Association succeed- 
ing Frank L, Sulzberger. Other officers elected were: 
Vice-Presidents, Frank L. Sulzberger, Enterprise Paint 
Mfg. Co., Chicago, and Frank P. Cheesman, Cheesman- 
Elliot Co., Inc., Brooklyn; secretary, George B. Heckel. 
Philadelphia ; treasurer, H. L. Wilkinson, Debevoise Co.. 
Brooklyn; directors, B. J. Cassady, Pittsburgh Plate 
Glass Co., Pittsburgh; L. H. Conklin, Flood & Conklin 
Co., Newark; W. C. Dabney, Jones-Dabney Co., Louis- 
ville; A. D. Graves, Pratt & Lambert, Inc., Buffalo: J. 
Sibley Felton, Felton, Sibley & Co., Inc., Philadelphia; 
H. A. Hall, Boston Varnish Co., Boston; R. W. Leven- 
hagen, Glidden Co., Cleveland; H. A. Melum, Benja- 
min Moore & Co., Chicago; C. B. Woodruff, W. P. 
Fuller & Co., San Francisco. 














“Mr. Gregg was the 
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An outstanding 
event of the meet- 
ings was a decision 
to establish the Nor- 
ris B. Gregg Memvo- 
rial. The decision 
was to raise $125,000 
within the industry 
and purchase the 
property in Wash- 
ington in which H. 
A. Gardner has op- 
erated the Scientific 
Section of the Edu- 
cational Bureau. 


founder of the Edu- 
cational Bureau, and 
until his death, was 
keenly interested in 
this phase of the in- 
dustry pt om otion. 
After purchase in 
the name of prop- 
erty, Mr. Gardner’s 
work will be continued as heretofore. The property has 
been equipped for scientific examination and testing of 
paints of all kinds. 

A few of the interesting comments offered during the 
conventions are here quoted: 


A. D. Graves, chairman of the Save the Surface 
Committee :—It would be unfortunate indeed, if our 
great industry was making no effort to present to the 
public the economic value of our products. This great 
industry of ours, with assets of probably four hundred 
million dollars, doing a business. of well over half a 
billion dollars, subscribes the rather small sum of 
$200,000 to carry on this work. It would seem that this 
is not nearly as much as it should be, but I do feel that 
the Save the Surface Campaign is getting as much out 
of the money expended as it is possible for it to do. 


G. W. Frederick, Smith-Alsop Paint and Varnish 
Co.:—A great many stores do not handle a complete 
line of artists’ materials—another line which not only 
shows a very nice volume at a time of the year when 
the regular business has slowed up, but brings contact 


Clean Up and Paint Up exhibits 











displayed records of accomplishments and promotion material 


with prospect paint buyers and in a great many instances 
leads to nice paint sales later. 

George C. Morton, Carpenter-Morton Co.:—] 
think the decline of price on mixed paints was entirely 
unwarranted, as the margin of profit to the manufac- 
turer on a pure lead, zinc and linseed oil paint was no 
longer than necessary in view of the high expense of 
doing business at the present time. 


C. H. Armstrong, Patterson Foundry & Machine 
Co.:—Mass production methods are being adopted 
the paint and lacquer plants and the effect will be toward 
higher grade products and lower production rates. 
Many new plants have been built and more modern 
equipment has been installed to accommodate new manu- 
facturing methods. 


E. J. Frobeck, Jones-Dabney Co.:—I fully believe 
the coming year will show another great advance in the 
art of varnish making. We all know that the first four- 
hour liquids on the market were far from perfected 
articles and we are looking fortvard to seeing a develop- 

(Continued on page 86) 


The Save the Surface Campaign exhibit at the recent paint conventions in Detroit 
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Making Turpentine 


Favored Merchandise 


T sometimes 
seems that bus- 
iness advances 

on hunches, chance, 
coincidences or 
what not, instead of 
deep study and research. Another view of the same thing 
is that deep study, intelligent thinking and other sound 
constructive work have prepared a man to be ready when 
opportunity knocks at his door that one time. 

However this may be, here is a true story of mer- 
chandising success in the matter of that long neglected 
commodity—turpentine. Turpentine, as you know, is 
one of the oldest com- 
modities sold in paint 
departments, and until 
a short time ago it had 
very few friends. In 
many stores a barrel 
constituted an over- 
stock. The merchant 
regarded it as mussy, 
smelly, uncertain as 
to price and quality 
and generally unde- 
sirable. Paint users 
had long since learned 
that when they wanted 
to kick on quality they 
could mention the tur- 
pentine in words of 
suspicion and_ the 
seller had no adequate 
defense. 

All of these things 
E. H. Dornseif, paint 
buyer for Supplee-Biddle Hardware Co. knew, although 
this Philadelphia jobbing house had not sold turpentine. 
Perhaps he had marshalled his facts in true military 
order as his defense against selling attacks of turpentine 
salesmen. Also he knew there was something new in 
the turpentine world; that the steam and solvent process 
produced a high-grade turpentine of consistent quality 
that did everything the old style tree-tapping process 
gum turpentine'did and the new product was of guar- 
anteeable quality. He also knew this new process tur- 
pentine had been a bit hard to sell because it did not 
smell like the age-old kind. 

So it happened one day when a salesman for this 
steam and solvent process turpentine seemed to take his 
failure to get an order especially to heart, Mr. Dornseif 
gave him a challenge. It may be that Mr. Dornseif was 
merely following the house rule of treating all salesmen 
as courteously as possible, or it may be that he had a 
vision of business. That is his secret. His challenge 
was: 

“We would like very much to sell turpentine of known 
quality in packages suitable for the retail hardware mer- 
chant, who is our customer. We simply cannot see tur- 
pentine as merchandise when it is sold only in barrels. 

“That is something to think about,” said the salesman. 


How One Jobber Overcame Many Difficulties and Is 
Making Sales Records 


The Wilmington (Del.) Hardware & Rubber Co. is one of the retailers 
who sees possibilities in package turpentine 


“T will make you a 
proposal on _ that 
basis.” 

Later came the 
proposal. ‘Turpen- 
tine shipped in tank 
cars for economical distribution; properly labeled pack- 
ages of one and five gallon tin cans and barrels. This 
turpentine could go to the consumer with the manufac- 
turer and jobber guarantee. Five gallon cans fitted with 
tilting crates, so they can be used for the small trade. 

As a result of this challenge and acceptance Mr. 
Dornseif realized that the next move was his. 

Supplee-Biddle trav- 
elers had never sold 
turpentine and now 
they were to go out 
and not only sell tur- 
pentine but sell a tur- 
pentine that smelled 
different from the 
usual sort, and was 
packed differently— 
and that means some- 
thing even if the 
change is for the 
better. 

So Mr. Dornseif 
called upon the Her- 
cules Powder Co., 
makers of this steam- 
distilled — turpentine, 
for a method of edu- 
cating salesmen. This 
was supplied in the 
form of technical 
studies, motion pictures showing the process of manu- 
facture, and much emphasis on the stable quality of the 
newer product to do everything the longer known prod- 
uct could do. 

In fact, a turpentine school was organized for these 
travelers. First, they were interested in the product, 
then educated about it and then inspired to sell it. 

The fact that Supplee-Biddle did not sell turpentine 
before this adventure removes the ordinary basis of 
comparison, for there are no past sales records to com- 
pare with. But let it be said that these interested, edu- 
cated and inspired salesmen justified Dornseit’s belief in 
them. They went out and sold turpentine in unbelievable 
quantities. Tank car shipments from factory to the 
Supplee-Biddle packing room became routine and the 
trade is still growing. 

These salesmen had educated a lot of dealers to the 
point of convincing householders that “every well regu- 
lated household has a can of turpentine in the closet or 
workroom.” Such sales are, of course, simply added to 
the necessity purchases of turpentine for painting and 
other industrial uses. Also the person who is thinking 
of buying a small amount of turpentine for a painting 
or other industrial task does not hesitate to buy a gallon 
in a neatly labeled can. 
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a | Suggest Uses 


for Paint 


Holiday Decorations and 
Unfinished Furniture in a 
Paint Window Means Sales 


A lavish use of colorful Christmas decorative material made this window notable to 


holiday shoppers 


RING Santa Claus into your paint department and 
help a lot of people out of their gift dilemma. 
Getting Santa to work for you is about the easiest 

task you ever set for yourself. 

Of course, you have paint—especially lacquer—and 
some unfinished furniture. If you have not yet added 
unfinished furniture to your stock in trade, get some old 
pieces that need redecorating badly and build an attrac- 
tive window display. Then add some typical Christmas 
features, such as a Christmas tree, a Santa Claus, some 
poinsettias, and the thing is accomplished. 

Scores of the people who pass your store and will see 
this display have gift problems that are serious to them. 
The problem is to provide attractive, useful, unique gifts 
with about half enough money. 

Also, most of these people, if they knew how, would 
like to give to their friends something with the personal 
touch. 

The unfinished furniture answers this problem. They 


can be fairly assured their gift will duplicate no other, 
as few people will decorate even a magazine scuttle 
exactly alike. Also, this decoration will represent their 
personal effort. 

There must be in your town—there is in every other— 
parents who would like to doll up the house or a special 
room for the boy or girl who is coming home for 
Christmas. Also, there are people who would like to 
pretty up some favorite piece of furniture for a member 
of the household. 

All of these thoughts can be suggested in a window 
display. If you use old furniture, redecorate half of it 
as a suggestion. If you stock vases, bottles and other 
things that are becoming so popular as hand decorated 
gifts, decorate a few of them. Dip a few ice pick and 
screw driver handles to show what can be done. 

All of these things will help to liven your paint trade 
at this formerly dull season and build your paint prestige 
for next spring’s big drive. 


The H. C. Shaw Co. of Stockton, Cal., had good results from this holly and poinsettia decorated window 
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From the Lac Bug to Shellac 


Natives of India Collect and Prepare by Hand the Raw Material 


Cooled molten shellac stretched into sheets prior to breaking into flakes 


ANY thousands of years ago, quite accidentally, 
shellac was discovered—or rather the lac bug 
from which shellac results. The discovery 

occurred in India and the material, which has since be- 
come the means of Support of tens of thousands of 
Hindus, was developed casually enough as a result of this 
find. The little red bug which unwittingly furnishes our 


Lac bugs attached to the branch of a lac tree. Male, female and 
young lac insects greatly magnified 


shellac was at first used to produce a brilliant red dye 
for ornaments and clothing. 

Shellac is quite generally thought of as the sap drawn 
from trees, similar to the way rubber, rosin and tur- 
pentine is collected. But, actually, it has a more fasci- 
nating history. It has no direct relation to plant life, 
but comes into being through the lac bug, a tiny red 
insect no larger than a mustard seed, which in company 
with thousands of its kind, swarms the lac trees at 
certain seasons. 

These industrious insects settle.on the branches of 
the trees, for feeding purposes, eating continuously of 
the sap. This sap is ultimately transformed to a fluid 
which, when it exudes to the surface and comes in con- 
tact with the air, forms a hard shell-like covering over 
the body of the bug. This coating has for years been 
the substance from which shellac is made. 

After a period of six months or less the parent bugs 
become inactive under this crust and die. They have 
built for themselves their own tombs, and at the same 
time an incubator for the next generation. Soon the 
young eat their way through the crust and migrate to 
new grounds to start the process all over again. 

Following the death of the lac bug and the departure 
of the young to other trees the native workers begin the 
harvest of the crust. Only one crop is taken from a 
single tree in a year. Millions of the incrusted limbs 


Native gathering incrusted twigs 


are assembled and taken to a shelter where the lac is 

removed, or the natives sometimes remove the incrusta- 

tion with a wooden mallet, as you would break ice off 

a twig. The former method produces what is known 

as stick-lac; the latter, grain-lac. In either case it 1s 

the first step in the harvest of the raw shellac gum. 
When the lac crust has been removed from the twigs 

(Continued on page 87) 








HARDWARE AGE for NOVEMBER 22, 1928 63 


Successful Windows Have “It” 


This One Leaves the Impression of Qual- 

ity of Materials and Ability of the Mer- 

chant to Help with an Artistic Decorative 
Scheme 








OME people talk about themselves, others 
hear themselves talked about. Likewise, 
with show windows. 

Window placards in many paint windows 
shout price, quality and service, whereas, other 
displays instinctively give the impression of 
quality paints at fair prices without the use of 
price tags or cards. 

Here is such a paint window. 

The palette was made of painted beaver 
board, the paint daubs of composition plaster 
and coloring matter. There are no price tags 
trying to coax bargain hunters, no placards 
proclaiming high quality material and super- 
fine service but this display stands for all of 
these things because it has personality, that 
elusive something that cannot be described in 
show windows any more than it can be ex- 








plained in individuals. 


The personality of the artist projects itselt 
into this display and unconsciously impresses the indi- 
vidual with the quality of the paint exhibited. 
artist’s palette infers that this hardware dealer’s paint 
At the base of the palette is the 
pictorial proof, namely, three framed photographs show- 
ing the interior of a stately mansion, all newly painted, 


can do an artistic job. 


presumably with this merchant’s line. 


New Presto Spray Gun 


For the spraying of insecticides, exter- 
minators, disinfectants and such liquids, 
the Metal Specialties Mfg. Co., 338 North 
Kedzie Ave., Chicago, IIl., is announcing 
the Presto No. 102 Electric Spray Gun. 

This new device has many of the features 
of the Presto high compression No. 82 gun 





for the handling of 


introduced 


recently 
paints and lacquers. 

It is sturdily built with a Universal high- 
speed electric motor and a fan especially 
designed to give a large volume of air and 
sufficient pressure to atomize the liquid. 


| use in 


The 


The spray gun weighs only 33% Ib.; is 
equipped with 15 it. of rubber sheathed 
and pistol handle. The cortainer holds 
one full pint and two extra jars are fur- 
nished. It is attractively finished in black 
enamel and highly polished aluminum. 

An extra Venturi nozzle, especially de- 


veloped in shape and size, is provided at | 


no additional charge for the spraying of 


| lacquer. 


The Presto No. 102 is well adapted for 
homes, restaurants, hospitals, 
schools, poultry houses, ete. 


Issued by Geneva Mfg. Co. 


“Undecorated Furniture Novelties” i: 


issued by the Geneva Mfg. Co., Geneva, 
HI. 
and descriptions of furniture 
which can be lacquered or otherwise deco- 
Among the 


| the title of an interesting booklet recently 


rated to suit individual taste 
items shown are an ornamental seat, bed- 
side table, sewing stand high basket, Co- 
lonial folding table, standing bookcase and 
Colonial magazine rack. These items are 
made from birch, maple, pine and fir. 





_ Thus, the sales story is told indirectly, the predominat- 
ing artistic tone unconsciously impressing the individual 
with the high grade quality of paint displayed. 

The sum up:—You can increase sales via show win- 
dows by injecting personality into them. 
successful window displays have “IT.” 
may also have “It.” 


The most 
Your windows 


N. Y. Paint, Oil and Varnish Club 


cord and attachment plug, trigger switch | Approves New Training Courses 


The New,York Paimt, Oil and Varnish 
Club held one of its most interesting meet 
Nov. 8 when David Rosenblum, 
vice-president the Training 
Corporation, discussed the Save the Sur- 
iace’s Sales Training Program 

Mr. Rosenblum presented a résumé of 
the findings of the field survey which his 


ings on 


of 3usiness 


orgatization has made of the selling meth- 


| ods in the paint and varnish industry under 


In this booklet are many illustrations | 
novelties | 


the direction of the Save the Surface Cam- 


| | paign. He also outlined the scope and plan 
| Furniture Novelties Catalog | of the three sales trainmg courses which 
will be conducted for the various sales 


factors in the industry. 
| Following the discussion of the courses, 
| official approval was given this activity by 


a unanimous vote of the Paint Club, and 
| a motion was made authorizing the presi- 
dent to appoint three committees, one for 
dealers, one for manufacturers’ salesmen 
and one for master painters, to cooperate 
with the Save the Surface Campaign in 
promoting the effective use of these 
courses. The evening ended with enter- 
| tainment furnished by club members. 
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Zenith Rador Corp. Opens 
Oklahoma City Sales Office 


The Zenith Radio Corp., 3620 Iron Street, 
Chicago, IIl., has established a branch office 
and warehouse in Oklahoma City, Okla., 
for the distribution of Zenith radio sets 
in Oklahoma, part of Texas and the west- 
ern section of Arkansas. This factory 
branch is under the management of Fred 
R. Roterberg, former assistant sales man- 
ager of the Zenith Chicago office. 

The Oklahoma City warehouse will be 
located at 531 West Main Street and the 
office at 203 Perrine Building. 

Thomas H. Endicott, general sales man- 
ager of the Zenith company, recently ad- 
dressed a salesmeeting of Indiana dealers 
in Indianapolis and also talked to a group 
of dealers in Buffalo, N. Y., on Nov. 14. 
This meeting was sponsored by Joseph 
Strauss Co., distributors for the Zenith 
company in northern New York. 


Diamond Calk Horseshoe Co. 
Adds to Its Duluth Plant 


The Diamond Calk Horseshoe Co., Du- 
luth, Minn., and Toronto, Canada, is mak- 
ing an $85,000 adddition to its Duluth 
plant. The present plant has been operat- 
ing day and night for some time under 
very crowded conditions due to the volume 
of business having become too large for the 
present quarters. 

The new plant will manufacture automo- 
bile tools. New steam hammers as well 
as lighter equipment and automatic ma- 
chinery are to be installed to enable greater 
speed and efficiency. 

The Diamond Calk Horseshoe Co. has 
in the past manufactured Diamond adjusta- 
ble wrenches which are standard equipment 
on the Lincoln and other cars. In the 
future it plans to furnish dealers with a 
complete line of small tools, wrenches, 
pliers, etc. The tools will be made of a 
high quality tool steel, drop forged in its 
own plant. 


S. S. Rand Resigns from The 
Peck, Stow & Wilcox Co. 


S. S. Rand, who for a number of years 
has been sales manager of The Peck, Stow 
& Wilcox Co., Southington, Conn., has 
resigned that position. No announcement 
has been made as to Mr. Rand’s plans 
for the future. 


Hardware Credit Association 
Opens New York City Office 


The Hardware and House Furnishing 
Credit Men’s Association of New York 
has opened offices at 1133 Broadway in 
Room 1414. Here will be a-meeting room 
for conferences, a clearing house for cred- 
it and trade information and the headquar- 
ters of the organization. 

This association is sponsored by credit 
representatives of about 100 firms handling 
hardware, house furnishings and kindred 
merchandise. It was organized in 1922 as 
the result of a round table discussion by 





half a dozen credit men. It has grown 
and at the presertt time is striving to im- 
prove credit conditions in the trade and 
works for a closer understanding of hard- 
ware men’s problems. 


J. L. Perry, Advanced by Ameri- 
can Steel & Wire Co. 


J. Lester Perry, assistant district mana- 
ger at Worcester, Mass., for the Ameri- 
can Steel & Wire Co., Chicago, IIl., has 
been made district manager. He has been 
associated with the company for many 


J. L. PERRY 


years and has been assistant district man- 
ager since 1925. Mr. Perry succeeds Clin- 
ton S. Marshall who, arter fifty years of 
service, retires from active service to be- 
come district superintendent. In this po- 
sition he will act in arr advisory capacity. 

Crifford F. Hood and Malcolm W. Reed 
have been named assistant district man- 
agers at the Worcester plant. Both men 
have been with the company for several 
years and have been superintendents at 
the company’s South works and New 
Haver works, respectively. 

‘ 


Wachter Becomes Sales Manager 
for Union Plane Company 


Frank J. Wachter, for a number of years 
active in the sales department of Landers, 
l'rary & Clark, New Britain, Conn., is now 
sales manager of the Union Plane Co., 
New Britain. 


Howard Leaves Beckwith Co. 


John A. Howard has resigned as sales 
manager of the Beckwith Co., stove manu- 
facturer of Dowagiac, Mich. He has dis- 
posed of all local interests and with his 
family will soon move to Kalamazoo, 
Mich. 

Mr. Howard had been with the Beckwith 
company for many years. He started as 
a traveling salesman ard worked through 
various departments, becoming sales man- 
ager, having entire charge of the distribu- 
tion of Beckwith products. About a year 
ago he was chosen as general manager. 
No definite announcement regarding the 
future has been made by Mr. Howard. 


Platt Gives Brooklyn Association 
Ideas Based on Experiences 


Introduced by President Edward F. 
Daily as a surprise treat, Wm. Platt, Platt 
Bros., Toronto, Canada, gave the members 
of the Brooklyn Hardware Association an 
interesting and instructive outline of his 
extensive hardware experiences, first as a 
traveling salesman for a jobber, then as a 
retailer in business with his brother. He 
told how he analyzed sales in his own store 
and found 80 per cent of his business be- 
ing done in the first fifty feet of his store 
and only 20 per cent in the rear half of 
the same depth. By the remodeling of his 
store with open type display fixtures he 
has increased all departmental volumes, 
some as much as 300 per cent. Mr. Platt 
answered a few questions and participated 
in that famous Brooklyn question box dis- 
cussicn as conducted by Al Cornell, a past 
president. 

Past N. R. H. A. president R. J. Atkin- 
son spoke on the recent Atlantic City con- 
vention and joined in the informal discus- 
sions on questions. 

Chief Booster George H. Fisher of the 
Hardware Boosters was present as a guest. 
He brought the welcome of his organiza- 
tion and invited all Brooklyn members to 
join the Boosters whenever they could at 
the latter’s monthly meetings. J. A. War- 
rer: and Chas. J. Heale uf Harpwarr AcE 
made brief remarks. Mr. Heale was made 
an honorary member of the association. 

The efficient secretary, Robert Pearsall, 
repcrted on new members and read com- 
munications and minutes of the previous 
meeting. 

August Flamman of the law firm of 
Brennan, Flamman & Simpson, counsel for 
the association, told of recent helps given 
members who needed legal advice or as- 
sistance. He warned the members against 
post dated checks and told of a member 
who lost $300 that way. He answered a 
few questions asked by members. 





ARE THEY WINNERS? 


Do these veteran hardware sales- 
men win? 


Since we published the record of Tom 
Carrel (who is 81 years old and has 
traveled for Thomson-Diggs Co., Sacra- 
mento, Cal., hardware jobbers, 59 years) 
we have received two interesting letters 
from other aspirants for the distinction 
of being the oldest hardware salesman in 
years, or point of service, still actively 
engaged in selling. 

Daniel F. Kemp, of D. F. & G. S. 
Kemp, manufacturers’ agents, 114 Wind- 
sor Avenue, Buffalo, N. Y., writes that 
he is 85 years old and has traveled as a 
salesman for 63 years. Jno. H. Heim 
buecher, Jno. H. Heimbuecher Metals Co.. 
514 North Third Street, St. Louis, Mo., 
tells us that he is still active at 86 and 
has traveled as a salesman for 62 years. 
Whoever qualifies as the oldest salesman 
in years or in length of service and who 
is still active will be the guest of honor 
with all expenses paid, at a banquet to 
be held in New York City on Dec. 4, by 
the National Traveling Salesman’s Foun- 
dation. This banquet inaugurates a drive 
for $3,000,000 toward a home for aged, 
indigent and _ incapacitated traveling 
salesmen. Hardware Age would like to 
see a hardware salesman qualify for 
either or both honors. Can you equal 
any of the records offered? Let Hard- 








ware Age know. 

















—— 
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Jobbers’ Association to Make 
Distribution Cost Analysis 


At the October convention of the Na- 
tional Hardware Association of the United 
States, a resolution was adopted to the 
effect that a committee be appointed for 
the purpose of investigating distribution 
costs by lines and a committee was ap- 
pointed consisting of Lewis H. Bronson, 
chairman, The Bronson & Townsend Com- 
pany, New Haven, Conn.; J. H. Post, Tre- 
man, King & Co., Ithaca, N. Y.; C. S. Har- 
per, Harper & McIntire Co., Inc. Ot- 
tumwa, lowa; Richard F. Townley, Town- 
ley Metal & Hdwe. Co., Kansas City, Mo.; 
H. F. Murphy, Standart Bros. Hdwe. 
Corp., Detroit, Mich.; J. W. Millard, Asst. 
Chief Business Specialist, Domestic Com- 
merce Division, Department of Commerce, 
Washington, D. C. 

This is one of the most constructive ac- 
tivities that the association has ever un- 
dertaken. George A. Fernley, secretary- 
treasurer, states that the preliminary work 
has been started and that some very in- 
teresting information will be included in 
the report which will be issued within the 
next thirty days. 

He states that the chairman of the com- 
mittee has asked—‘‘What is the ideal turn- 
over?” He answers his own question by 
stating that “it would only be necessary 
to have a shipping platform to mark up 
the merchandise as it comes in and for- 
ward it to the customer. This would 
eliminate the interest on the investment in 
a warehouse; insurance, the handling of 
merchandise in and out of stock, the ex- 
pense of warehouse employees, office force 
and executives, necessitating only a ship- 
ping platform, billing clerks and book- 
keepers.” 

It is evident that the cost of handling 
some lines is very much greater than others, 
which fact is not taken into consideration 
by many distributors which accounts for 
the extreme competition on certain lines 
which are even sold at a loss because it 
is not generally known just what it costs 
to distribute these lines. 

This investigation will also make it ap- 
parent that an insufficient margin is al- 
lowed by some manufacturers who have 
established resale prices and no manufac- 
turer can expect a wholesaler or a retailer 
to distribute his lines without allowing a 
fair compensation for the service rendered. 

This educational work will no doubt be 
influential in correcting certain abuses now 
indulged in because of the valuable infor- 
mation that it will contain. 


Cameron Becomes Eastern 
Manager of Electric Household 
Utilities Co. 


A. D. Cameron, manager of the street 
lighting and supply division of the Central 
Station Dept. of the General Electric Co., 
has resigned to accept an executive posi- 
tion with the Electric Household Utilities 
Co., formerly the Hurley Machine Co. of 
Chicago, Ill. His headquarters will be in 
New York City and his field will cover 





sales, service facilities, credits, etc., in his 
territory. 

The Electric Household Utilities Co. 
manufactures the Thor washing machines, 
ironers and vacuum cleaners, and is asso- 
ciated with the General Electric Co. 





New York Wire Cloth Co. 
Re-elects Officials 
Francis J. Root, president for the past 
thirty-five years of the New York Wire 
Cloth Co., 342 Madison Ave., New York 





FRANCIS J. ROOT 


City, has been reelected to that position and 
is apparently “going strong.” 

Louis D. Root has also been reelected 
treasurer, and Wilson F. Barnes secretary. | 


Horace Felton Addresses 





North Jersey Association 


The North Jersey Hardware and Supply 
Association held its Nov. 13 meeting at 
the Elizabeth Carteret Hotel in Elizabeth, 
N. J., as a courtesy to the many members 
in Union County. 

It was a good meeting, well attended, 
and many were present who had not been 
to the monthly meetings for some time 
past. 

Horace Felton, of Felton, Sibley & Co., | 
Philadelphia, Pa., was the speaker of the | 
evening. He outlined completely the Save | 
the Surface educational campaign, which | 
is about to begin operating, and answered 
many questions. His talk was interesting 
and was of practical value to the members. 

Al Cornell spoke in his usual interest- 
ing manner, and Horace Molyneux pre- 
sented a very complete secretary’s report, 
which was approved as read. 


Lamson & Sessions Plan Birming- 
ham Bolt & Nut Plant 


Lamson & Sessions Co., Cleveland, Ohio, 
is planning to erect in Birmingham, Ala., 
a bolt and nut factory, in order to better 
serve its customers in the South and South- 
western States. 

An eight-acre site has been acquired in 
North Birmingham and the erection of 
the plant will be started very soon. 





Locksmiths Association Meets 
in Convention on Nov. 7 


The November meeting of the American 
Association of Master Locksmiths, held at 
528 West 125 St., New York City on Nov. 
7, was in the form of a convention with 
many representatives present from other 
cities. Master locksmiths and well known 
lock manufactures discussed mutual prob- 
lems in an effort to secure better coopera- 
tion and understanding in the industry. 

Following the meeting the members and 
guests adjourned to Will Oakland’s Ter- 
race at 51st St. and Broadway, where an 
excellent dinner was served. Among those 
who attended this affafr were Hermann 
Henssler, Philadelphia, Pa.; Edward E. 
Hosse, Nashville, Tenn.; Edward Walz, 
and Wm. W. McCausland, both of Penn- 
sylvania. The American Association of 
Master Locksmiths is an organization of 
master locksmiths who have banded them- 
selves together to benefit their trade and to 
co-operate closer with the lock-making in- 
dustry. The organization is headed by men 
of mature experience in locksmithing. 
Charles Courtney is president; William C. 
Wangeren and Richard Feingold, vice pre- 
sidents; Walter Urrell, treasurer and Aug- 
ust J. Wilson, secretary. 

The association plans to establish per- 
manent headquarters in the near future 
for an exchange of information. 





Sechtman Hardware Co. Moves 
—Gives Up Retail Department 


On Nov. 1, Sechtman Hardware Co., 
wholesale and retail distributor of hard- 
ware at 1162 Main Street, Hartford, Conn., 
gave up its retail department when it 
moved to new quarters at 140 Governor 
Street, Hartford. 

The company now has more than 5000 
sq. ft. of floor space. Due to confusion 
in moving, manufacturers are requested to 
send the Sechtman company three complete 
catalogs, three sets of cost sheets and six 
sets of dealers’ price lists. 


Milton Bradley Co. Adds to 
Its Springfield Plant 


The manufacturing plant on Wilbraham 
Road, Springfield, Mass., of the Nilco 
Lamp Works, Inc., Emporium, Pa., has 
been purchased by the Milton Bradley Co., 
Springfield, manufacturer of toys and 
games. Immediate plans will be made to 
enlarge the plant’s manufacturing facilities. 





W. H. Meagley Dies—Assistant 
Sales Mégr., Corbin Screw Corp. 


Walton H. Meagley, sales 
manager of the Corbin Screw Corp., New 
Britain, Conn., passed away at his home 
in that city om Nov. 12. 

Mr. Meagley was born in Binghamton, 
N. Y., and entered the employ of the Cor- 
bin corporation more than 25 years ago. 
He worked through various departments 
and several years ago was made assistant 
sales manager, the position he ably filled 
at the time of his death. Mr. Meagley was 
very active.in church and community work. 
He was fifty years of age. 


assistant 
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Quality Goods at Standard Prices Discussed by 
Philadelphia Association 


More than 1500 hardware merchants, | the other hand, he said, the merchant who 


jobbers, salesmen, electrical distributors | 
and their wives were guests of the Dover | 
Mfg. Co., Dover, Ohio, at a banquet held | 
Nov. 13 at the Benjamin Franklin Hotel, | 


Philadelphia. The banquet and the meet- 
ing which followed were sponsored by the 
Retail Hardware Association of Philadel- 
phia, whose president, Harry D. Kaiser, 
acted as toastmaster. The purpose of the 
gathering was to discuss and determine 
means for distributing quality merchandise 
at standard prices, on which subject Mr. 
Kaiser commented in part as follows: 

“Our purpose in sponsoring this meet- 
ing is to further the principle of quality 
goods at standard prices. The old time 
merchandiser has been doing business by 
old-fashioned methods, which has resolved 
itself into a price fight. This fight has not 
only cut down prices but also the quality 
of merchandise sold to the ultimate con- 
sumer. Our efforts have been toward get- 
ting business at a price, quality not con- 
sidered. Let us swing ourselves back to 
the selling of quality goods. We retail- 
ers are wondering what is going to happen 
five years from now, yet we have nothing 
to fear if we lend ourselves to selling 
quality goods. We have invited you here 
to listen and take heed to better thoughts 
relative to merchandising in giving the 
customer what he should have.” 

Charles T. Johnson-Vea, president of 
the Dover Mfg. Co., briefly reviewed his 
experiences of thirty-five years as a manu- 
facturer, and stated that far too many 
people do not use good judgment but want 
cheap goods, irrespective of efficient ser- 
vice. In part he said: “If the present sell- 
ing of low priced goods continues, you 
won't be able to buy good merchandise. 
I am not here to tear down, but to build 
up. Unless you are a profit builder, you 
had better get out of business—that is a 
matter you must take care of yourself. 
The market of the independent retailer 
today is that of standard goods at stand- 
ard prices. Get a new slant and you will 
get somewhere.” Mr. Vea said that, to a 


manufacturer, cutting of prices seems as | 
villainous as piracy on the high seas. On! 


Anaconda Copper Mining Co. 
Rebuilds Hastings Plant 
The Anaconda Copper 


Co., Waterbury, Conn., is rebuilding its 
electrical cable plant at Hastings-on-Hud- 
son, a suburb of New York City. 

This plant will be constructed to produce 
the highest quality power cable of all types. 
The best insulating machinery and the 
most approved drying and impregnating 
apparatus are to be installed. A testing 
laboratory for the most advanced high ten- 
sion cable work and for the examination 
of insulating coils, paper and cable sheath 
is being provided. The Hastings plant is 
one of the largest copper cable mills in the 
country. The products run annually around 





sold the best quality of goods to the con- 
sumer at regular prices was unquestion- 
ably giving that consumer the greatest 
amount of service possible. 

Congressman Clyde Kelly urged all busi- 
ness men to add their support toward 
price maintenance legislation, calling par- 
ticular attention to the Kelly-Capper, or 
the Fair Trade, Bill, introduced by him- 
self and Senator Capper. He told how 
price cutting injured business and offered 
price control as the solution of many busi- 
ness difficulties. 

“When certain storekeepers lower the es- 
tablished price of certain articles of trade,” 
Mr. Kelly declared, “their neighbors are 
likely to find that they cannot sell the 
same line as their competitor, because they 
cannot afford, or do not wish, to cut the 
price. As a result they cancel their orders 
for that line and the manufacturer suffers. 

“Continuation of this practice will mean 
failure for many merchants and a drop- 
ping off in the sales of some manufac- 
turers. If a Federal law made it proper 
for makers to state the price at which 
their goods must be sold, the stabilizing 
effect on retail merchants would be most 
beneficial. 

“The Fair Trade Bill provides that no 
standard article should be sold except at 
a price set by the maker, with three rea- 
sonable exceptions. Reductions would be 
allowed in the case of a dealer closing 
out his business or advertising honestly that 
the goods were damaged, or when a store 
went into the hands of receivers.” 

H. E. Mitchell of the Dover Mfg. Co. 
spoke on “Public Relations,” and empha- 
sized the dealer’s obligation to his cus- 
tomer, which, he said, was best fulfilled 
with quality merchandise at standard 
prices. 

Benjamin H. Gordan, Retail Ledger, 
Philadelphia, spoke on the selling market 
of metropolitan Philadelphia. 

Norman D. Vea, vice-president, Dover 
Mfg. Co., demonstrated quality products, 








giving a severe test to the component parts 
of various electrical devices. 


100,000,000 pounds. This figure includes 
other materials as well as copper in the 


| cable output. 
Mining Co., | 
through its subsidiary, the American Brass | 


Harry E. Nelson Passes On 


Harry E. Nelson, general manager, se- 
retary and treasurer of the Automatic 
Washer Co., Newton, Iowa, passed away 
recently after a short illness. 

Mr. Nelson joined the Automatic or- 
ganization in 1909 as a bookkeeper. He 
advanced steadily, and within six years 
was made a director of the company. A 
few years later he became general man- 
ager. 

Mr. Nelscn was only 35 years of age 
when he died. 


——— 


Winchester-Simmons Chicago 
Branch Was Closed Nov. 15 


The Chicago office and warehouse of the 
Winchester-Simmons Co., St. Louis, Mo., 
was closed on Nov. 15. The trade terri- 
tory it had served will hereafter be cov- 
ered by the branches of the Winchester- 
Simmons Co. in Minneapolis, Sioux City, 
Toledo and St. Louis. These branches can 
give as good and in some cases even bet- 
ter service, particularly from a delivery 
standpoint. Definite arrangements have al- 
ready been made to provide overnight ser- 
vice to all points in the territory formerly 
covered by the Chicago branch, with par- 
ticular reference to the larger cities, in- 
cluding the city of Chicago proper. 

This move is expected to permit even 
more economical and efficient distribution, 
which, it is hoped, may be reflected in 
direct benefit to the retailers served. 





Valentine’s New England Div. 
Wins Cup in National Contest 


The New England Division of Valentine 
& Co., 386 Fourth Avenue, New York 
City, recently won a beautiful silver cup 
in the national sales contest of the Vaien- 
tine organization. 

The cup, together with a number of 
other prizes, was awarded by General 
Sales Manager N. W. Drescher to Carl 
H. Dahl, manager of the New England 
Division, which has its headquarters at 
49 Purchase Street, Boston, Mass. This 
division showed a 74 per cent increase in 
October sales over last year. 





New M. & H. Price List 
Covers Sheet Zinc Prices 


Matthiessen & Hegeler Zinc Co., La 
Salle, Ill., has issued a new price list dated 
Nov. 10, covering its line of sheet zinc 








Holiday and Winter Lines 
Active — Hardware Prices 
Are Firm 


New York, Nov. 21.—A stead- 
ily increasing interest in holiday 
and winter lines of merchandise 
is evident in the hardware trade 
throughout the country. When 
measured by the experience of 
this period last year, general busi- 
ness looks very good. Building 
is continuing in good volume in 
most sections and staple lines are 
enjoying a healthy demand. The 
generally satisfactory conditions 
in the agricultural and industrial 
districts presage a steady Im- 
provement for some time to come. 
The beginning of the winter sea- 
son finds no heavy dealers’ stocks 
on hand and jalibine and manu- 
facturers are already receiving 
substantial orders. 

Prices show a decided firmness 
and on some items advances are 
appearing. . 

The average for collection 15 
fair. 
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The Doo-Klip Pruner 


A light pruner for rose bushes, climbing 
ramblers, small shrubs and the like, having 
the same operation as the Doo-Klip grass 
shear, has been recently placed on the 
market by The Alliance Mfg. Co., Alli- 
ance, Ohio. 

The Doo-Klip pruner handles have an 
easy, natural, up-and-down operation, 
which keeps the hands away from the bush 


of being a one-piece set. 





or shrub and tends to eliminate tired wrists 

and aching fingers. The flare of the blades 
is said to fend.off adjacent stalks and 
guards the hands from surrounding thorns 
and prickly leaves. The pruner cuts on 





the oblique. 


| 


Dexter Announces New Washer 


A most attractive new Dexter washer of 
the submerged agitator type, designed to | 
sell at a popular price, has been announced 
by the Dexter Co. of Fairfield, Iowa. 

The heavy copper tub of this new ma- 








chine is heavily nickeled on the outside as 
well as inside, for easy reconditioning. It 
has a rounded bottom with a large center 
drain, 

The color combination is of blue, green 
and scarlet. The Dexter Co. states that 
every part of this new model 70E has been 
thoroughly proved out during several years 
past in previous models. This new ma- 
chine is available with either 1%4 hp. elec- 
tric motor or % hp. Briggs & Stratton 
gas motor. 


Star-Brite House Numbers 


Morey Mfg. Co., 404 Manhattan Bldg., 
Milwaukee, Wis., is manufacturing the 
Star-Brite line of glass house numbers 
which, the company states, can be seen 
either day or night. Star-Brite numbers 
are made with aluminum frames and the 
numbers are painted in black on back of 
plate glass. A special lustrous silver tin- 








sel foil is the background for each number. | 
The numbers are individual units that | 
link together with each other and when | 
fastened on the home have the appearance 
Packed in at- 
twelve 


tractive assortments of numbers, 





from 0 to 9, making 120 individual units in 


the assortment. Cadmium plated nails are 
supplied with each assortment. Numbers 
Y and 4, as well as letters A-B, are also 
made by the company, as many homes and 
apartments have need of them. 


The “Springin” Toggle Bolt 


A new type of toggle bolt is now maiu- 
factured by the Star Expansion Belt Co., 
147 Cedar St., New York City. The 
“Springin” toggle bolt is said to have 
greater strength and holding power over a 
large area of wall and to adapt itself to 
surface irregularities, due to its resilient 
wings, which are made of spring steel. 


| of 


These have a cam action against the saddle | 


As 


which throws them to open position. 


the bolt is turned and the thread draws | 


the heavy ‘“Springin” saddle closer to the 
wall, the wings are pulled up flat against 
the surface. Their holding power is dis- 
tributed over an area much greater than 
is possible with a toggle of rigid construc- 
tion. The frictional resistance between 
threads, caused by the spring pressure, pre- 
vents loosening of the bolt. The wings 


| yield easily wher being entered into the 


hole and automatically spring into place. 










The company manufactures this toggle 
in five types, as shown in the cut. “F” 
designates the flat-head toggle; “R” is the 
round-head toggle; “M” is the mushroom- 
head toggle; “N” the nut-type toggle and 
“P” the plumbers’ toggle. 


To Remove Whitewash or Kal- 
somine 


Most whitewash or kalsomine is easily 
removed, but sometimes trouble is en- 
countered. Some painters use a solution 
made of a pound ot alum and a gallon of 
vinegar. They wash the sticking coat with 
this, let it soak 10 minutes and then wash 
with water. 


| due 


| Glass Works, Corning, N. Y., manufac 


Two New “Victor” Lines 


Animal Trap Co. of America, 


The 


| Lititiz, Pa., one of the country’s oldest 


manufacturers of game and rodent traps, is 
now producing a comprehensive line of 
garden tools and children’s sand sets. 
The “Victor” line of garden tools is made 
of hard cold rolled steel which has been 
treated so as to afford utmost strength, 
durability and to resist rust. Part of the 
line consists of a set of five tools: a trowel, 
fork, weeder, spudder and_ transplanter 


spade. These are approximately 11 in. in 
length overall. Finished in baked green 
enamel and each tool wrapped in paper 
envelope to prevent scratching. The 


| trowel, fork, weeder and spudder can also 


be secured with stained, tight-fitting hard 


| wood handle, making each tool about 1334 
|} in. in length. 


The “Victor” children’s sand sets are made 
cof the specially treated steel and consist 
three pieces each—a hoe, rake and 
shovel. Various styles and sizes are man 
ufactured. All models have the hardwood 
handle strongly attached to the head. 


Stickers for Pyrex Displays 

In an effort to eliminate “incomplete” 
displays of Pyrex ovenware in retail stores, 
to selling the samples on 
display counters, the Corning 


salesmen 
tables and 














turer of these items, has printed the sticker 
illustrated. 

This sticker, when placed on the items 
on display, warns the salesmen to sell the 
customer merchandise ‘that under the 
table, in surplus stock racks, etc., and not 
to spoil the effectiveness of the display by 
removing part of it. 

These stickers have met 
astic comment from the trade. 


is 


with enthusi 


Decorating of Christmas Gifts 
Described in New Booklet 
The folder, “Gifts from Your Own Hand 


and Heart” being distributed by the 
Paint and Varnish Div. of E. I. du Pont 


is 


| de Nemours & Co., Wilmington, Del., to 


| dealers handling Duco. 


The folder describes the decorating of 
articles for Christmas gifts. Many prac 
tical suggestions on articles such as ash 
trays, candle sticks, lamps, lamp shades 
and small pieces of furniture are included 
in the folder, which is intended for counter 
distribution during the holiday season. 
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Pocket Knives Simplification Program Approved 
by General Conference on November 13 


Manufacturers, distributers and users 
of pocket knives at a general conference 
held under the auspices of the Division 
of Simplified Practice, Department of 
Commerce, Tuesday, Nov. 13, approved 
a simplification program for basic pat- 
terns, which, after final adoption by the 
industry, will become effective for new 
production on Jan. 1, 1930. The basis 
of simplification is the shape and size of 
the haft or handle, governed by the 
basic die tools. Types or numbers of 
blades may be fitted to these standard 
hafts as required, provided the 500 
specified tool number of knives in any 
one manufacturer’s lines is not ex- 
ceeded. While 140 cuts were shown in 
the illustrated program which was pre- 
pared by manufacturers, any one manu- 
facturer is limited to 107 basic dies, se- 
lected from those shown in the program. 
At the same time any manufacturer is 
allowed five basic dies not shown in the 
program, provided the tool does not ex- 
ceed 107 patterns or dies. 

It was voted that 15 standard colors 
of celluloid, with 10 additional optional, 
should not be exceeded, these colors to 
be revised as necessary. The number of 
celluloid handled knives in any manu- 
facturer’s line is not to exceed 200. The 
number of pearl knives in any manufac- 
turer’s line is not to exceed 75. The 
15 standard colors cf celluloid are as 
follows: White, black, shell, candy 
stripe, red horn, buffalo horn, gray 
horn, tinsel, red, ultra pearl, golden 
pearl, abalone pearl, green pearl, blue 
pearl, smoke pearl. 

Measurements shown in the _ illus- 
trated standard catalog are the length 
of the haft or handle and the haft 
length tolerances or deviations, allowed 
as follows: 3% in., inclusive down, 1/16 
in. plus or minus; larger than 35% in., 
¥% in. plus or minus, these deviations 
being allowed to accommodate existing 
manufacturers’ dies. Proportionate 
width tolerances are also allowed, 

The general conference authorized 
the appointment of a standing commit- 
tee to cooperate with the Division in the 
program of the simplification. This 
committee will consist of two manufac- 
turers, two retailers, two wholesalers 
and two users. 

Within a short time the Division will 
circularize the industry for signed ac- 
ceptance to the approved or recom- 
mended simplified practice recommenda- 
tion for pocket knives. When 80 per 
cent of the industry, by volume of an- 
nual production, have signified their in- 
dorsement of the program, by submit- 
ting signed pledges to support the rec- 
ommendation, it will be published by 
the Department of Commerce as one of 
the series “Waste Elimination Publica- 


By L. W. Moffett 


Washington Correspondent HARDWARE AGE 


tions.” 

The matter of simplification in the 
number and styles of pocket knives has 
been under consideration by the manu- 
facturers for some time. These efforts 
culminated in the drafting on April 7, 
1927, of a tentative questionnaire and a 














Pocket Knives Simplification 
Program 

The number of styles or numbers 
should not exceed five hundred (500) 
knives in any one line; different col- 
ors of celluloid to constitute separate 
numbers. 

One hundred seven (107) basic 
dies should not be exceeded in any 
one manufacturer’s line. 

Fifteen (15) standard colors of 
celluloid, with ten additional op- 
tional, should not be exceeded, these 
colors to be revised as necessary. 

The number of celluioid handled 
knives in any manufacturer’s line 
should not exceed two hundred (200). 

The number of pearl knives in any 
manufacturer’s line should not ex- 
ceed seventy-five (75). 

Nickel silver bolsters not sanc- 
tioned on pruners, barlows and stab- 

rs. 

Steel linings only sanctioned on 
pruners, barlows and stabbers. 

Brass or nickel! silver linings sanc- 
tioned on all numbers except prun- 
ers, barlows and stabbers. 

Black insides sanctioned only on 
pruners, barlows, stabbers and such 
other patterns as may be developed 
from the stabber category, i. e., basic 
dies Nos. 16 and 33. 

Pruners. barlows ,and_ stabbers 
should have glaze finished blades 
only. 

Illustrations are shown in the cat- 
alog of hafts or handles with or 
without easy opener notch hollows, 
and these handles may be made 
either way without being considered 
as a deviation from the basic dies, 
each constituting a separate number. 








set of photostats to accompany the 
questionnaire. After some minor re- 
visions in the questionnaire this was 
circularized on Aug. 25, 1927, among 
some 25 manufacturers. The data ob- 
tained from this survey were then com- 
piled by the Department of Commerce 
and resubmitted to the committee of 
manufacturers. After numerous meet- 
ings, the recommendation was finally 
drafted and the Pocket Knife Manufac- 
turers’ Association requested the De- 
partment to call a general conference, 
bringing in, in addition to the manu- 
facturers, the wholesalers, retailers and 
large users. Some of the original lines 
of pocket knives contained as many as 
1200 numbers und comprised 300 basic 





dies, reduced respectively to 500 and 
140. The decision to keep the various 
basic dies to the number determined 
upon was based on the volume of busi- 
ness done by the various manufacturers 
making these knives over a period of 
years. The necessity of having a well- 
balanced line was, of course, borne in 
mind. The recommendation, which rep- 
resented the best thought and practice 
of the manufacturers, was submitted 
to nearly 2000 retailers, wholesalers 
and users for comment and suggestions. 

Those attending the conference were: 

James V. Burke, F. P. May Co., Wash- 
ington, D. C. (National Hardware As- 
sociation); William Buxbaum, Win- 
chester Repeating Arms Co., New Ha- 
ven, Conn.; F. Tracy Campbell, J. Frank 
Campbell Co., Washington, D. C.; Fred- 
erick N. Cooke, Jr., Boy Scouts of 
America, 2 Park Avenue, New York; C. 
D. Divine, Dwight Divine & Sons, 
Ulster Knife Co., Ellenville, N. Y.; C. 
B. Fuller, New York Knife Co., 225 
Fifth Avenue, New York; Albert Hidde, 
H. Boker & Co., New York; Holland W. 
Jenks, W. S. Jenks & Son, Washington, 
D. C.; Alfred B. Kastor, Camillus Cut- 
lery Co., New York; Walter J. Matt, 
Utica Cutlery Co., Utica, N. Y.; J. 
Frank Medbery, D. N. Walford, Wash- 
ington, D. C.; Randolph Montgomery, 
Barber & Ross, Inc., Washington, D. C.; 
C. M. Porter, Alfred Field & Co., Inc., 
93 Chambers Street, New York; J. 
Louis Schrade, Schrade Cutlery Co., 
Walden, N. Y.; W. G. Shelton, Reming- 
ton Cutlery Works, Bridgeport, Conn.; 
C. W. Silcox, Robeson-Rochester Corp., 
Rochester, N. Y.; Paul Sleman, Boy 
Scouts of America, Washington, D. C., 
and T. W. Whigham, W.S. Jenks & Son, 
Washington, D. C. Those representing 
the government were: P. H. H. Dunn, 
Division of Simplified Practice, De- 
partment of Commerce, Washington, 
D. C.; A. B. Graham, Extension Service, 
Department of Agriculture, Washing- 
ton, D. C. 


Last Week’s Price Average 
Was 87.6 Per Cent, Says Fisher 


Prof. Irving Fisher of Yale Univer- 
sity announced Nov. 11 that the pre- 
vious week’s wholesale commodity 
prices, based on Dun’s quotations, aver- 
aged 97.6 per cent. The October aver- 
age was 98.8 per cent. The purchasing 
power of the dollar was 102.5c. on a 
1926 basis of 100c. The October aver- 
age was 101.2c. 

Crump’s index for the week on the 
revised 1926 level was 92.2. The Octo- 
ber average was 92.2. 

The Italian index on the revised 1926 
level for the week ended Nov. 3 was 
75.7. The average for October was 75.2. 
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N. Y. Trade Concentrating on Holiday Goods— 


Brass Wood Screws Advance—Collections Fair 


NEW YoRK, Nov. 20.—Special holiday merchandise and regular 
stock items suitable as gift items are taking the center of the stage 
in this wholesale hardware market. Toys appear to more active 
this year than they have been at the same time in previous years. 
It is said that certain types of dolls are not very plentiful and may 
be short during the rush which will come next month. 

As is usual at this time, staple goods are being ordered for cur- 
rent requirements. Brass wood screws are advanced 21% points, 
but there are no further data available on the possibility of higher 
bolt prices. 

Though little interest has been manifest for spring merchandise, 
jobbers announce a few prices already made and some prices which 
are expected shortly, on such goods. We are given to understand 
that hardware cloth will advance about 5 per cent next week and 
that copper and bronze for next year will be 50 cents per 100 sq. ft. 
higher than present levels. It is also reported that hose reels may 
decline 5 per cent. 

Collections average fair in this territory. 





ASH SIFTERS.—Fair activity is no- $4.25 per keg; 64, 4 keg; 8d, 


. . i =. a * $3.85 per keg; 16d, per keg; 
ticed in this line. Demand is increasing 30d, $3.65 per keg; common wire 
each week, as the colder weather is js =, ee per keg; 
. . ’ -50 per keg; 8d, $6.35 per keg, 
making more people light furnaces, and 10d, $6.25 per keg. 
Jobbers are filling orders from ample Wire box nails, smooth, 4d, $4.45 
* per keg; 6d, $4.10 per keg, and 8d, 
stocks. Prices unchanged. $3.95 per keg. Wire finishing nails, 
JOBBERS’ QUOTATIONS ie. ‘RE- bright, 4d, $4.95 per keg; 6, $4.35 
TAILERS, F.O.B. NEW YOR per keg; 8d, $4.10 per keg, and 10d, 
Rotary ash sifters, $2 oes $4 per keg. Wire finishing nails, gal- 
vanized, 4d, $7.45 per keg; 6d, $6.85 


ASHCAN TRUCKS.—This line is be- per keg; 8d, $6.60 per keg, and 10d, 
° P ° ° $6.50 per keg. 
coming more active. Prices continue 
unchanged and orders are being filled | ICE SKATES.—Early orders are fair. 


from full stocks. Prices on shoe skate sets appear 
JOBBERS’ QUOTATIONS TO RE- sligh P 

Bg tga eg hho gel OL ee ae last eng Local 

Moore’s Handy Ashcan Trucks, No. a ™ s are ample. The big 

105, $2.20 each, and No. 60, $1.85 demand for ice skates usually starts 

each, when the open air skating season opens. 


BOLTS AND NUTS.—There is a rumor | At present several indoor rinks are in 
that an advance in prices will be an- full swing. 

nounced on or before Jan. 1. This has JOBBERS’ QUOTATIONS To RE- 
not been confirmed nor denied. Steady TAILERS, F.0.B. NEW YOR 


sales continue and prices are firm. Ice skates, hockey tubular outfits. 
with shoes, aluminum, for men or 


JOBBERS’ ig aed Bags TO RE.- w 
TAILERS, F.O.B. NE YORK: somen, $5.85 per pair: same nickeled, 
Carriage bolts, 55 - list. Yase .Same prices in aluminum finish; 
lots, 60 per cent off list. nickled finish for men, $6.50; for 
Stove bolts, 80 per cent off list. women, $6.25. Men's sizes 4 to 11; 
Machine bolts, 4% by 6 and smaller, women’s sizes 3 to 9. 
50 and 10 off list; larger to 1 by 30, Club skate outfits, with shoes, for 
od aed cent off list; 14% to 1%, 30 off —~ ace 4 to 11; for women, sizes 3 
st. o 9, $3.85 per pair. 
Coach screws, 55 off list. Case lots, Men and boys, all clamp club 
60 per cent off list. Step bolts, 50 skates, 9 to 11% in., cast steel pol- 
per cent off list. eee i a 113 per pair; same 
nickel plated, $1.1 er pair. Same 
BUTTS.—Fairly large orders are said hockey ‘model, $1.31 and $1.69 per pair 
to be bringing some price concessions. as i silintiees. Maillot tidiihe 
Stocks are full and prices steady. strap, cast ateet cot gy $1.12 ner 
JOBBERS’ QUOTATIONS TO RE- pair; same nickeled, $1.44 per pair; 
TAILERS, F.0.B. NEW YOR same ee a! vag 4 — $2 per 
pair respectively; to nches. 
Ss % 3% ase s . A 
ita uae ao 4 by 3 A in case lots, _Extension bob skates, 6 to 9 inches, 
“iy per pair . ae = ia = ber fet, gata gay 5c. each; 
: =—* skate holder, $5.25 each. Skate sharp- 
NAILS.—Jobbers are receiving consis- ener, 18%c. each. 
te Ice creepers, No. 1, 13%c. per pair; 
nt orders. Ample stocks reported. No. 3, 15%c. per pair, and No. 9, 32c. 
Prices unchanged. per pair. 
JOBBERS’ oe neers TO RE- P 
SCREWS. — Prices on brass wood 


TAILERS, F.0O.B. NEW YORK: 
Common wire nails, bright, 4d, screws are up 2% points. A fair de- 








mand is reported. Stocks are in good 
condition. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 


Wood screws, flat head, bright iron, 
47%-10-10; round head blue, 42%-10- 
10; round head, iron, nickel plated, 
27%4-10-10; flat head galvanized, 20- 
10-10; flat head, brass, 40-10-10; 
round head, brass, 37%-10-10. These 
discounts apply to new standard 
screw lists. 

Round head, brass, 37%-10-10. 

Machine screws, flat and round 
head, brass and iron, 70 per cent 
discount. 


TIRES AND TUBES.—No change in 
the activity of this merchandise, which 
continues to enjoy a steady demand. 
Prices are the same. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 


Tires and Tubes.—Mansfield tires, 
30 x 3% Liberty Cord, $5.45; heavy 
duty oversize, $7.25; 32 x 4 Liberty, 
$10.20; heavy duty, $12.10; tires, 29 x 
4.40, $8; 32 x 6.20, beary duty, $17.40; 
tubes, 30 x 3%, $1.40; balioon tire 
+ gray, 29 x 4.40, $1.65; 32 x 6.20, 
3 


TREE LIGHTS.—Better business is re- 
ported on these items. The nearness 
of the holiday season is now being felt. 
Stocks are adequate and prices steady. 
There has not as yet been any replace- 
ment business, which is expected in 
December. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. NEW YORK: 


No. 842—Propp 8 light Mazda ex- 
tension outfit, $1.23 each; in standard 
pkg. quan. of 50, $1.20 each; No. 838— 


Propp 8 light Mazda extension out- 
fit, $1.48 each; in standard pkg. 
quan. of 50, $1.44 each; No. 80— 


Propp 8 light Mazda extension out- 
fit, $1.73 each; in standard pkg. quan. 
of 50. $1.69 each; No. 72—Propp 7 
light Mazda multiple set weather- 
proof, $2.74 each; in standard pkg. 
quan. of 30, $2.67 each. 

No. 864—Propp 8 light carbon out- 
fit, 75c. each; in standard pkg. quan. 
of 50, 70c. each; No. 3500—Noma_ 7 
light Mazda twinkling outfit, weath- 
erproof, $3.94 each; in standard pkg. 
quan. of 50, $3.84 each; No. 116— 
Noma 15 light Mazda twinkling out- 
fit, weatherproof, $4. BA each; in stand- 
ard pkg. quan. of 25, $4.43 ‘each; No. 
3020—Propp Mazda ‘tree star, $1.80 
each; in standard pkg. quan. of 30, 
$1.76 each; No. 305—Propp 12 in. 
plain wreath, $1.16 each; in standard 
pkg. quan. of 10, $1.13 each. 

No. 310—Propp 12 in. silk wreath, 
$2.05 each; in standard pkg. quan. 
of 10, $2 each; No. 306—Propp 6 in. 
silk auto wreath, $1.16 each; in 
standard pkg. quan. of 10, $1.13 each; 
No. 1600 Noma—l4 in. holly wreath, 
complete with 8 Mazda lamps, $3 
each; in sandard pkg. quan. of 10, 
$2.93 each; No. 3000—Propp electric 
chimes, $1.48 each; in standard pkg. 
quan. of 50, $1.44 each. 

No. 303—Propp 3% in. copper re- 
flectors, $2.75 gross: packed 8 in a 
box, 18 boxes of 8 in standard car- 
ton; No. 76 Mazda lamp asst., 
packed 100 asst. lamps in box, $7.80 
per C; No. 78 Mazda lamps, solid 
colors, red, green, yellow orange, 
white, blue, purple, packed 10 ina 
box, $7.80 per C; No. 99 Mazda lamp, 
intermediate base for No. 72 or No. 
3500 outfit, 18%c. each; packed 19 
of a color in a box. Colors, red, blue, 
green, orange, opal, yellow. 
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Conditions Good in Cincinnati Market— 


Jobbers Orders Well Diversified 


(Cincinnati office of HARDWARE AGE) | vhiceen oe Ace TO RE. 
CINCINNATI, Nov. 20.—The volume of business booked by local | ‘Bunay wagon, Be. each; greyhound 
hardware jobbers has held up well this month and is on a par with | 3 35%, 8.10 each; greyhound No. 


. ; Latest $3.75 each; greyhound No. 697, $4.45 
that in the same period last year. Orders have been well distributed cntb: weetlioesa te aan ate ae 
among seasonal items and shelf goods. Sales to dealers in small | agg each; scoote 
towns and in rural districts have been especially brisk. ee i oa 

eteeatotel 1 btm thie MMatelet t4-at « his vob se COAL HODS.—Business has been about 
ndustrial employment in this district is at a high rate and is | jormal in this line. 


considerably above the level of a year ago. On the other hand, the JOBBERS’ QUOTATIONS TO RE. 
mildness of the weather has retarded retail business to some extent, | "4ILERS,, oul Mein, Af to. 43.35 


i]. per doz.; 18 in., $3.80 per de dip 
although hardware dealers have suffered perhaps less than retail- | eae hale aitente Oe 


ers in other lines. In some instances, as in builders’ hardware, the | _doz.; 18 in., $4.85 per doz. 
good weather has proved to be especially beneficial to sales. | mie omg re a yes sions 
Worthy of note has been the unprecedented demand for radio aoe or a a a 


tubes, while the volume of orders for radio batteries also has been | JOBBERS’ QUOTATIONS To RE. 

heavy TAILERS, F.0.B. CINCINNATI: 
ie: , ; No. 6, 50c, each; No. 5, 70c. each; 
For the first time in more than a month there have been some | No. 356; galvanized, 80c. each: Never. 


rice changes. Denatured alcohol has advanced 4c. a gallon, but ase, Thee Se ee eer eneh 
Pp g 8 | FLASHLIGHT BATTERIES. — This 


automobile tires and tubes have declined somewhat. Otherwise Sein: Se-saadliiar ahs aaeeatbdianr oho. 


quotations are firm. Bw ; JOBBERS’ QUOTATIONS TO RE. 
Activities in such commodities as game traps, guns and ammuni- bins sarsies eg one cea 

. * . 2 ce aby flashlig attery, 13c 

tion have been pronounced now that the hunting season is under enth: & tan. tae kts, the 

| each; 3 cell tubular battery, 19%4c 

way. each; small or large monocells, 6c 


The credit situation is less favorable than two weeks ago, al- each 


though it might be characterized as fair. | GAME TRAPS.—Dealers are doing a 
| good business in game traps and prices 


ee eee eee | are steady. 


/TI- J asa | tire, 29 x 4.40, $8; 30 x 5, $13° 32 x 6, | JOBBERS’ QUOTATIONS TO RE.- 
ANTI-FREEZE = SOLUTIONS.—Deal- | eavy duty, $17.40; 3. x 6.20, heavy | TAILERS, F.0.8. CINCINNATI: 
ers are well stocked with a complete duty, $24.85; tan ‘tubes, 30° x 31%, Game traps, No. 1, $1.35 per doz.: 
line of anti-freeze solutions. Prices are $1.40; 32 x 4, $2.20; 34 x 414, $2.80; game traps, No. 114, $2.44 per doz.; 

lh d wi balloon tire tubes, gray, 27 EA. 40, | game traps, No. 2, $3.36 per doz.: 
firm and alcohol has advanced 4c. per $1.55; 29 x 4.40, $1.65; 32 x 6, $2.65. game traps, No, 00, $1.10 per doz.: 
gallon Tire Chains.—Tire chains, 35 per jump traps, No. 1, $1.83 per doz.; 
. cent off list; in lots of 12 pairs or jump traps, No. 14%, $2.81 per doza.: 
TAREE SOTA SRE | toe'49 per cent Heise icans, Rs, 8t"al 
’ U.5. : | doz.; double jaw traps, No. 90 

Alcohol Glycerine.—In 1 gal. cans, BOLTS AND NUTS.—A steady i per doz. 


1.31 zal., 14 per d zal.; i i j 1 
; gal. gong $1.24 edi A Se Sas or peta eet orted by local jobbers, who report GUNS.—Sales of guns have been fully 
three cans, $1.10 per gal.; for three to that prices are firm. up to normal, and this season is prov- 
five cans, $1.07 per gal.; in 50 ga ‘ ° . 
drums, 75c. per gal. for from one to JOBBERS’ QUOTATIONS TO RE- ing to be especially good. 

92c. for five TAILERS, F.O.B. CINCINNATI: | JOBBERS’ QUOTATIONS TO RE. 


four drums; per gal. 7 
drums or more. | ; ny eee tg gc ag gre | TAILERS, F.0.B. CINCINNATI: 
Eveready Prestone.—1™% gal. cans, enc eilees Hl Sees. —— Single barrel shot guns, $6 to $16.75 
ental. hone ged eg Bal. in 60 and 10 per cent off list; stove bolts. each; double barrel shot guns, $13.50 

cases of 4 cans; 1 gal. cans, $3.80, aig | 20 per cent off list; square hexagon to $33.25 each; single shot rifles, $2.12 
gal., or $3.60 in cases of 6 cans; % | and tap nuts, 60 per cent off list. to $7.40 each; repeating rifles, $10.20 
gal. cans, $4 gal., or $3.80 per gal. in é sid to $22.40 each; automatic rifles, $20.36 
cages of 12 cans.’ ig in 30 gat, | BUILDERS’ HARDWARE. — Mild| each; air rifles, $12 to $40 Der’ doz 
—In 3% gal. cans, in § al. 
drums and in 55 gal. drums, $1.80 | weather has enabled eiibonsheus tol tebe ve 
? rders a 


per gal. maintain building operations on a large | heen fairly ealitucters to local jobbers. 


Alcohol.—In 1 to 4 drums, 65c. per 
gal.; in 5 to 9 drum lots, 63c. per gal., scale and consequently sales of build- JOBBERS’ QUOTATIONS TO RE- 
in 10 drum lots or over, 6lc. per gal. ers’ hardware have been good. Prices TAILERS, F.O.B. CINCINNATI: 
Note.—There is a charge of $6 per fairl d Gasoline lamp No. 117, $6.50 each: 
drum, but this is rebated when the are fairly steady. | No. 118, $7 each; No. 119, $8 each 
drums are returned. The capacity of JOBBERS’ QUOTATIONS TO RE- gasoline lantern No. 220, $5.95 each: 
the drums is 53 gal. F No. 228, $6.30 each; gasoline same 
/ TAILERS, F.O.B. CINCINNATI: . * “yd a in 
Alcohol in 1 gal. cans, 89c. per gal.; i Sash weights, $1.75 No. C329, $5.50 each; No. P3 $12 
in case lots of 10 cans each, 87c. per Sash Weights.—Sash weights, $1.75 each; No. B329, $6.75 each: Eine 
gal.; in 5 case lots, 85c. per gal. per doz. inate. No. L327, $4.70 each. 


7 Inside Sets.—Square bevel inside 
AUTOMOBILE ACCESS ORIES.— sets in case lots, $4.50 per doz. ICE SKATES.—Prices for the winter 
Sales have attained fair proportions, ‘ DetteO% ir old copper and dull season are given below. 

: . ne . srass butts, 4c, per pair in case 
especially in tires and tubes. Winter lots; sand blast brass finished butts, NAILS.—There has been no change in 
items are commanding some attention 23c. per pair in case lots. the price of nails, which are fairly sc- 
on the part of dealers. There has been | BOYS’ WAGONS.—As the holiday sea- et Soe thls aie at es yone. : 
a general reduction in the price of tires | son draws near, the demand for boys’ init eiembawibeds to KE. 
and tubes. wagons and for juvenile vehicles in gen- TAILERS, F.O.B. CINCINNATI: 
te Ate RE- eral has improved. Many dealers are Common wire nails, bg per fees: 
’ -O.5. : . . . cement coate ails, $2.95 per keg 
Tires and Tubes.—Mansfield tires, putting in extra supplies of merchan- P 
ap x 3% cog Penge ee. * aeext dise of this character for their Christ- | OIL AND GASOLINE STOVES AND 
duty oversize, 25; x uiberty, imi- 
$10.20; heavy duty, $12.10; balloon mas trade. | HEATERS.—There has been no dim! 
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nution of demand on the part of dealers, 
who are carrying well-rounded stocks. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Oil Ranges.—Perfection in white 

reelain with built-in ovens, No. 
339 with 5 Superfex burners, $140; 
No. 279, $120; Puritan, with white 
porcelain with built-in oven, No. 249, 
$122. 
Oil Stoves.—No. 74 Perfection, 4 
purners, $29.50; No. 73 Perfection, 
$23.25; No. 72 Perfection, $18; No. 44 
Puritan, 4 burners, $29.50; No. 43 
Puritan, 3 burners, $23.25; No. 
Puritan, $18. 

Note.—Dealers’ discounts on Per- 
fection and Puritan brands on net 
purchases of less than $50, 30 per 
cent; on all net purchases, including 
and following $50 qualifying order, 
33144 per cent. On all purchases 
amounting to $250 or more during 
calendar year, annual bonuses of 
from 2 per cent to 10 per cent will be 
paid, according to volume of business. 

Gasoline Pressure-Gas Stoves.— 
Puritan No. 714, 4 burners, $38; No. 
713, $33; No. 703, 3 burners, $126.50; 
Puritan white porcelain range, with 
built-in ovens, No. 759, $128. 

Ovens.—Perfection, No. 211, 1 burn- 
er, plain door, $2.50; No. 211G, glass 
door, $2.70; No. 122G, 2 burner, glass 
swing door, $6.20; Puritan, No. 42G, 
2 burner, glass drop door, $5.50; No. 
42, 2 burner, steel drop door, $5.25. 

Note.—Dealers’ discount on Perfec- 
tion and Puritan ovens the same as 
on Perfection stoves. 

Wicks.—Perfection and Puritan oil 
stove wicks, $5 per doz.; $60 per 
gross. (Dealers’ discounts the same 
as on Perfection stoves.) 

Oil Heaters.—Perfection portable 
kerosene burning room heaters, No. 
1686, green porcelain, Pyrex globe, 
$16.50; No. 1526, black japan, Pyrex 
globe, $9.75; No. 1530, black drums, 
nickeled trimmings, $9.25; No. 525, 
black drums and trimmings, $7.25. 

Note.—Discounts the same as on 
Perfection stoves. 

Nesco Oil Cook Stoves, 2 burner, 
$18.50 each list; 3 burner, $23.50 each 
list; 4 burner, $29.50 each list; 5 
burner, $41.50 each list. : 
_High shelves for above, 2 burner, 
~ each yd —— $7 each list; 

yurner, a each list; 5 burner, 
$10.50 each list. — 

Nesco Rockweave wicks, $3 per 
doz. list; chimneys, complete, $2.50 
each list; glass tanks with valves, 
$1.40 each list. 

Nesco stoves and 
per cent discount. 


PAIN T SUPPLIES.—The good weather 
in the past few weeks has aided the sale 
of paint supplies. Current prices are 
quoted below. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Ready mixed house paints, $2.75 
per gal.; linseed oil, single barrels, 
78c. per gal.; turpentine, in 2 barrel 
lots, 68c. per gal.; white and red lead 
in 500 Ib. kegs, 13%c. per Ib. less 10 
per cent. 


RADIO BATTERIES.—The demand for 
radio batteries has been maintained at 
a high level, especially from the rural 
districts, 


JOBBERS’ QUOTATIONS TO RE- 

TAILERS, F.O.B. CINCINNATI: 
Net price Net price 
each, less eachin 

Stock No. unit pkg. unit pkgs. 
Super B bat., No. 21308 $3.2 $2.97 
Super B bat., No. 22308 2.22 2.06 
B batteries, No. 10308 
B batteries, No. 2308 
B batteries, No: 5308 
B batteries, No. 2158 
B batteries, No. 2156 
C batteries, No. 2370 
A batteries, No. 6 

Note.—Nos. 21308, 5308, 2158 
2156 are in unit packages of 5; 
22308, 10308 and 2308 are in unit 
packages of 6; No. 2370 is in unit 
packages of 10; No. 6 is in unit pack- 
ages of 50. 


repairs take 30 
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RADIO TUBES.—There has been an 
unprecedented call from the public for 
radio tubes, and in certain lines there 
has been a shortage. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

MX199 general purpose tube, $2.25 
each; MV199 several purpose tube, 
$2.25 each; MX201A general purpose 
tube, $1.50 each; MxX201B general 
purpose tube, $2.50 each; MxX200A 
detector tube, $4 each; MX240 high 
Mu tube, $2 each; MX112A power 
amplifier, $2.75 each; MX171A power 
amplifier, $2.75 each; MX280 full wave 
rectifier, $4.25 each; MX281 half wave 
rectifier, $7.50 each; MX226 amplifier, 
$2.25 each; MY227 detector, $4 each. 


REGISTER SHIELDS.—Business has 
been normal in this line. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Gem copper floor register, $12 per 
doz.; Gem copper wall register, $6 
per doz.; Star japanned floor regis- 
ter, $10 per doz.; Star japanned wall 
register, $5.20 per doz. 


ROPE.—tThe situation is unchanged in 
regard to prices. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 
Ocean Manila rope, 22%c. per Ib.; 
Sisal rope, 14c. per Ib. 


ROLLER SKATES.—There has been a 
steady demand for roller skates. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Nos. 4 and 5, $1.35 per pair; No. 6, 
$1.43 per pair. 


ROOFING MATERIAL.—Business has 
fallen off considerably on account of 
seasonal conditions. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Roofing Paper.—Light, standard, 
$1.10; medium standard, $1.30; heavy 
standard, $1.60; light Holdfast, $1.25; 
medium Holdfast, $1.70; heavy Hold- 
fast, $2.05; red and green slate 
surface, $2.15. 

Roofing Coating.—Coal tar, refined, 
in barrel lots, 25c. per gal.; in half 
barrel lots, 28c. per gal.; coal tar, 
crude, in barrel lots, 24c. per gal.; in 
half barrel lots, 26c. per gal. 

Roofing Cement.—Liberty, elastic, 1 
Ib., 1214c.; in 5 Ib, cans, 944c. per Ib.; 
in 10 lb. cans, 9c. per Ib.; in 25 Ib. 
cans, 8c. perlb., Certain-teed cement, 
36 lb. to the case, $4.25 per case; in 
5 lb. cans, 12 cans to the box, 8c. 
per lb.; in 10 lb. cans, 6 cans to the 
box, 74%c. per Ib. 


SANITARY PRODUCTS. — Replace- 
ment orders in sanitary products are of 
liberal volume and prices have not 
changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Desolvo special pipe cleaner, 10 oz. 
size, less than case lots, $2.25 per 
doz.; case of 3 doz., $2.15 per, doz.; 
and in gross lots, $2 per doz. Desolvo, 
triple strength, 16 oz. size, case of 2 
doz. cans, $4 per doz.; half gross lots, 
$3.75 per doz.; in gross lots, $3.50 per 
doz. Desolvo, triple strength, in 2 Ib. 
cans, case of 1 doz. cans, $7 per doz.; 
and gross lots, $6.50 per doz. 

Kloset Klean, 22 oz. size, less than 
case lots, $2.25 per doz.; case of 2 
doz. cans, $2.15 per doz.; gross lots, 
2 per doz. 

Tubola, 12 oz. cans, 
lots, $2.25 per doz.; 
cans, $2.15 per doz.; 
per doz. 

Chaco boiler liquid, single quarts, 
$2.50; half dozen quantity, $2 per at., 
and dozen quantity, $1.75 per qt. 

Presto Products.—Oil soap, 16 oz. 
size, $2.60 per doz.; bowl cleaner, 22 
oz. size, $1.85 per doz.; pipe opener, 
16 oz. size, $2 per doz.; tile and por- 
celain cleaner, 16 oz. size, $1.20 per 
doz.; Met-I.-Shyn, 8 oz. size, $3.60 
per doz.; Silvershyn, 414 02. size, 
$1.80 per doz.; Waterless cleaner, 2 


less than case 
case of 2 doz. 
gross lots, $2 


STOVE PIPE.—Fill-in 
being placed freely with local jobbing 
houses. 





71 


pt. size, $5.40 per doz.; same, 5 pt. 
size, $9 per doz.; Window cleaner, 6 
oz. size, $3.60 per doz.; same, 12 oz, 
size, $5.40 per doz.; Presto Lustre, 
6 oz. size, $2.60 per doz.; 12 oz. size, 
$4.32 per doz.; 16 oz. size, $5.40 per 
doz., and Dry Cleaner, 8 oz. size, 
$3.60 per doz. 

Hercules tile and porcelain clean- 
er, $2 per doz.; in gross lots, $1 per 
doz. 

Hercules Radiator Stop Leak, 8 oz. 
cans, 1, 2 and 3 doz. cans to a carton, 
$3.50 per doz. 

Hercules boiler liquid, quart cans, 
$1.50 each. 

Economy plumber, drain pipe 
cleaner, $2 per doz. 1-lb. cans. Same 
in 2-lb. cans, $3.90 per doz. The 1-lb. 
size is packed 1, 2 and 3 dozen to a 
earton. The 2-lb. size is packed in 
1 and 2 dozen cartons. 


SCREWS.—Sales are holding up well 
and prices of jobbers have not been dis- 
turbed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Flat head bright screws, 60 and 5 
off list; flat head blue screws, 60 off 
list; flat head brass screws, 50, 10 
and 5 off list; round head blue screws, 
50, 10 and 5 off list; round head brass 
screws, 50 and 7% off list; bright 
wire goods, 85, 20 and 5 off list. 


orders are 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Stove Pipe.—29 gage, u.c. crated 
pipe, 4 in., $10 per 100 joints; 29 gage 
u.c. crated pipe, 6 in., $12 per 100 
joints; 29 gage u.c. crated pipe, 7 in., 
$14.50 per 100 joints; 28 gage u.c. 
crated pipe, 6 in., $12.80 per 100 
joints; 28 gage u.c. crated pipe, 7 in., 
$15.35 per 100 joints. 

Elbows.—U.c. elbows, 4 in., 95c. per 
doz.; 6 in., $1.40 per doz.; 7 in., $1.85 
per doz. 


STOVE BOARDS.—In this line also re- 
placement business has been of gen- 
erous proportions, 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Paper-Lined Stove Boards.—24 x 24 
in., $6.85 per doz.; 30 x 30 in., $9.90 
per doz.; 35 x 35 in., $14.60 per doz. 

Wood-Lined Stove Boards.—24 x 
24 in., $11.40 per doz.; 30 x 30 in., 
$18.50 per doz.; 36 x 36 in., $25.50 per 
doz. 


VENTILATORS.—Sales have been fair- 


ly good and dealers are carrying ample 
stocks to meet current needs. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Continental ventilators, wooden 
type, No. 923, $3.65; No. 937, $4; No. 
949, $5.50; No. 959, $6.05; No. 1537, 
$5.25; No. 1149, $7.10,-and No. 836, 
$3.35, all prices per doz. 

Continental ventilators, 
No. 833, $4.60; No. 837, $4.75; No. 
1137, $5.30; No. 1145, $6.35; No. 1437, 
$6.90 and No. 1445, $7.80, all prices 
per doz. 

Diamond E ventilators, all metal 
type, No. 01, $4.40; No. 02, $4.80; No. 
03, $5.60; No. 1, $5.20; No. 2, $5.60: 
No. 3, $6.40; No. 4, $7.60, and No. 5, 
$8.40. All Diamond E prices are per 
doz. 

WEATHER STRIPPING. — Business 
has been well sustained in this line. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CINCINNATI: 

Wood and rubber weather strip- 

No. 1, $17.25 per 1000 ft.; No. 

5, $24 per 1000 ft.; No. 4, $34.50 per 
1000 ft.; No. 7, $41 per 1000 ft. 

Wood and felt weather stripping, 
No, 71, $19.50 per 1000 ft.; No. 17%, 
$27 per 1000 ft.; No. 75, $46.50 per 
1000 ft. 

All rubber weather stripping, No. 
9, $21 per 1000 ft.; No. 10, $28.50 per 
1000 ft.; No. 11, $35.50 per 1000 ft. 


metal type, 
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Business Good at Chicago— 
Few Price Changes Made 


‘ (Chicago office of HARDWARE AGE) COTTON GLOVE S.—Seasonable 
CHICAGO, Nov. 20.—Local jobbers report a better than usual de- | weather is responsible for increased de- 
mand for house furnishings, sporting goods and toys. Staple mer- | mand. Prices are the same. No fluctua- 


chandise is receiving a healthy call and all lines of holiday goods are | #8 are probable. 
JOBBERS’ QUOTATIONS TO RE. 


very active. ee i TAILERS, F.O.B. CHI 
Among individual items, in increased demand at present, the 8 oz. cotton gloves, $1.35 per dozen. 
following are the most prominent: anti-freeze solutions, popular | ELECTRICAL MERCHANDISE— 


priced axes, bicycles, radio batteries, window glass, guns and ammu- | Radio batteries are in excellent demand. 
Prices on rubber covered wire are stif- 


nition, oil heaters, velocipedes, toy wagons and ice skates. ; : 
Pri Ser Sail ieee ail bis gliatel . | fening. An advance of 2% per cent is 
rices are generally steady, although advances are in sight on: | expected soon due to higher copper. 
welded chain, manila rope, rubber covered wire, popular priced JOBBERS’ QUOTATIONS TO RE. 
axes, bicycles and competitive grade lock sets. Mill prices on steel ee ae .B. CH IGA GO: 
sheets are $2 per ton higher. Local jobbers will shortly follow the wir area ae et es tts 
advance in less than 1000 ft. lots, $6. ne No. 
. lamp cords, $11.25 per 100 ; in 1000 


ft. lots, $10.50; % in. Bana b ass key 
Prospects for the near future look good. Three branches of the aN ma Nag: egg He BR vt bre erie 


i = i ildi i each; two-way plugs, 45c. h; i 
key group of industry—steel production, building construction and ee oer cee ee ee: in 


automobile output are well on their way to establishing new records tachment plugs, 7%c. each; dry cells, 
boxes of 50, 32%c. each; less than 


for asingle year. Agricultural reports are more favorable than they case lots, 36c, each. 
have been for some time. From these basic indications it would wala Bits ae ae ee eae, en 
seem probable that hardware trade will reflect the generally im- io ho ae 

Radio —. —Radio 3 batteries, 


proved conditions. ; eer ' D 779 E, $1.40 each; case lots of 5. 
Steel mills in the Chicago district continue to operate at an aver- Se eos oii 88 tach: packages of 

° ° ° . 5, 
age of 85 per cent capacity. Firm prices prevail. of 5, $1.92; No. 486, $3.20 each; pack- 
ages of 5, $2.97; ‘No. 485 Layerbilt 


Collections are fair. battery, less than standard packages, 
$2.22 each; in original standard pack- 
—. $2. 06 each. 
Moto-Bike Model UN 199, $14eie; UN 227, $2260; GX: 
J a Double Bar Moto-Bike Model, 1X- 
AUTOMOBILE A CC ES SORIES. 26.25; ’ ladies’ model, $25.90; girls’ 171A, $1. 78%. ssi 


ns ° ° 6.25 
Anti-freeze mixtures and tire chains| and boys’ juvenile model, $23.60. : 
are very active. Prices are steady. | BOLTS AND NUTS.—Demand is sea-| GLASS AND TUTEY.— Local, jobbers 
JOBBERS’ QUOTATIONS TO RE- sonable. Prices are steady, with no | 2r¢ Unable to hl! orders tor oe 
TAILERS, F.0.B. CHICAGO: glass. Stocks are depleted. Factories 
| changes expected. ; ; : ae 
Spark Plugs.—Splitdorf, for Fords, | are behind with production. Prices 
50c. each; regular, 58c. each; Cham- JOBBERS’ QUOTATIONS TO RE- tl d d both ades 
pion X, 45c, each; Champion Blue | TAILERS, F.O.B. CHICAGO: were recen y advanced on both gr . 
— ~~ — A. a at — Carriage bolts, cut thread, 60 per The new discounts are quoted. 
ots 0 0, 50c.; A. C. Special Ford, cent discount; small carriage bolts, 
36c. each. rolled thread, 60-10 per cent discount; vitcuae 9 ag hr A RE- 
Spot Lights.—Appleton, No. 3280, machine bolts, cut thread, 60 per cent >. © eee - E 
$6.50 each. discount; small machine bolts, rolled Single strength A, all brackets, 85 
Chains.—Non-skid, dozen pair lots, thread, 60-10 per cent discount; all per cent discount; single strength Bb, 
35 per cent discount. stove bolts, 75-10 per cent discount; all brackets, 87 per cent discount; 
$ ne eee Standard, No. 21, lag screws, 60 per cent discount. double hg mtg on your - 
1.30 each. per cen scount; double streng 3 
Pumps.— Rose, 1% in, cylinder, BUILDERS’ HARDWARE.—The lock all brackets, 87 per cent discount; 
“- eo eer market is firm, but on a very low base. putty, pure “1 $4.55 per 100 Ib.; 
oF . 5 *4s . commerc ° x er ° 
yg Romy eT pen Competitive lock sets are being of- “ P 


30 3% Liberty Cord, $5.45; h y 
duty oversize, $7.25; 33 x 4 Liberty, | fered way below the cost of production, | GUNS AND AMMUNITION.—Demand 


. av , a . ires as a . . . 
rg Pay A 620° Magy Fe “146 making advances probable. Other items for this line is a great deal larger than 
ie ae 30 x 3%, $1.40; balloon tire are steady. a year ago. Prices are without recent 
a Se ere = JOBBERS’ QUOTATIONS TO RE- change. 

i Mixtures. — Eveready TAILERS, F.0.B. CHICAGO: JOBBERS’ QUOTATIONS TO RE- 














Anti-Freeze 
Prestone, $3.80 gal. in cans. 3144 x 3% steel butts, old copper TAILERS, F.O.B. CHICAGO 
Glycerine.—“‘G. P. A.,”’ $1.80 gal.; and * aull brass finish, $2.16 per doz. prpeocranice Meagan short cartridges, 
alcohol and glycerine solution, 90c. pair in case lots; less quantities, $2.98 per thousand: 12 gage, medium 
gal. $2.34 per doz. wey x 4 og ge grade smokeless, chilled shot, duck 
AXES.—The best axes are selling nor- vod oe povend Sota: tae eonae- shells, $30.69 per thousand; 12 gaze, 
mally, but there is an active demand for | _ tities, $3.12 per doz. pair; heavy steel ee ere SIE 1t pot thousand: 13 
popular priced handled axes. These bevel inside sets, $5 per doz. sets, gage, long range, smokeless, chilled 
. ¥ case lots; steel bit-keyed front door shot, @uck shells $37.89 per thou- 
may be higher later on. sete, $1.45 | per eet pa ogg grass. —s , ; 
t-keye ront door sets, . per z : 
JOBBERS’ a ite pe TO RE. ; li Guns.—Remington repeating shot 
TAILERS, F.0.B. CHICAGO: = cylinder front door sets, $6 per PP ay ye Remington. auto- 
Handled axes, first quality, single m loading guns, $45.39 each; ever 
bit, 3 to 4 Ib. $18 to $20 per ag CHAINS.—Demand is excellent. The double guns, $21.75. 
double bit, 3 to 4 Ib., $23 to $25 per i i 
doz.; handled axes,’ service grade, recent asin stage ore ong = HAMMERS AND HATCHETS.— Items 
Single bit, 3 to 4 iby, gis per dos.: will shortly be reflected by higher | y.eq by builders are rather quiet, but 
t) cout axes, 4 t i i ‘ : 
—, an Png oz.; motorist Sap oe —— sec oa household grades are actively moving. 
BICYCLES.—The holiday demand is| 7AILERS, F.0.B. CHICAGO: ~ | Nothing new on prices. 
large for this item. Small advances %-in. proof coil chains, $8.75 per 7 Khana e a aph < Aibad RE- 


100 Ib.; Tenesco Bull Dog and Brown 
sa probable after the first of the year. coil chains, 50-10 per cent discount. Hammers.—First quality, 10 


JOBBERS’ QUOTATIONS TO RE.- No. 00-4% electric welded cow ties, nail hammers, $12 doz.; 16 oz. ma- 
TAILERS, F.O.B. CHICAGO: $2.75 per doz. chinists’ hammers, first quality, $9.20 
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doz.; competitive grade, 16 oz. nail 
hammers, $6 to $8 doz. 
Hatchets.—First quality hatchets, 
No. 2 shingling, $12.50 doz.; first 
quality hatchets, No. 2 broad, $16.40 
doz.; medium quality hatchets, No. 2 
shingling, $8 doz.; medium quality 
hatchets, No. 2 broad, $12.50 doz. 


HUNTING CLOTHES. — Sales are 
heavier, due to colder weather. Prices 
remain steady. 

JOBBERS’ ag gpl etie ye - TO RE. 
TAILERS, F.0.B. CHICAGO: 

Drybak waterproof pice $56 per 
doz.; Drybak breeches, $26 per doz.; 
Drybak hats, $14.30 per doz. 

NAILS, WIRE AND STAPLES.—Fall 
sales are better than usual. There is 
no price cutting among the manufac- 
turers and seldom by any jobber. The 


margins are too close to permit shading. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

L.c.l. quantities common wire and 
cement coated nails, small orders out 
of Chicago stock, $3.10 per keg base. 
Mill shipment price is $2.95, base. 
Carload (36,000 Ib.), base, for mill 
shipment, still lower. Steel cut nails, 
$4 base. 

No. 9 black annealed wire, $3.30 
per 100 Ib.; No. 9 galvanized, plain 
wire, $3.85 ‘per 100 Ib.; catch weight 
spools roa cattle or hog wire, 
$3.80 per lb.; polished fence 
staples, $3. ob er 100 Ib. 


OIL COOK STOVES, HEATERS AND 


SUPPLIES.—Excellent demand is re- 


ported for oil heaters and wicks. No 


price changes. 


JOBBERS’ ye ght poy TO RE- 
TAILERS, F.O.B. CHICAGO: 

Perfection.—No. 72, 2 burners i 
No. 73, 3 a $23. 25; No. 74, 4 
burners, $29.5 No. 279 oil rami, 
$129; No. 339 oa range, $140. Deal- 
ers’ discount on net purchases of less 
than $100, 30 per cent; on all net 
purchases including and following 
$100 qualifying order, 33% per cent. 
On all purchases amounting to $250 
or more during calendar year, annual 
bonuses of from 2 to 10 per cent will 
be paid according to volume of busi- 
ness, 

Puritan.—No. 42, 2 burner, $18; No. 
43, 3 burner, $23.25; No. 44, 4 burner, 
$29.50; No. 249 oil range, $122. Dis- 
counts same as Perfection No, 400R, 


212- 1102; $23. 50; No. 212, $18; No. 211, 
$10. Prices quoted are for Nesco 
Zone No. 1, including Chicago terri- 
tory and are subject to dealers’ dis- 
count of 3344-5 per cent. 

Ovens, Perfection.— No. 211, 1 
burner, plain door, $2.50; 211G, glass 
door, $2.70; No. = 2 burner, glass 
swing door, $6.2 

Puritan.—No. #2, 2 burner, glass 
drop door, $5.50; No. 42, burner, 
steel drop door, "$5.25. Dealers’ dis- 
counts on Perfection and Puritan 
the same as on Perfection 


ovens 
stoves. 

Nesco Ovens.—No. 12, $1.80; No. 05, 
$2.10; No. 5, $2.25; No. 010, $3.90; 
No. 10, $4; No. 22, $4; No. 020, $4.50: 
No. 20, $4.75; No. 030, $5: No. 30, 
35.30; No. 0301, $6; No. 301, $6.30. 
Dealers’ discount 33%%-5 per cent. 


Perfection and Puritan Wicks.— 


$3.75 per dozen, $45 per gross. Deal- 
ers’ discount same as_ Perfection 
stoves, 

Oil Heaters—Perfection No. 510, 
$6.25; No. 525. $7.25; No. 1525, $7.75; 
No. 1530, $9.25; No. 1630, $11.50; No. 
1550, $9.50; No. 1560, $11; No. 1665, 
$13.50; No. 1670, $14.50. Perfection 
Firelight Heaters, No. 1526, $9.75; No. 


1686, $16.50. Dealers’ discount same 
as Perfection cook stoves. 


_Nesco Oil Heaters.—No. 12, $5.50; 
No. 15, $7; No. 016, $8.25; No. 1600, 
$9.75; No. 0190C, $10.50; No. 1900C, 
$12; No. 0190D, $10.50; No. 1900D, 
$12; No. 0190E, $10.50; No, 1900E, 
$12; No. 505, $11.25; No. 605, $12.75; 
Nos. 705C, 705D and 705E, $16. Dis- 


count same as Nesco cook stoves. 
Nesco Wicks, Cook Stove. — $3.00 

per doz., same discount as Nesco 

Stoves. Nesco oil heater wicks, No. 





348, 40c. each, list; No. 515 
list, 75c. each. Discount on 
heater wicks, 30% per cent. 


N 


Giant, 


esco 


PAINTS AND OILS.—Normal demand. 
Higher prices on turpentine and alco- 


hol are now effective. Current prices 
are quoted. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 

Linseed Oil Raw.—Barrel lots, 83c. 
per gal.; 5-barrel lots, 80c. per gal. 

Linseed "Oil, Boiled.—Barrel lots, 
85c. per gal.; 5-barrel lots, 82c. per 
al. 

Denatured Alcohol.—Barrel lots, 
62c. per gal.; steel drums, extra, $6, 
returnable. 

Turpentine. — Drum lots, 69c. per 
gal., net. 

White Lead.—100 lb. lots, $13.25; 50 
lb, lots, $6.75; 25 lb. lots, $3.40; 12% 
Ib. lots, $1.75. 

Shellac (4% lb. cuts).—White, $2.58 
per gal. in barrel lots; orange, $2.26 
per gal. in barrel lots. 


English Venetian Red.—In barrels, 


in 100-lb. 


mI Dry Paste.—Barrel lots, 


5%4c. per Ib.; 
Ib. 


Tec. 


PYREX WARE.—Glass ovenware 


lots, 6%c. 


per 


per 


moving freely. Prices are steady. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0O.B. CHICAGO 
Bread Pans.—No. 212, $7.20 doz.; 


No. 214, $12 doz. 


New Handled Casseroles.—Round 


No. 623, 


No. 622, $12 doz.; 
No. 


Oval, No. 632, $12 doz.; 
doz.; Shallow Oval, No. 
~ 643, $14 doz. 


Pie Plates. —No. 208, $6 per doz.; 

No. 209, $7.20 per doz. 

Tea Pots.—2 cup, $21 doz.; 4 cup, 
$24 doz.; 6 cup, $28 doz. 

Utility Pans.—No. 231, $8 doz.; No. 
232, $14 doz. 

Gift Sets.—No. 515, $3.43 per set. 

ROPE.—Manila fiber is advancing, 


$14 doz.; 
633, 
642, $12 doz.; 


$14 


pointing to upward price changes on 


manila rope. 
lb. on Nov. 1, is holding firmly. 
for 1929 shipments are 
freely. 


coming 


Sisal, advanced %c. per 


Orders 








| 


in | 


| 
| 
| 
| 
| 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. CHICAGO: 

Best manila, standard brands, base, 
20c. per lb.; No. 2 manila, 18c. per 
lb.; No. 1 sisal, 15c. per Ilb.; No. 2 
sisal, 14c. per lb. 

SASH CORD.—Demand is fair. Prices | 


are steady. No further advances are 


likely for some time. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0.B. CHICAGO: 

No. 7 standard brands, $8.15 per 
dozen hanks; No. 8, $9.35 per doz. 
hanks. Competitive grade, No. 7, 
$7.70 per doz. hanks; No. 8, $8.80 per 
doz. hanks. 


SAWS, CROSS CUT AND WOOD.— 
No recent price 


Demand is only fair. 
changes. 


JOBBERS’ QUOTATIONS TO 
TAILERS, F.0.B. CHICAGO: 
5 ft . narrow Champion tooth, 


RE.- 


$1.55 
ooth, 
ooth, 


each; 5% ft. wide Champion t 
$2.10 each; 5% ft. wide Lance t 
$4.35 each; 4 ft., one-man Champion 


tooth, $2.45 each. 

Single braced frame common 
blade, $8.25 doz.; double braced f 
common tooth blade, $10.40 
double braced frame, tuttle 
blade, $11.40 doz. 

SAWS, HAND 
are in better demand. 
at present. 


JOBBERS’ QUOTATIONS TO 


TAILERS, F.0O.B. CHICAGO 
26 in., $29.50 doz.; 26 in., $33 
26 in., $49.95 doz.: special, 26 


Competition, $6.60 doz. 


SCREWS.—Prices are firm and sales 


| are at normal volume. 


JOBBERS’ QUOTATIONS TO 

TAILERS, F.0.B. CHICAGO: 
Flat bright screws, 47% 

round head blued, 


per 


4244 per cent; 


tooth 
rame 
doz.; 
tooth 


.—High grade hand saws 
Prices are firm 


RE.- 


doz. ; 
a. 


RE- 


cent; 
flat 


| VELOCIPEDES.—Demand is excellent 





head brass, 42% per cent; round head 


brass, 3744 per cent. 


SHOVELS AND SCOOPS. 
and grain scoops are active. Prices are 
the same, with no changes in sight. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0.B. CHICAGO: 

No. 2 shovels, intermediate grade, 
polished, $14.50 per doz.; No. 2 shov- 
els, common grade, polished, $12.50 
per doz.; No. 10 grain scoops, pol- 
ished, $15 per doz.; No. 12 grain 
scoops, polished, $16 per doz.; D 
handle furnace SCOOps, intermediate 
grade, $8 per doz.; D handle furnace 
scoops, competitive grade, $5.25 per 


doz. 
black, long handles, 


Snow shovels, 
steel, $4.40 doz. Galvanized, 17 x 16 


in. blade, $10 doz. 


SOLDER AND BABBITT.—Sales are 
quite good. No price changes in this 
market. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.0.B. CHICAGO: 

































Warranted 50-50 solder, $35 per 100 
Ib.; medium 45-55 solder, $33 per 100 
lb.; tinners, 40-60 solder, $30.50 per 
100 lb.; high speed babbitt metal, $20 
per 100 lb.; standard No. 4, babbitt 
metal, $12 per 100 Ib. 






STEEL SHEETS.—While mill sales are 
on % of 1 per cent cash discount basis, 
jobbers here are selling on the old 2 per 
cent ten-day terms. Sales volume is 
holding well. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.0.B. CHICAGO: 


















24 gage galvanized sheets, $4.65 
per 100 lb.; 24 gage black sheets, 
$3.80 per 100 Ib. 

STOVES.— Demand is very good. 
Steady prices prevail. Advances are 
unlikely. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. CHICAGO: 







Crusader black finished parlor 
heater, $19.50 each; Crusader porce- 
lain enamel finish, $26.50 each; Tap- 
pan wood Cola Parlor heater, $51.25 
each; 16 in. Economy, $66.95 each; 
iggy tp $72.45 each; oil heater, 12 

, $6 each; oil heater, 14 in., $8 each; 
a heater, 16 in., $9.50 each: oil 
heater, 18 in., $11.50 each; hot blast 
with mica door and ashpan, nickel 
trim, 12 in., $11.30: 14 in., $12.70; 16 
in., $14.65; 18 in., $16.65. 
STOVE GOODS.—Heavy sales con- 





tinue on stove pipe and elbows, as prices 
are very low. Good quality dampers 
and shovels are in best demand. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0.B. CHICAGO: 
















Coal hods, galvanized, 17 in., $4.50 
to $5 doz.; dampers, reversible spin- 
dle, 6 in., $1.25 doz.; dampers, non- 
reversible spindle, 6 im., $1.15 doz.: 
elbows, 28 ga., 6 in., corrugated, $1.35 
doz.; fire shovels, colored handles, 
heavy fine finish, $2 doz.: pipe, 28 ga 
6 in., lle. to 13c. joint: rugs. con- 
goleum stove, 4% x 4%, assortment 
of 6, $8.28 assortment. 








and of larger volume than last year. 
Prices are the same, with no changes in 










sight. 
JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. CHICAGO: 
Tubular a equipped with 
balloon tires, ball bearing wheels, 18 
in. front wheels, 12 in. rear, $7.25 
each; 22 in. front wheels, 14 in. rear, 






$9.25 each. 
VENTILATORS.—Usual seasonable de- 
mand. No price changes. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.0.B. CHICAGO: 
Diamond E— Metal frame cloth 
ventilators, 8 in. hgt. opening, 16 in. 
x 33 in.. $4.40 dozen; 20 in. x 39 in., 
$4.80; 11 in. hgt. opening, 16 in. x 
33 in., $5.20 doz.; 20 in. x 39 in., $5.60 
doz. Contine . il, steel frame, cotton 


cloth, 833, $4.50 doz.; 837, $4.75 doz.: 
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1137, $5.50 doz.; 1145, $6.30 doz. Con- JOBBERS'’ uot AT TO RE- JOBBERS’ QUOTATIONS TO RE. 
tinental, wood frame, cotton cloth, TAILERS, F.O.B. CHICAGO: TAILERS, F.0O.B. CHICAGO: 
836, $3.60 doz.; 937, $4.50 doz.; 1537, Home Comfort, $32 aoe 1000 ft.; Key clamp rocker, men’s and boys’, 
$5.85 doz. Nu-Strip, $15 per 1000 ft.; Bomeco, bright finish, 75c. pair; half key 
type, A, % in., $2.40 per 100 ft.; Bo- = yooker, women’s and yt 
ry . nes _ meco, t e B, 1% in., 3.20 per 100 cas stee =) ers, .00 
WAGONS. Volume compares favor ft.: uaktne. type AR, inn fer, per pair; half key clamp hockey, women’s 
ably with last year. Steady prices pre- 100 ft.; Bomeco, type BR, 1% in., and girls’ best steel runners, $1.35 
vail $3.20 per 100 ft.; Tac-Bzy, 36 x 36 pair; children’s extension bob skates, 
“ window, 90c. each; Tac-Ezy, 42 x 42, polished, 35c,. pair; nickel plated, 45c, 


JOBBERS’ QUOTATIONS TO RE.- $1 each; Tac-Ezy, 3 x 7 ft. doors, pair; Union tubular ice skate outfits, 
TAILERS, F.O.B. CHICAGO: $1.25 each. 4. .60 — ee er ie flyer out- 
ex ; fj ts, aluminum finis 5.25 outfit; 

14% x 33% steel wagon, 10 in. disk WINTER SPORTING GOODS.—Ice Nestor Johnson flyer outfits, nickel 
wheel, % in. tires, $3 each; 16 x 36 in. skate orders are coming in freely. plated, $6.00 outfit; Strand skis, 
wood wagons, 10 in. wheels, % in. - edgegrain pine, 4 ft., 60c. pair; 5 ft., 
tires, $2.85 each. Skate outfits with skates attached to 90c. pair; 6 ft., $1.30 pair; Strand 
shoes are especially active. Hockey mf gmahogany | finish, | 4 ft. Be 
~ . . . — > 9 ° é ’ «+» 9 , alr 
WEATHER STRIP.—Demand is excel- | sticks and skis also receiving the call. B Sleds.—Flexible flyer sleds, a per 


lent. Prices are steady. Prices remain steady. cent off list. 








Pittsburgh Reports Hardware Trade Active— 


No Important Change in Price Situation 


(Pittsburgh Office of HARDWARE AGB) JOBBERS’ QUOTATIONS TO RE.- 

° ° ° ° . TAILERS, F.0.B. PITTSBURGH: 
PITTSBURGH, Nov. 20.—Hardware business in this territory is poh ae Unit 

good when measured by the experiences of the past few years. With —" ie ol 


the middle of November passed, the influence of inventory time be- Ne. os = 1 


gins to be felt in the purchases of all lines of hardware merchandise. No. 77 3.0 2.80 

Seasonal hardware is moving in a satisfactorily active manner. No. 7 143 34 
No important price changes have recently been reported, but the No. 766 “4¢ 130 
trade is expecting announcements, in another week or so, of prices om 7 eH oo 


of screen wire cloth, screen windows and poultry netting for 1929. No. 76 1.9: 1.79 
° ° Ps ° No. 6 dry cells, ignition type, unit 
On account of the big advance in the past year in the price of cop- packages, 36c. each, 
+4 = . . lashlights.—No. 935, 61%4c. each; 
per, it is expected that bronze wire cloth will be marked up. No. 950, Gige.; No. 790, 18c.; No. 105, 
aes : . 2 sient 19%c.; 'No. 750, 13%c.; No. 791, 13c. 
Collections are rather slow in this district. aHot ‘ghot— Nod. 14GL b1.8T: Mor 1681: 
re 
epalh NUTS AND RIVETS.—The 
market is firm and fairly active, al- 
though individual sales of jobbers are 
small. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. PITTSBURGH: 
Bolts.—All styles, except stove and 
tire bolts, per 100 pieces, 60 per cent 
off list; stove bolts, 75 and 10 per 
cent off list; tire bolts, 60 and 10 per 
cent off list. 
Nuts.—All styles, 60 per cent off 
list. 
Rivets.—Large, $3.50 base per 100 
pieces; small wagon and tinners’ riv- 
ets, 60 per cent off list. 


BUILDERS’ HARDWARE.—Business 
is making a good showing for the time 
of year. Prices are very firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. PITTSBURGH: 

Butts.—Ball tip, plated, dull brass 
and antique copper, less than case 


ALARM CLOCKS.—There is still a 19 in. —28x4.75 
d call for alarm clocks 20 in.—-89x6.76 
very good ca ora . 21 in.—30x4.75 
JOBBERS’ QUOTATIONS TO RE- 19 in.—29x5.00 
TAILERS, F.O.B. PITTSBURGH: of gle om yo 
: , 21 in.—31x5. 

—— ve 22 in:—32x5.00 
- in. —28x5.25 
Big Ben 2.26 $3.16 pe 4 
Baby Be 2.28 3.16 20 in. —30x5. 4 
America .0F 1.58 21 in. —31x. on 
Sleep Meter ‘i 2.10 ai. aoe ee 
18 in.—28x5.50 
Ben Hur L73 2. 46 19 in —29x5.50 
Ingersoll 1.05 to 2.24 1.55 to 3.09 20 in.—30x5.50 
AUTOMOBILE ACCESSORIES. 18 in.—30x6.00 
—Chains are doing fairly well and| 3) jn —3)x-0) 
there is a really good call for anti- 21 in.—33x6.00 
freeze radiator liquids. a taen ae 
JOBBERS’ QUOTATIONS TO RE- 18 in.—30x6.50 
TAILERS, F.O.B. PITTSBURGH: 19 in.—31x6.50 
Tire Chains.—Lots of 1 to 9 pairs, 7 pee ame 44 
list less 30 per cent; 10 to 49 pairs, 18 in 30ne 75 
(one shipment), list less 35 per cent; 20 in 3206-75 
50 pairs and over fone smipment). #1 in —33x675 
list less 40 per cent; adjusters, c. hin kane on | > Se 
to 65c, per ypalr: Shera. 45c. each; 20 in.—34x7.30 pee, in 3 x 3 in, $18.50 per 100 pair; 
links, No. 1, $3.50 per carton; No. 2, ; 4x 3% ay $19; 4 x 4 in., $30. os 
$3.25; No. we > : : —- High Pressure Tires and war ye a dae gu B as 
Radiator ompounds. — Denatured ubes: + +» $2.85; bs : 
alcohol, 1 to 4 barrel lots, 60c. per 2 ? extra heavy T, 6 in., $2.30 per doz.; 
gal.; 5 to 9 barrels, 58c.; 10 alt od ge "re? 8 in., $3.40; 10 in., $5.40; light strap, 
or more, 56c.; Prestone, 1% gal. and Size phat A with screws, packed one pair in a 
1 gal. c $3.60 pe lL: % gal ize Cords Tubes box, 3 in., $9.60 per 100 pair; 4 in., 
aera Each $11.60; ligh sr 100 pair: 

cans, $3.80 per gal. d .60; light, 2, 3 in., $11 per 100 1 

Spark Plugs.—Lots of 100 or over, + oe BE 2 4 in., -60. 

50c. each; less than 100, 53c. each. tee ary le. 7.05 “ Hasps.—Hinge, without screws, 
: 30x31% S. 7 single dozen lots, 3 in., 65c. per doz.; 


AUTOMOBILE TIRES AND TUBES. 32x314 ... OF ; 4 in., 79¢c.; 6 in. $1.06: safety, 3 in. 
—There has been a fairly good re- : : 97c. per doz.; 4% in., $1.14; 6 in. 
sponse in sales to the lower prices re- a Sets.—Swinging hinges, 10 
cently announced. in., $3 per set. 
JOBBERS’ QUOTATIONS TO RE- DOOR MATS.—Demand is fairly good, 
TAILERS, F.O.B. PITTSBURGH: but stormy weather is needed to create 
Mansfield Baloon vores and Tubes: real activity. 
ieee: a, JOBBERS’ QUOTATIONS TO RE- 


Size begular —— Tubes, 20 TAILERS, F.O.B. PITTSBURGH: 
aad Cocoa, $8 to $15 per doz., according 


19 in.—27x4.40 k es i 2 to size; wire, = x 231% in., $1 each; 
21 in.—29x4.40 960 “1. BATTERIES.—Demand is steady 18 x 30 in., 130; #% i. in., $2.15: 


21 in.—80x4.50 8.45 11.05 f rather than active. 35 x 48 in., $3 
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GAME TRAPS.—Extremely good de- | 5530" _Hods. —— Galvanised, 16 in., WINDOW VENTILATORS.—S atis- 
mand is reported. =e «rh rill lind dailies factory sales still are reported by local 


H $5. 

JOBBERS’ QUOTATIONS TO RE- oat uo Te 8 ft., $6 each: jobbers. 
TAILERS, F.O.B. PITTSBURGH: ¢-o ve ’ 

Victor, No. 0, $1.10 per doz.; No. 1, °F Shovels.—Stamped sheet steel | JOBBERS’ QUOTATIONS TO RE- 
$1.38; No. 1%, $2.44; No. 2, $3.36; japanned, flat handle, 50c. per doz.; TAILERS, F.0.B. PITTSBURGH: a 
jump, No. 0, $1.59; No. 1, $1.83; coil | round handled japanned, 60c. to $1.10; | Continental, metal frame, No. 833, 
spring, No. 1, $1.28; Gibbs, 2-trigger, galvanized, $1.10. Never Break No. $4.50; No. 837, $4.75; No. 845, $5.20, 
$> per doz.; singte grip, No. 1, $1.88; 10, $4.25; No. 16, $4.60; No. 20, $4.80. No. 1137, $5.50; No. 1145, $6.30; No 
No. 2, $3. 35: No. 3, $5.50; No. 4, $6.70. F —No. 150-B, $7.50 vs 7.30; i 1445, $8.10. Prices are 

‘ : S zs yer doz.; No. 80, $4.80; No. 81, $4.20. per doz., net. 
GLASS CLOTH.—tThis line is doing ; pg AR 1 ge De eg hag 220. Continental wood frame ventilators, 
well, as usual at this time of the year. each; 18 in., 26c.; 24 in., 29c.; 30 in., gh el Bo i i gh og 

See ; “ae b. |  38e-5 36 in, 37c. Flexible steel tub- V937, $4.50; No. V949, $6.10; No. V959, 

Jobbers quote it to retailers, f.o.b. | ing, 3 ft. lengths, llc.: 4 ft., 13c.: 5 as 75; No. ViS8T, 96.86; No. 1549, $7.80 
tts i 2 ft., 16c.; 6 ft., 19c. Cloth inserted | ‘rices are per doz., net. 
Pittsburgh at 24c. per sq. ya. in 100 tubing, 4c. per foot. a alana a Diamond E, metal frame, No. 01, 
yd, rolls. Register and Radiator Shields— | $4.40; No. 02, $4.80; No. 03, $5.60; No 
GUNS AND ‘LOADED SHELLS.— _ Register shields, No. 1 floor, $12 per - —, Sgt $5.60; No. 3, $6.40; 
> is bat t in the d a doz. net; No. 10, $10; wall, No. 2, $6 No. 4, $7.60; No. 5, $8.40. Prices are 
There is no abatement in the deman per doz.: No. 20, $5.20; radiator sheet | per doz., net. 


for loaded shells and guns also are stool adjustable, No. 1, $4; No. 2, fa os ae BS ae a 
: i. Sal o" hia aumened $4.50; No. 3, $5; No $5; No. 5, steel, No. 831, $2.75 per doz.; No 
doing well. Sales of high-powere 35.50; No. 6,'$6 fist, subject ‘to deal: | 1137," $4.50. — 
rifles show some increase. ers’ discount of 30 per cent. oa urldsbest, <All metal, Rosy “ 2.50 
“ cilia pi aE ) - le > «vO. 
JOBBERS’ QUOTATIONS TO RE.- HUNTING CLOTHING.—tThere is $4; No. 6: $4.75; No. $5; all list. 
TAILERS, F.O.B. PITTSBURGH: : ‘ subject to dealers’ discount of 331% 
Loaded Shells.—Load 3 oz. by 1% some call for hunting clothing, but per cent. 
oz., 12 gage, Repeater or Nitro Club, major needs of the season are believed = ‘ ; 
32.83 per ee $28; Leader to have been satisfied. hea PRODU CTS _ Same talk 18 
Guns.—Winchester pump, _ $39.40 JOBBERS’ QUOTATIONS TO RE- eard in mill circles of a possible ad- 
each; ae pump, $39.45 each; TAILERS, F.O.B. PITTSBURGH: vance of $2 a ton in nails and wire on 
Savage pump, $39.25 each. Coats, $2.75 to $6.50 each; vests, irs P P 19990 e@ oe Mille 
Rifles.—Winchester, model 02, $5.15 $1.50 to $1.80 each; pants, $2; first quarter of 1929 contracts. Mills 
each; model 92 S. F., round barrel, } breeches, $3.50 per pair; leggings, also are working out a plan, whereby 
$21.90; octagon barrel, $23.30; model | 90c. to $2 per pair. there will be one price on nails to job 
hey ' $oT95: er me Oe carbine, LANTERNS.—This line still is doing | bers and another 10c. per keg higher 
$23.95; model 53, $21.90; model 55, | well. on carload lots to others than jobbers. 
$32.95; Remington, repeating, model | 7 8 . P 
12A, $15.86 each; 14A, $35.46; 25 A, JOBBERS’ QUOTATIONS TO RE- Fair demand is reported by local job- 
$23.95; Savage, repeating, model 20, | Fae Fee eer | bers in nails, but not much activity i 
$34; model 40,'$24; model 99A, & E,  * Gasoline.—No. 220, $5.95 each; No. Sp ee 
$30.90; B & F, $34.50; G, $37.50; model | 228, $6.30; No. 327, $4.70. | other directions. 
BA, 41425. “ ge rage JOBBERS! QUOTATIONS TO RE. 
HEATERS.—Weather conditions are |  [Lite, $13; Junior Wagon, $17.25. TAILERS, F.G.8. PITTSBURGH: 
> mpING a . | Fence Wire 
more favorable to sales. PAINTING SUPPLIES.—No change per 100 Ih Annealed Galvanized 
BE i ee a gann | is noted in prices. Business usually is | No. 6 to 9 gage 5 : 
Oil Heaters.—According to size and light at this season and this year is | sy 
style, $3.75 to $6 each. no exception. No. 
Gas Heaters.—Radiant type, $9 to R No 
$65 each; reflector type, $2.4 25 to JOBBERS’ QUOTATIONS TO RE- Nia 
313.50. | TAILERS, F.0.B. PITTSBURGH: | we 
| Ready mixed paints, best grades, they 
HEATING ACCESSORIES.—The de- | $2.60 per gallon; lower grades, $2 No. 1 * 
mand does not yet give much evidence | (white and dark greens, | Lbe. ,3 Barbed wire (per 80-r 
. Pe gal. higher); white lead, 13%4c. per Ib. | 2-point cattle 
that requirements of registe r and in 100-lb. lots; 10 per cent less in lots 2-point hog 
radiator shields, stove and furnace | of 500 Ib. or more, and extra 4 per 4-point hog 
cent less in lots of a ton or more; {-point cattle 
pipe yet have been satisfied. | turpentine, 69c. per gal. in barrel 2-point cattle ‘ 
JOBBERS’ QUOTATIONS TO RE- lots; raw linseed oil, 11.3c. per lb. in Viel Tove tina Wane - 
| Field Woven Wire Fe » (per 100 
TAILERS, F.O.B. PITTSBURGH: | barrel lots. rods) : 
»,Stove, Boarde.—square, wood lined. | WEATHER STRIPPING.—There is | 1047-11 
doz. ; 30 in., $20 per doz.; 36 in., $29 still a very fair call for stripping, low 
xr doz.; pape ., $7.50 per : : cect 
oie ae es cer ay a temperatures stimulating the desire | 
$10.80 per doz.; 35 in., $16.20 per doz. for tight houses. 


Stove Pipe.—Nested, sheet steel, 5 | 
d 4 i i JOBBERS’ QUOTATIONS TO RE- | Poultry*and rabbit (No. 14 ainda 


in., $3.20 per crate; 6 in., Pie: : | 
$4.05; corrugated elbows, 5 in. TAILERS, F.0.B. PITTSBURGH: | DEG SOE: nist 0s:0'ssdie'd- 0a Sle od ee ke $36.50 


per doz.; 6 in., $1.40; 7 in., 85; Meta-Felt, % in., $19.50 per 1000 No. 1948 
aluminum pipe, 4 in., $7.20 per doz. | ft.: % in., $26 per 1000 ft.; cushion, No. 2158 
joints; elbows, $5 per doz. all’ fe It, No. 18, $2.40 per 100 ft.; No. Steel Fence Posts: 

Furnace Pipe.—No. 26 gage, 8 in., | 19, $2.85 per 100 ft.; No. 20, $3.25 per Aaah ee cn 
16c. per ft.; 9 in., 17c.; elbows, 8 in., 100 ft. Galvanized Painted 
36c. each; 9 in., 40c. Burfo, hard bronze, 3 and 4 ft. Tubular Formed 

Dampers and Flue Rings.—Damp- lengths, 5c. per ft. net. Economy, § , 50c.*each 
ers, 3 in., $1 per doz.; 4 in., $1. 10; for windows, 36 x 36 in., $1 per | ; 55c. each 
5 in., $1.20; 6 in., $1.35; 7 in., flue carton of one window set; for doors, : 65c. each 
rings, 3 in., $1 per doz.; 4 in., “$1.2 25; 36 x 84 in., $1.20 per carton of one % ft. r ¢ 
5 in., $1.90; 6 in., $2.20; 7 in., $2.75. door set. Bright nails, base per keg, $2.90. 














Are you a retail hardware salesman ? 
Turn to page 53 and learn of the 
opportunity offered you to win 
one of three cash awards 
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Trend Is Toward Holiday Shopping 
in Northwest—Retailers Await Rush 


GLASS AND. PUTTY.—Demand for 
glass is still good, with stocks well 
filled. Prices have advanced on glass, 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. TWIN CITIES: 

Single and double strength glass, 
Minnesota prices 83 per cent from 
lists; strictly pure putty, in 50 Ib, 
steel drums, $4.85 cwt., net. 


(Minneapolis office of HARDWARE AGB) 


MINNEAPOLIS, Nov. 20.—With Thanksgiving Day just around the 
corner, and with the other holidays crowding along shortly after, 
the general trend is toward the holiday shopping, and the advertis- 
ing and merchandising which comes at this time of the year. Stocks 
are ready for this event, and the public is beginning to take interest 


in what is offered. 


Winter merchandise has been moving rather slowly in the Twin 
Cities due to the fact that up to the time of writing there has been 
no snowfall, which gives the impression that the season is earlier 


than what it really is. 
the next few weeks. 


Doubtless there will be a rush of trade in 
Retail stores are in their holiday dress and 


ready for the trade which always precedes Christmas. 
Prices are firm as quoted, with but few exceptions. 





AXES.—Sales are steady, with prices 


unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Single bit, base weight unhandled 
axes, $15 to $16.50; double bit, $20 to 
$21.50; single bit, handled, $19.50; 
double bit, handled, $24.25 doz. net. 


AUTOMOBILE TIRES AND TUBES. 
—Demand is fair, with stocks still well 


filled. Prices have not changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Mansfield tires, Liberty cord, 30 x 
3%, $6.10; heavy duty oversize, $8.30; 
balloon tires, 27 x 4.40, $8.70; 29 x 
4.4u, $9.15; 30 x 5, $13; 32 x 6, heavy 
duty, $21.10; 32 x 6.20, heavy duty, 
$24.85 each, less 5 per cent. Mans- 
field tubes, tan, 30 x 3, single lots, 
$1.50; case lots (12), $1.40; 32 x 4, 
single, $2.50; case (12), $2.40; 34 x 4%, 
single, $3.10; case (12) $3; gray tubes, 
balloon types, 27 x 4.40, $1.80; case 
(12), $1.70; 29 x 4.40, single, $1.85; 
case (12), $1.75; 30 x 5, single, $2.25; 
case (12), $2.15; 32 x 6, single, $3.10; 
case (12), $3; 32 x 6.20, single, $3.50; 
case (12), $3.40 each, less 10 per cent. 


BALE TIES.—Demand is good, with 


prices firm. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Single loop bale ties, 9% x 14, $1.64; 
9% x 15, $1.46; »% x 14, $1.68 per 
bundle, net. 


BUILDERS’ HARDWARE.—Deliveries 
indicate the lateness of the season. 
Building is still in progress, but much 


lighter. Prices have not changed. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS. F.O.B. TWIN CITIES: 

3% x 3% steel butts, old copper 
and dull brass finish, 19c. pair in less 
than case lots, 18c. pair in base lots; 
4 x 4 steel butts, old copper and dull 
brass finish, 26c. pair in less than 
ease lots 25c. pair in case lots; broad 
bevel steel inside sets, old copper or 
dull brass finish, one piece knobs, 
less than case lots, $7 doz. sets, case 
lots, $6.75 doz. sets; steel bit-keyed 
front door sets, $1.85 per set; cylinder 
brass outside trim, bit-keyed front 
door sets, per set, $1.85; cylinder 
front door sets, $6.50 per set. 

Light plain strap hinges, 3 in., 56c. 
doz. pair; 4 in., 75c. doz. pair; heavy 
plain strap hinges, 4 in., 93c. doz. 
pair; 5 in., $1.22 doz. pair; 6 in., $1.56 
doz. pair; light plain tee hinges, 3 
in., 62c. doz. pair; 4 in., 78c. doz. 
pair; heavy plain tee hinges, 4 in., 
won doz. pair; 5 in., $1.20 doz. pair; 

in., $1.40 doz. pair; 8 in., $1.95 doz. 
pair; extra heavy plain tee hinges, 4 





in., $1.28 doz. pair; 5 in., $1.58 doz. 
pair; 6 in., $1.89 doz. pair; 8 in., $2.83 
doz. pair; 10 in., $4.53 doz. pair net. 


COAL HODS.—Sale of this item is 
steady, with fair volume. Prices have 
not changed. 
JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 
Japanned open coal hods, 17 in., 
$3.35; 18 in., $3.85; japanned funnel, 
17 in., $4.30; 18 in., $4.90; galvanized 
open, 17 in., $4.65; 18 in., $5.40; gal- 
vanized fennel, 17 in., $6; 18 in., $6.80 
doz. net. 
EAVES TROUGH, CONDUCTOR 
PIPE AND ELBOWS.—Call for these 
items is diminishing with the advance 
of the season. Prices have not changed. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Eaves trough, 28 ga., 5 in., S.B. 
slip joint, in crates, $5.25 per 100 ft.; 
6 in., $6.40; conductor pipe, 28 ga., 3 
in., in crates, not nested, $5.10 per 
100 ft.; 4 in., $7.15; 3 in., galvanized 
corrugated conductor elbows, $1.73 
doz.; 4 in., $2.88 persdoz. net. 


FIELD FENCE.—Demand is still fair, 
though not so good as a few weeks ago. 
Prices have not changed. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Field fence, 9 ga. top and bottom, 
11 ga. intermediate, 26 in. high, 
$39.69; 32 in., $46.12; 39 in., $62.93; 
47 in., $59.74. 
Ten gage top and bottom, 15 ga. in- 
termediate, 26 in., 30.04; 32 in., 
$34.54; 39 in., $39.42; 47 in., $44.30. 


FILES.—Demand is steady, with fair 
call from shops and factories. Prices 


have not changed. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Nicholson files at 50 per cent, and 
Riverside files, 60 per cent from lists. 


GALVANIZED WARE.—Sale of this 
line shows a fair volume. Ash cans and 
tubs are selling well. Prices have not 


changed. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Standard 10 qt. galvanized pails at 
$2.55; 12 qt., $2.70; 14 qt., $3; 16 qt., 
stock pails, $4.70; 18 qt., $5.50; stand- 
ard galvanized tubs, No. 1, $7: No. 
2, $7.90; No. 3, $9.20: heavy galvan- 
ized tubs, No. 1, $12.85; No. 2, $14.05; 
No. 3, $15.25 doz. net 








ICE CREAM FREEZERS.—Call for 
this line is steady, but light, as is usual 


in the colder months. 
changed. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. TWIN CITIES: 
White Mountain freezers, 2 at., 
$2.80; 3 qt., $3.38; 4 qt., $4.14; 6 aqt., 
$5.25; 8 qt., $6.75; each net. Arctic 
freezers, 2 qt., se Ge. BB.78; 4 
at., $3.40; 6 qt., -» $5.55; 10 
at., $7.40; t., galvanized, 
75c.; 4 qt., enameled, $1.65 each, net. 


Prices have not 


NAILS.—Deliveries are still fair, with 


prices unchanged. 
JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. TWIN CITIES: 
Standard wire nails and cement 
coated wire nails in 100 lb. kegs at 
$3.10 per keg base. 


OIL STOVES AND HEATERS.—Sales 
of oil heaters is fairly good, with stocks 
well filled. Oil stoves are selling stead- 
ily, with the usual volume for fall and 


winter. Prices have not changed. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. TWIN CITIES: 
_No. 500, Nesco oil stoves, $80 each; 
No. 213, $22 each; No. 213, with No. 
1103 shelf, $28.50 each, less 30-5 per 
cent. Perfection oil ranges, white 
porcelain with built-in ovens, No. 
339-5 Superfex burners, $140; No. 279, 
$120. Stoves No. 74, 4 burners, $29.50; 
No. 73, $23.25; No. 72, $18. Puritan 
oil ranges, white porcelain, i 
built-in ovens, No. 249, $122; stoves 
No. 44, 4 burners, $29.50; No. 43, 3 
burners, $23.50; No. 42, $18. Puritan 
pressure-gas (gasoline) white porce- 
lain range with built-in ovens, No. 
759, $128; stoves No. 714, 4 burners, 
$38; No. 718, $33; No. 703, 3 burners, 
$26.50 list. 

Perfection ovens, No. 211, 1 burner, 
plain door, $2.50; No. 211G, glass 
door, $2.70; No. 122G, 2. burner, 
glass swing door, $6.20; Puritan, No. 
42G, 2 burner, glass drop door, 
$5.50; No. 42, 2 burner, steel drop 
door, $5.25 list. 

Perfection and Puritan oil stove 
wicks, $3.75 doz.; $45 gross, list. 

Perfection oil heaters, No. 16386, 
green porcelain, Pyrex globe, $16.50: 
No. 1526, black japan, Pyrex globe, 
$9.75; No. 1530, black japanned, 
nickel trimming, $9.25; No. 525 black 
drum and trimmings, $7.25; list with 
discounts as follows: Dealers’ dis- 
counts on net purchases of less than 
$100, 30 per cent; on all net pur- 
chases including and following $190 
qualifying order, 334% per cent; on 
all purchases amounting to $250 or 
more during the calendar year, an- 
nual bonuses will be paid according 
to the volume of business. 


PYREX OVENWARE. — Demand 


is 


good, with stocks ready for the holiday 


trade. Prices are firm as quoted. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

No. 623 casseroles, $1.17; No. 624 
casseroles, $1.33; No. 634 casseroles, 
$1.33; No. 212 bread pans, 60c.; No. 
200 pie plates, 67c.; No. 209 pie plates, 
60c.; No. 231 utility dishes, 67c.; No. 
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12 teapots, $1.67; No. 26 teapots, 
$2.33 and No. 953 percolator tops, 7c. 
each net. 


REGISTERS.—Deliveries show a very | 


good volume in this line. Prices have 


not changed. 
JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 
Cast iron registers, 20 per cent, 
and wrought steel registers, 40 per 
cent from lists. 


Economy plumber drain pipe clean- 
er, 1 lb. cans, $2 per doz.; 2 lb. cans 
$3.90. The 1 lb. size is packed in 1, 
2 and 3 doz. to the carton, and the 
2 lb. size is packed 1 and 2 doz. to 
the carton. 


SASH CORD AND WEIGHTS.—There 


| is still some demand, but the season is 


practically over. Prices show no 


| changes. 


REGISTER AND RADIATOR | 


SHIELDS.—Demand is growing for 
these items, as the steady use of the 


furnace becomes necessary. Prices have | 


not changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Register shields, Gem, No. 1, floor 
type, $12; No, 10 floor type, $10; No. 
2, wall type, $6 and No. 20, wall type, 
$5.20. Prices are net to dealers per 
dozen. No. 1 and No. 2 are oxidized 
copper. No. 10 and No. 20 are black 
enameled. 

Radiator shields, Gem, adjustable, 
No. 1, $4; No. l-a, $4.50; No. 2, $4.50; 
No. 3, $5; No. 4, $5; No. 5, $5.50; No. 
6, $6; No. 6-b, $6; No. 7, $6.50; No. 8, 
$7. These prices are list per each 
and subject to dealers’ discount of 30 
per cent. These models with water 
humidifiers are $1 extra each list. 


ROPE.—Demand is fairly good, with 
stocks ready for the call. Prices are 
firm as quoted. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Best grade manila rope, 7-16 in. 
and larger, 22c., and smaller than 
7-16 in., 23c.; best grade sisal rope, 
l7c. lb., base. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Best grade sash cord No. 8 (base) 
65c.; second grade, 38c.; third grade, 
36c.; cast iron sash weights, $2 cwt. 
net. 


SCREWS.—Sales are still good, with 
stocks well assorted. Prices have not 


| changed. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Flat head, bright wood screws, 50 
per cent; flat head japanned, 37% per 
cent; round head blued, 45 per cent; 
round head iron nickel plated, 25 per 
cent; flat head brass, 45 per cent; 
round head brass, 40 per cent from 
lists. 


SKATES.—While retail demand for ice 


| skates is still light, due to the fact that 


up to this time there has been no cold 


| weather, dealers are all prepared for 


SANDPAPER.—Abrasives are selling | 


well, both to decorators and to shops 


and factories. Prices have not changed. | 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Best grade sandpaper, No. 1, 80c. 

r box of 75 sheets; second grade, ° 
Yo. 1, 67c. per box of 75 sheets; gar- 
net No. 1, $16.75 per ream, net. 


SANITARY PRODUCTS.—Sales are 


showing a good volume in this line. | 


Prices are firm as last quoted. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Presto Products.—Oil soap, 16 oz. 
size, $2.60 per doz.; bowl cleaner, 22 
oz. size, $1.85 per doz.; pipe opener, 
16 oz. size, $2 per doz.; tile and por- 
celain cleaner, 16 oz. size, $1.20 per 
doz.; Met-L-Shyn, 8 oz. size, $3.60 
per doz.; Silvershyn, 4% oz. size, 
$1.80 per doz.; Waterless cleaner, 2 
pt. size, $5.40 per doz.; same, 5 pt. 
size, $9 per doz.; Window cleaner, 6 
0z. size, $3.60 per doz.; same, 12 oz. 
size, $5.40 per doz.; Presto Lustre, 6 
0z. size, $2.60 per doz.; 12 oz. size, 
$4.32 per doz.; 16 oz. size, $5.40 per 
doz., and Dry Cleaner, 8 oz. size, $3.60 
per doz. 

Desolvo special pipe cleaner, 10 oz. 
size, less than case lots, $2.25 per 
doz.; case of 3 doz., $2.15 per doz., 
and in gross lots ,$2 per doz. Desolvo, 
triple strength, 16 oz. size, case of 2 
doz. cans, $4 per doz.; half gross lots, 
$3.75 per doz.; in gross lots, $3.50 per 
doz. Desolvo, triple strength, in 2 Ib. 
cans, case of 1 doz. cans, $7 per doz. 
and gross lots, $6.50 per doz. 

Kloset Klean.—22 oz. size, less than 
case lots, $2.25. per doz.; case of 2 
doz. cans, $2.15 per doz.; gross lots, 
$2 per doz. 

Tubola, 12 oz. cans, less than case 
lots, $2.25 per doz.; case of 2 doz. 
cans, $2.15 per doz.; gross lots, $2 per 
doz. 

Chaco boiler liquid, single quarts, 
$2.50; half doz. quantity, $2 per at., 
and doz. quantity, $1.75 per qt. 

Hercules tile and porcelain cleaner, 
$2 doz. less than gross lots, and $1.90 
doz. in gross lots; Hercules Radiator 
Stop Leak, 8 oz. cans, 1, 2 and 3 doz. 
Cans to the carton, $3.50 doz.; Mer- 
— boiler compound, qt. cans, $1.50 
each. 





the rush of sales which always comes 
the last few weeks of the year. The 
tendency is still toward the tube skate, 
with shoe attached, even for many of 
the younger children. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Ice skates, No. 1624, men's, 84c.; 
No. 524%, $1.19; No. 92414, $3.31; No. 
94, $3.13; No. 5%, 84c.; ladies’ skates, 
5 5924%, $3.50; No. 
pair, net. Genuine 
Nestor Johnson North Star, alumi- 
num finish, $6.75; nickel finish, $7.75 
pair net. 


SOLDER.—Demand is fairly good, with 
prices slightly higher. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Strictly half and half solder at 34c. 
and warranted half and half solder 
at 35c. a Ib. in 100 lb. boxes, net. 


STEEL SHEETS.—Call for this item 
is fairly good, with prices unchanged. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Galvanized steel sheets at $4.75 
ewt. base (24 ga.), and black steel 
sheets at $3.90 cwt. base (24 ga.); 
Armco galvanized iron, 24 ga., $6.65 
ewt. net. 


STOVE PIPE, ELBOWS AND DAM-| 


PERS.—Demand is very good, with 
stocks well filled. Prices are firm as 
last quoted. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Stove pipe, uniform blued, 28 ga., 
6 in., knocked down, $11.80 per hun- 
dred; common iron, corrugated, 6 in. 
elbows, $1.27; adjustable charcoal 
iron, 6 in. elbows, $2 doz.; cast iron, 
wood handle, dampers, 6 in., $1.25; 
coil handle, $1.15 doz., net. 


STOVE BOARDS.—Call for stove 


boards is still good, with no change 
shown in prices. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 
Crystallized stove boards, 28 x 28, 
$16; 30 x 30, $18.60; and 36 x 36, 
$25.95 doz. net. 


STOVE SHOVELS.—Sales are showing 


a good demand in this line. Prices have | 


not changed. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. TWIN CITIES: 

Stove shovels, japanned, 14% i 
50c.; Jumbo, japanned, 21% in., $1. 
Jumbo, Jr., japanned, 75c. doz., net. 


n., 
oF. 
a* 


TIN.—Call for sheet tin is steady, with 
fair volume of delivery. Prices are un- 
changed. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 

Furnace coke tin, ICL, 20 x 28, 
$14.50 box, and roofing tin, IC, 20 x 
28 in., 8 Ib. coating, $15.50 box, net. 


WEATHER STRIP.—Sale of this line 
is very good, with stocks being kept 
well filled. Prices have not changed. 
JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. TWIN CITIES: 
Weather strip, wood and felt, % 
in., $2.10; % in., $3; 1 in., $4.20; 
Wirfs full reels, $3.50; Bosley, full 
reels, $3.75 per 100 ft., net. 


WHEELBARROWS. — Demand 
lighter, with prices unchanged. 
Queen B, barrel type tray, fully 
bolted wheelbarrows, $42.50, and Me- 
teor, fully bolted, barrel type tray, 
$34.50 doz. net; No. 2, tubular bar- 
rows, $7.33; No. 16, Gopher garden, 
$4; No. 10, American garden, $6.25 
each, net. 


WINDOW VENTILATORS.—Sales in 
this line are very good, with stocks be- 
ing kept well filled. Prices have not 
| changed. 
JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. TWIN CITIES: 
Continental, metal frame, No. 833, 
$4.50; No. 837, $4.75; No. 845, $5.20; 
No. 1137, $5.50; No. 1145, $6.30; No. 
1437, $7.30; No. 1445, $8.10. Prices are 
per doz. net. 
Continental wood frame ventilators, 
No. V836, $3.60; No. V923, $4.05; No. 
V937, $4.50; No. V949, $6.10; No. V959, 
$6.75; No. V1537, $5.85; No. 1549, 
$7.80. Prices are per doz., net. 
Diamond E, metal frame, No. 61, 
$4.40; No. 02, $4.80; No. 03, $5.60; No. 
1, $5.20; No. 2, $5.60; No. 3, $6.40; 
No. 4, $7.60; No. 5, $8.40. Prices are 
per doz., net. 


WIRE.—Demand is steady, with prices 
firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Galvanized cattle barbed wire, $3.05 
per 80-rod spool; galvanized hog 
barbed wire, $3.26 per 80-rod spool; 
painted cattle barbed wire, $2.97 per 
80-rod spool; painted hog barbed 
wire, $3.18 per 80-rod spool; No. 9 
(base), smooth galvanized wire, $3.55 
cwt.; No. 9 (base), smooth black 
wire, $3.10 cwt. 


| WRENCHES.—Demand for wrenches 
| from shops and factories is fairly good. 
| Retail sales are steady. Prices have 
| not changed. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. TWIN CITIES: 

Agricultural wrenches, 60-10 per 
cent; key model wrenches, 45 per 
cent; engineers’ wrenches, 50-50 per 
cent, and Trimo pipe wrenches, 65 
per cent from list. Bemis & Call 
long sleeve nut, 10 in., $1.70; 12 in., 
$2.60; 15 in., $2.75 each, net. 

Snap-on Wrenches.—Radio and elec- 
trical sets in metal cases, $2.75; No. 
101, Master Service Set, $13.75; No. 
202, Heavy Duty Set, $3.80; No. 404, 
Flexible Socket Set, $8; No. 608, 
Crankcase Drain Plug Sockets, $3.20; 
No. 90, Square Socket Set, $3.70; No. 
1817, Giant “Snap-on’’ with extra 
heavy duty ratchet, $27.35 list, less 
3314 per cent discount. 

Crescent, 6 in., $5.64; 8 in., $6.96; 
and 10 in., $8.64 doz. net. 
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Atlanta Jobbers Report Good Business 
and Encouraging Outlook—Prices Steady 


BATTERIES.—Increased business has 
been noted on batteries, while prices re- 
main firm and stocks full. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.0O.B. ATLANTA, GA: 





(Atlanta office of HARDWARE AGE) 
ATLANTA, GA., Nov. 15.—Fall trade of the hardware jobbers in 
this section seems to have followed a period of somewhat irregular 
phases, but now that the election excitement is over, which undoubt- 












edly slackened to some extent the pace and with the arrival of cooler No, 489, $2.06: No. £86, $2.97: No, 722, 

. ° ve: NO. 5 .60; - 668, 3 " 

weather, business is expected to settle down to a more steady normal No. 774. 39 cents: No, 763. 97° cents: 

° ° ° * ° . 30; No. A .30; No. 
basis. Business at this time is reported by Atlanta jobbers as be- 78%, en se: 4 762, $1.79 $ 7 






No. 6 dry cells, ignition type, unit 
packages, 32% cents each. 


ing very good. 
Flashlight, No. 935. 6% cents each: 
No. 950, 6% cents: No. 790, 13 cents; 


This section has been blessed with at least thirty days of beauti- 
ful, clear weather which has been a great aid to the farmers in gath- Mo. 105, 10 cents; No. 150, 18% 
ering their crops. The Government cotton bureau still clings to its Hot Shot, No. 1461. $1.67; 
estimate that more than 1,000,000 bales of cotton will be harvested in eset 
Georgia this year and it is gratifying to note that the price of cot- | BOLTS, NUTS AND RIVETS.—De- 


. mand is fair but steady. Prices remain 
ton has advanced during the past few weeks. unchanaed. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. ATLANTA, GA:: 
Carriage and machine bolts are list 
less 60 ner cent. Nuts list less 60 per 
Stove bolts less 75 per cent. 








No. 1661, 




















An unprofitable season with the peach | AUTOMOBILE ACCESSORIES.—This 













and melon growers, short cotton and to- | line is not moving as fast as a few cent. 

bacco crops and generally unfavorable | weeks ago; however, sales show a fair = hor oe ian ie en 
seasons have tended to decrease pur- | volume. Stocks are reported complete. per 100 lb. Small wagon rivets at 60 
chasing in the strictly agricultural sec- JOBBERS’ QUOTATIONS TO RE- per cunt. 

tion of southwest Georgia, but with the TAILERS, F.0.B. ATLANTA, GA.: CHOPPERS. — Orders are fair and 
price of cotton on the advance and the shone Tn creme ten te x's | btkees firm. 






JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. ATLANTA, GA.: 


No. 1 food choppers, $19.20 per 


tires $6.00, tubes $1.30; 30 x 3%, tires 
$7.25, tubes $1.40; 31 x 4, tires $11.40, 
tubes $2.10; 32 x 4, tires $12.10, tubes 





; crop turning out better than was an- 
ticipated, prospects now appear 











brighter for that section than they have $2.20; 33 x 4, tires $12.70, tubes, $2.30; | dozen: No. 2, $23.36: No. 3. $3000. 
for some time 34 x 4, tires $13.30, tubes $2.45; 32 No. 323 meat chopper, $2.30 each: 
: . : x 41%, tires $15.95; tubes $2.60; 33 | No. 332 $3.90: No. 304, $6.15: No. we 
So far as local business is concerned, x 4%, tires $16.60, tubes $2.70; 34 x | 305. $750: No. 344, $10.00: No. 345, 
conditions are very favorable, and lead- i” lo ER — 33-60; es $12.25, 
ing bank authorities say that general 414, tires $18.90, tubes $3.10. CORRUGATED ROOFING.—Roofing 






Balloon tires, 29 x 4.40, tires $8.00, 





conditions are good and far better than business is good and jobbers’ stocks are 













f ° ° tubes $1.65; 30 x 4.50, tires $8.90, 
this period a year ago. They report tubes $1.75; 28 x 4.75, tires $9.65, full 
j j H " tubes $1.85; 29 x 4.75, tires $10.05, . 
country banks as being in splendid con tubes $1.90: 30 x 4.75, tires $10.45, JOBBERS’ QUOTATIONS TO RE- 
dition and with very few failures re- tubes $1.95; 29 x 5.00, tires $10.40, TAILERS, F.0.B. ATLANTA, GA:: 
t . bes $1.95; 30 x 5.00, tires $10.75, ri 0 
corded during the year. tube , $4.00 per square is quoted, with 1 
be é tubes $2.00; 31 x 5.00, tires $11.20, 8 ¢ ths. 
At the present time Atlanta is spend- tubes $2.05; 32 x 5.00, tires $12.35, a es eee em Ce 
. . . . > ? <4 = j . 
ing something like $4,000,000 on via- | {upes 35: 45: 30 2, B00) tires Sleeo, | CLOCKS.—The demand has been stim- 
ducts, $2,000,000 on public schools, tubes $2.50; 32 x 6.00, tires, $17.40, ulated by Christmas buying and is evi- 


tubes 5 6S 34 x 6.00, tires $18.75, 
tubes, $2.90. High pressure and bal- 
loon tires less 5 per cent from above 
prices. Tubes less 10 per cent. 
Champion X spark plugs, 45 cents 
each. Champion Blue Box spark 
plugs, 53 cents, 1% in. Rose cylinder 
pumps, $1.85 each; No. 1 Springfield 
Weed and Rid-O-Skid 


denced by increased orders. Prices are 
the same and stocks are well assorted. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. ATLANTA, GA:: 
Alarm clocks, Big Ben, $2.29: same 
luminous. $3.16; Baby Ben and Baby 
Ben luminous take same respective 





erecting a fifteen story city hall—lot 
and grounds valued at $1,000,000; $2,- 
000,000 Shrine Mosque; a twenty-two 
story office building by the Rhodes- 
Haverty interests; one-half million dol- 
lar addition to the Glenn Building; 











pumps, $1.75. : " ao ; 

work is getting under way for the erec- chains, list less 30 per cent; 12 to 49 a a er: 
pairs, 35 off; 50 pairs or more, 40 off. nous, $2.46 ines 

Blue Bird. Inminous dial, £1.76; 





tion of the First Baptist Church be- 
i tween Fourth and Fifth Streets, at a 
+ cost of $450,000. A new building in 
i front of Macy’s on Peachtree is being 
erected and several other improvements 
are under way. The Southern Railway 
has just expended nearly one million 
dollars in the enlargement of their office 
buildings. The influx of more than No. 45 coal tongs, $3 doz.: No. 25 
eleven hundred workers for the South- ’ ; coal tones. $4 doz.; No, 214 coal 
ern Railway, together with their fam- li i Gale Siltaes ter oc seca tongs, $8.60 doz. 
“ron ae berm ape aed sor ggg lly 

’ JOBBERS’ QUOTATIONS TO RE. jobbers’ stocks are adequate. 





Blue Bird, $1.22; Sleepmeter, $1.40: 
Sleepmeter, luminous’ dial, $2.10; 
American, $1.05. 

Auto clocks, bey ag plain, $1.76; 
same luminous, $2.4 


COAL TONGS.—Seasonal weather con- 


tinues to make this item active. 


JOBRFRS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. ATLANTA, GA.: 


AXES.—Demand is only fair and job- 
bers report stocks complete. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. ATLANTA, GA.:: 

Single bit, first quality, unhandled, 
$14.75 per doz.; first quality, handled, 
$19.25 per doz.; single bit, second 
quality, unhandled, $13.50 per doz.; 
single bit, second quality, handled, 
$17 base. 















did asset to this city. 



















TAILERS, F.O.B. ATLANTA, GA: 


Reading matter continued on page 80 








JOBBFRS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. ATLANTA, GA.: 


q Prices are reported very steady, there ny Single shot No. 12, $12.00 per doz.; ssn ¥ itee dheiialia, 1298 x 04. $3 Oat: 25 
H ‘. No. 20, 7. 0; 350 sh 4 . .00; NO. re snovels, (- x 9 oF 
; being very few changes during the past toe pg Sn a0 e56 bs: 1000 thon ine: No. 80 fire shovels, 7-16 x 24, 60c. 
two weeks. Collections have shown con- 3, $24.00; pump model 25, $40.00: doz.; solid steel union, $4.50 doz.; No. 
siderable improvement, but are still military eee 20. 38, 40.00. 25 galvanized, 20 in., 7c. doz. Me 
, 5 cent tubes steel ai ifle shot, 
running somewhat below the corre- $3.25 per 1000; lead, $3.50: 1° pon FIRE POKERS.—Orders are good and 
sponding period of last year. tubes, lead, $4.30 per 1000. joggers report healthy stocks. om 


—— 
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25 Broadway, New York City 


THE LEADING 
AUTOLOADING SHOTGUN 


The heavy load is the popular load today. 


The Remington Model 11 is the largest selling autoloader, 
because it is safe and certain in its action with the heaviest 
long range loads. 


It is light in weight—about 7} pounds—has graceful lines 
and perfect balance. The extra heavy action and recoil 
springs and the fiber cushion at the back of the receiver, are 
shock absorbers and add to the durability of the gun. 


The Model 11 shoots as hard as a pump or double gun 
because the barrel and breech-block are locked together until 
the shot leaves the muzzle. The barrel guide has a bearing 
surface twice as long as on any other autoloader to keep the 
barrel from buckling. The magazine may be filled or un- 
loaded without removing a shell from the chamber and a 
loaded shell can be taken from the chamber without disturb- 
ing the shells in the magazine. 


The Model 11 has a crossbolt safety that is positive. Fore- 
end and pistol-grip stock are of finest American dark walnut, 
elaborately checkered. 


From the standpoint of looks, performance, and reputa- - 


tion gained through years of testing in the hands of sportsmen, 
this is the leading autoloader on the market. 


The Remington Weekly Letter 


af oyrr2e 


REMINGTON ARMS COMPANY, Ine. 


The Originators of Kleanbore Ammunition 


President 


Telephone, Bowling Green 3392 


Manufacturers of Arms, Ammunition, Cutlery, Cash Registers and Service Machines 
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JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. ATLANTA, GA.: 

No. 10% pokers, 4% x 20, 85c. doz.; 
No. 10 pokers, 4 x 20, 85c. doz.; No. 
10 pokers, % x 26, $2 doz. 


volume and stocks are full. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. ATLANTA, GA.: 
Fire Grates.—Three piece grates, 
including frame, basket and ash 
screen, 14 in., $3.25 each; 16 in., $3.75; 
18 in., $4.25; 20 in., $5.25, less 30 per 


Grate baskets, round or square 
front, 14 in., $1.00 each; 16-in., $1.05; 
18 in., $1.20; 20 in., $1.40, net. 


JUVENILE VEHICLES.—There is 


a 


heavy demand reported with jobbers 
and stocks are well assorted and prices 


firm. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O. ATLANTA, GA.: 

No. 108 automobiles, $4.20 each; No. 
109, $5.75; No. 107, $5.15; No. 111, 
$4.40; No. 119, $6.90; No. 114. $7.25: 
No. 118, $7.25; No. 125, $8.65; No. 
127, $10.00; No. 120, $10.50; No. 174, 
$12.25; No. 122, $13.50; No. 138, 
$15.00; No. 175. $16.75; No. 144, 
$20.50; No. 178, $25.50. 

Velocipedes, No. LT, $2.20 each; 
No. OE, $2.00: No. 1E, $2.15: 2F 
$2.40; No. 5E, $2.38; No. 6E, $2. 
No. 7E, $3.00; No. 16, $4.95: No. 
$5.25: No. 21, $6.75; No. 22, $ 
No. $5.75; No. 41, $6.25: No. 4 
$7.50: No. 46, $7.50; No. 47, $9.30; 
No. 56, $7.85; No. 57, $10.00; No. 76, 
$9.75; No. 77, $12.25. 

Scooters, No. 102, $2.00 each; No. 
121, $2.20; No. 131, $2.50; No. 109B, 

0: 





Hand cars, No. 10-3-8, $3.35 each: 
No. 11%, $3.75; No. 111, $4.50; No. 
21%, $4.75; No. 221, $6.25. 

Coaster wagons, 03, $1.50 each; 02, 
$2.40; 01, $2.75; 31, $4.75. 

All steel wagons, No. 25, $1.95 
each; No. 26, $2.30; No. 27, 5. 

Bull Dog coasters, No, 292, $3.75 
each; Speed Hound, No. 293, $3.50; 
High Speed, No. 290, $4.90. 

Steel racers, No. 50, $5.40 each; 
No. 60, $6.25; No. 65, $7.00. 

Sidewalk cycles, No. _ 8, $9.25 
each; No. 9, $9.50; No. 10, $10. 50; No. 
10B, $14.00; No. 21, $11.75; No. 21B, 
$15.25; No. 11, $10.75; No. i1B, $15.00. 
Tot walkers, No. 115, $2.40 each; 
No. 125, $3.10; No. 130, .$2.60; No. 
131, $3.60; No. 135, $4.75. 

Express wagons, No. 18, $6.25 per 
doz.; No. 04, $10.65; . 02, $12.80; 
No. $18.25; No. 3, $21.9 
toy wheelbarrows, No. *. $5.00 per 
doz.; No. 6, $7.00; No. 7, $9.50. 


LANTERNS.—The demand is good and 


stocks well assorted. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. ATLANTA, GA.: 

Monarch, $8.25 per doz.; DeLite, 
$13.50; No. 210, $7.50: No. 150, $8.50 
No. 160. $12; No. 160BR, brass fount 
and red frame, $18. 


ROPE.—Business is reported fair, but 


stocks ample. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. ATLANTA, GA.: 

Cotton.—Cotton rope is quoted at 
28c. to 36c. per pound. 

Manila.—% and larger, 25c. per Ib.; 
%, 26c. per Ib.; %, 27c. per Ib.; %, 
28c. per lb.; 5-16, 29c. per lb.; %, 29c. 
per lb. 


SASH CORD.—Orders show that this 


line is moving slow at this time. 











JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. ATLANTA, GA.: 
No. 8, 36c. per Ib. 


SAWS.—There is a heavy movement of 


FIRE GRATES AND GRATE BAS- | saw goods and prices are reported firm. 


KETS.—tThis line is moving in good 


JOBBERS’ ror gget lt 2 TO RE- 
TAILERS, F.O.B. ATLANTA, GA.: 

“Simonds” cross cut saws.—No. 13, 
5% o $6; No. 13, 6 ft., $7; No. 324, 
5 , $6; No. 324, 6 ft., $7; No. 22, 
5 om $6; No. 22, 6 ft., $7; 6% ft., 
$8. 10; No. 22, 7 ft., $9.20; No. 325, 5% 

$6; No. 325, 6 ft., $7; No. 325, 614 
ot $8.10; No, 325, 7 ft., $9.20; No. 
0214, 5% ft., $3.20; No. 0214, 6 ft., 
$3.45; No. 200, 5% ft., $4.50; No. 200, 


No. 12, 6 ft.. $7; No. 8, 5% ft., $6. 


STOVES.—Good volume of business 
is being had on stoves and jobbers are 
meeting the demand with well assorted 


stocks. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. ATLANTA, GA.: 

Nesco Oil Cook Stoves, 2 burner, 
$18.50 each list; 3 burner, $23.50 each 
list; 4 burner, $29.50 each list; 5 
burner, $41.50 each list. 

High shelves for above, 2 burner, 
$5.65 each list; 3 burner, $7 each list; 
4 burner, $8.60 each list; 5 burner, 
$10.50 each list. 

Nesco Rockweave wicks, $3 pe 
doz. list; chimneys complete, $2.50 
each list; glass tanks with valves, 
$1.40 each list. 

Nesco stoves and repairs take 30 
per cent discount. 

Perfection.—Oil range, white porce- 
lain with built-in oven—No, 339 with 
5 Superfex burners, $143; No. 279 
$123; No. 169 Range, black and gray, 
$100.00. Stoves—No. 74, 4 burners, 
$31; No. 73, $24.25; No. 72, $18.50. 

Dealers’ discount on net purchases 
of less than $100, 30 per cent; on all 
net purchases including and follow- 
ing $100 qualifying order, 33% per 
cent. On all purchases amounting to 
$250 or more during calendar year, 
annual bonuses of from 2 per cent 
to 10 per cent will be paid according 
to volume of business. 

Puritan.—Oil range, white porce- 
lain with built-in oven, No. 249, $125. 
Stoves, No. 44, 4 burners, $31; No. 
43, 3 burners, $24.25; No. 42, $18.50. 

Puritan discounts the same as on 
Perfection stoves. 

Puritan, Pressure-gas (Gasoline).— 
White porcelain range with built-in 
oven, No. 759, $132. Stoves.—No. 714, 
4 burners, $39; No. 713, $34; No. 703, 
3 burners, $27.25. 

Discounts same as on Perfection 
stoves. 

Ovens, Perfection.—No. 211, 1 bur- 
ner, plain door, $2.60; No. 211G, glass 
door, $2.85; No. 122G, 142G, 2 burner, 
glass drop door, $6.70. 

Puritan.—No. 42G, 2 burner, glass 
drop door, $5.75; No. 42, 2 burner, 
steel drop door, $5.50. 

Dealers’ discount on Perfection and 
Puritan ovens the same as on Per- 
fection stoves. 

Heaters, Cast !ron.—Hot blast, No. 
12, low, $11.35 each; No. 14, $12.10; 
No. 12, regular, $12.65; No. 14, $15.00; 
No. 16, $7.60; No.‘ 18, $20.00. 

Box heaters for wood, 18 in. 
long, $3.75 each; 22 in., $5.35; 25 in., 
$6.05; 28 in., $7.15; 4 * aes $8.15; 34 
in., $10.50; 36 in., $11.7 

Common coal eaters, "No. 44, $3.70 
each; No. $4.45; No. 66, $5.25; 
No. 77, $6. se 








| 
| 











Big Joe heaters, extra heavy sec- 
tion, No. 31, $14.15 each; No. 32, 
$18.10. 

Heaters, sheet iron, 17 in., lined, 
$1.35 each; 20 in., $1.75 24 in., $4.25. 

Wicks.—Oil Stove Wicks.—Perfec- 
tion and Puritan, $3.75 per doz.: $45 
per gross. 

Dealers’ discount the same as on 
Perfection stoves. 

Perfection. — Portable  kerosene- 
burning room heaters, No. 1686, 
green porcelain, Pyrex globe, $17: 
No. 1526, black japan, Pyrex globe, 
$10.25; No. 1530, black drums, nick- 


eled trimmings, $9.50; No. 525, black 
drums and trimmings, $7.50. 
Dealers’ discounts the same as on 


Perfection stoves. 


STOVE PIPE.—Good business is re- 
ported. Stocks are full. 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. ATLANTA, GA: 

Smith Multi.—29 ga. 5 in., $12.25 
per 100 yds.; 6 in., $13.00 per 100 yds.; 
7 in., $15.00 per 100 yds.; 7 x 6, $16.00 
per 100 yds. 

Elbows.—One piece corrugated 4 
in., $1.35; 5% in., $1.40; 6 in., $1.50; 
7 in., 00. 


TRACE CHAINS.—-Fair activity is 
noted and prices remain unchanged. 


JOBBERS’ QUOTATIONS TO RE.- 
TAILERS, F.O.B. ATLANTA, GA:: 


Per 190 Lbs 
ON A re eae eer ges ee ee $62.50 
POE pnb hide usa ese Casewene Seno 69.40 
DEMME Vasanise<v.eeVesaseten©e se 71.25 
SUL Sekiceeeetetaomed tenses sa 83.60 
a ee SN oe eae 87.75 
BOO Asasenavgssvaseeueuenes ss 148. 00 


TRAPS.—Dealers continue to place or- 
ders for traps and business is very 
good. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. ATLANTA, GA:: 

Victor No. 0C, $1.10 per doz.; No. 
1C, $1.38 per doz.; No. 144C, $2.24 per 
doz.; No. 2, $3.36 per doz.; No. 3, $5.49 
per doz.; No. 4, $6.71 per doz. 

Cage mouse traps, $4.50 per doz.; 
rat traps, $8.75; No. 2, $11.50. 

Victor flap mouse traps, 25c. per 
doz.; rat traps, $1.00; 4 hole wood 
choker traps, $1.25 per doz. 


WIRE PRODUCTS.—Still show a slow 
movement and prices remain steady 
and unchanged. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. ATLANTA, GA:: 


Plain Smooth Wire Black Galvanized 
Gage Per 100 1b Per 100 Ib 
CRY sxvtbaisehe bar $3.50 $4.00 
OP 4. Sate d sien eseent tew en 3.55 4.05 
Ah seapisinebedastneas kh 3.60 4.10 
SP re epee 3.65 4.15 
OE daseedacd chasuaeeen 3.90 4.45 
PE excused nowesys ed naas 4.20 1.85 
Barb Wire.—Per 80-rod spool: 2 


point light cattle, $2.50; 2-point light 
hog, $2.75; 4-point heavy cattle, $3.40: 
4-point heavy hog, $3.60. 

Woven Wire Fence.—Per 20-rod 
roll, 726-14, $5.25; _ 12, $6; 939-11, 
$7.85; 1446 12%, $11 

Poultry and Rabbit. —14 gage fence 
per 10-rod roa. 1635-14, $4; 1918-13, 
$4.85; 2158, $5.5 

Steel Fence Peake, —"T” galvanized, 
5 ft., 55c. each; formed painted, %5c 
each; — galvanized, 6% ft., 65c 
each: formed painted, ‘45c. each: “T”’ 
galvanized, 7% ft., 70c. each; formed 
painted, 50c. each; “‘T’’ galvanized, 
8 ft., 75c. each; formed painted, 55c 
each. 

Wire Screen.—12-mesh, black, $1.85 
per 100 sq. ft.; 14-mesh galvanized, 
$2.60 per 100 sq. ft.; 16-mesh, gal- 
vanized, $2.90 per 100 sq. ft.; 16- 
mesh, bronze, $6.50 per 100 sq. ft. 








Are you a retailer employing salesmen? 


Look on page 53 and call this page to the attention of 
your salesmen 































































¥ 










































HARDWARE AGE for NOVEMBER 22, 1928 











The ceiling type, shown below, is 
a popular number. 





CHEV SHO VOWS 
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Two of the many styles are shown 
above. 








Whether for your own use or for resale the R-W line of store 
ladders has many advantages. 


There are styles, designs and finishes to efficiently meet the 
requirement of any store or warehouse. 


Write for full information. 


New youn » » AURORA,ILLINOIS,U.S.A. ..- ; 


Boston Philadelphia Cleveland Cincinnati Indianapolis St. Louis New Orleans Des Moines 
Minneapolis Kansas City Los Angeles San Francisco Omaha Seattle Detroit 


Montreal - RICHARDS -WILCOX CANADIAN CO., LTD., LONDON, ONT. + Winnipeg 
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(Boston Office of HaRDWaRE AGE) 

BOSTON, Nov. 20.—During the past week there was quite an im- 
provement in business and sentiment in New England jobbing and 
retail hardware circles. Jobbers report that business is somewhat 
better. Retailers maintain that sales have increased noticeably and 
that collections from charge customers have improved. Reflecting 
the betterment in conditions, buying of holiday goods has taken on 
a new lease of life. Retailers are taking almost all kinds of Christ- 
mas merchandise except sleds and skates. A week ago skates were 
said to be moving better, but buying apparently has died down 
again. In addition to holiday goods, there has been some purchas- 
ing of goods required in the early months of 1929, yet the encourage- 
ment in this respect is very slight. Standard lines of hardware are 
selling well, all things considered. 

Both jobbers and retailers feel they are doing fully as well as 
houses handling various other lines of merchandise. Some of the 
hardware retailers are talking about installing new display cases 
and tables in their stores and revamping the general layout. It is 
the consensus of opinion, however, that practically nothing in store 
improvements will be done until after Jan. 1 next. The general 
character of retail buying continues on a hand-to-mouth basis. The 
trade apparently is certain it can obtain merchandise when it is 
needed no matter how long quantity buying is put off. Jobbers, on 
the other hand, say it is growing progressively more difficult to se- 
cure goods from manufacturers, and that fact unquestionably is not 
only due to a big demand for stock from other sections of the coun- 
try, but to a general belief that prices are going higher. 































































AUTOMOBILE ACCESSORIES.—Tire oe: in 1% F cottgg yp Bs a for 
; and tube sales are holding up well, and 
4 those of tire chains are better than cant eae ten 4 aati van recent a 
heretofore, although somewhat behind tint + cee aye erty ova = 
November, 1927. Quite a little increase emth ate y vet eng . se rin cel 
is noted, however, in the number of job- q y 3 a 
here’ thes and Uthe easeane. broader movement of air moisteners out 
ti 
JOBBERS’ ron: TO RE- . et stocks. 
o7ires.—Manstield line, straight se, Air Moisteners. _—Standard makes, 
4540: 38 x 4 in, $11 a6) 38 x. 4in. silver colored, $6 per doz. net; gold 
12:40: 32 x 4% in. $15.55; 33 x 4% colored, $6. . 
n., $16.20; 34 x 4% in., $16.70; 33 x 5 BATTERIES.—Radio battery sales are 
ao” oas.7e.  Eieoouat quite satisfactory to jobbers and re- 
Tires.—Mansfield line, balloon, 27 x tailers. Indications are retailers will 
, oe hse te ao: sell more batteries in 1928 than in 1927, 
J $10.20; 31 x 5.00 in., $10.65. Discount gains, as reported to date, ranging from 
} 5 per cent. 
- Tires. —Mansfield line, balloon, six approximately 10 per cent to 30 per 
ply, 30 x 4.50.in., $11. 05 each; 30 x cent. | 
: 5.25 in., $13.85; 30 x 5.50 in., $15.65; JOBBERS’ QUOTATIONS TO RE- | 
i 35 4 6.00 in., $18.55. Discount 5 per TAILERS, F.O.B. BOSTON: 
; cen : Batteries.—Columbia, dry cell, in 
Tubes.—Mansfield line, 12 to the lots of 50, 32c. each net, freight al- 
pov " ey a ge eet lowed. Hot Shot, in barrel lots, No. 
om; « 0 °9 5. sc “ 7 
per cent. In less than carton lots, 11 OT Ne ae6oat 2 Bae” In ae 
a. per tube should be added to the barrel lots, No. {81M 31,75; No. 
cost. 1562M, $2.07; No. 62M, 45. 
Tubes.—Mansfield line. six to the gi Bee cell, in i § of 50, No. 
carton, 30 x 4.75 in., $9.90 per carton, 7111, 35c. each net; in smaller lots, 
31 x 5.00 in., $10.50; 30 x 5.25 in., 40c. each net. B batteries, in units 
5 $11.40; 29 x 5.50 in., $12.90; 30 x 5.50 of 5, No. 767, less than unit packages, 
j wen ye he A ys 2 rey 3 : aed ack mete unit pommee. e133. 
' 6.50° in., $16.50. “piscount 10 per cent. mae ye Ay 952.80. ’ No. 2, less 
In less than carton lots, 10c. per tube than unit packages, $2.06; unit pack- 
should be added to the list. ages, $1.92. Storage sree tte ? 9, 
Prestone.—In % gal. containers, $9.75 each net; 6 to 11, 1.10; to 
$3.80 per gal.; in 1 gal. containers, 13, $13.05. 
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Business and Sentiment Improve in 


New England Retail and Jobbing Circles 


CARVERS.—With Thanksgiving close 
at hand jobbers are securing rush or- 
ders of a fill-in nature. They say re- 
tailers also are buying for the Christ- 
mas trade. 
JOBBERS’ Ton: TO RE- 
TAILERS, F.0O.B. BOSTO 
Cafivers.—Stainless an beef, 3 
piece sets, stag handle, $3.50 to $6 
net per set; with ivory handles, $3.40 
to pag with pyrohorn handles, $5 
to 
Bird.—In pairs, stag handle, 
$0.50 $3.75 per set; with ivory handle 


San —In pairs, with stag handles, 
$2.75 to $5.75 per pair; with ivory 
handles, $3.50; with pyrohorn han- 
dles, $3.75 to $4.75. 


CHRISTMAS TREE HOLDERS.—Fur- 
ther buying of Christmas tree holders 
is reported by jobbers, yet it is ad- 
mitted that bookings to date are back- 
ward as compared with former years. 
JOBBERS’ QUOTATIONS: TO RE- 
TAILERS, F.O.B. BOSTON 
Tree Holders.—Hall, $4 per doz. 


net; Ball, $1.75; Crown, 2 in., $7.50; 
3 in., $12.50. 


FLASHLIGHTS AND BATTERIES.— 
Shorter days, together with holiday 
needs, have created a broader market 
for flashlights and batteries. As a gift 
such merchandise is always acceptable, 
especially to those owning automobiles, 
and retail dealers are planning to sell 
a lot of stock this fall and winter. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON 
Batteries. a ae oy, unit cells, = 
935, 6%4c. each net; o. 950, 6 
No. 705, 19%c.; eo 790, 13c.; No, 79, 
70-% No. 700, pei ane, 703, 
No. 706, 18c.; No. 734, 40c.; No. 750, 
13c.; No. 751, 19%c. 
Flashlight Cases.—Eveready line, 
No. 2602, 68c. each net; 7 2630, 84c.; 


$1.33; No. 4753, $2.63. 


PYREX WARE.—There is always a 
demand for pyrex ware. Just now it is 
quickening, presumably because of the 
nearness of Thanksgiving and Christ- 
mas. Jobbers are prepared to give 
good delivery service on all popular 
numbers as well as the big selling spe- 
cialties in this line. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON 

Pudding Dishes.—Oval, No. 032, 1 
qt., 57c. each net; No. 033, 1% “at., 
67c.; No. 034, 2 qt., 80c. Shallow oval, 
No. 042, 1 at., 57c.; No. 043, 1% at., 
67c.; No. 44, 3 at., 80c. 

Platters.—Well and tree, No. 372, 
$2 each net. 

Custard Cup.—No. 410, 3 0z., 7c. 
each net. 

Tiles.—Round, No. 723, 67c. each 
net; oval, Nos. 733 and 743, 67¢.; 
square, No. 753, 67c. 

Frames.—Casserole, No. 849, to_fit 
Nos. 267 or 622, $1.08 each net; No. 
850, to fit Nos. 268 or 623, $1.25 
84914, to fit Nos. 293 or 632, $1.5 50: No. 
850%, to fit Nos. 294 or 633, $1.75. 
Pie plate to fit No. 209, $1. 


RADIATOR SHIELDS.—This is the 
time of year when one may expect 
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No.120 te 
Kolom f 


Every ACCO No. 120 Log chain is 
thoroughly tested and inspected before 
shipping. Links are electrically welded and 
uniform in strength. 


Theswivel at the center is high grade 
malleable iron, free acting and as strong 
as the chain itself. 


Every month of the year—in every locality— 
this general utility chain finds a ready market. 
And a profitable market too, for the many 
hardware dealers who now sell ACCO No. 120 
Log Chains. 


They are needed by the farmer tiie he does 
his fall and winter logging. Lumber yards, 
trucking concerns, building and construction 
contractors are just a few of the many indus- 
tries that will buy this useful and necessary 
chain from the dealer who displays it. 


Carry ACCO No. 120 Log Chains in stock. 
Tell your trade. Remind them that it is an 
“ACCO” product, for the name ‘‘ACCO”’ is 
to chain what ‘“‘sterling”’ is to silver. 


AMERICAN CHAIN COMPANY, Inc. 


Bridgeport, Connecticut 
In Canada: Dominion Chain Company, Limited, Niagara Falls, Ontario 








0 


Made by the World’s Largest Manufacturer of Chain 
for every farm, industrial and home purpose 
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people will require radiator shields. In 
quite a few instances retailers, who an- 
ticipated this fact and bought stock, 


are back in the market with repeats, ac- | 


cording to jobbers. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON 

Radiator Shields.—Gem aaeueihee 
No. 1, $4; No. l-a, $4.50; No. 2, $4.50; 
No. 3, $5; No. 4, $5; No. 5, $5.50; No. 
6, $6; No. 6-b, $6; No. 7, $6.50; No. 8, 
$7. These prices are list per each 
and subject to dealers’ discount of 
30 per cent. These models with 
water humidifiers are $1 extra each, 
list. 

Register shields, Gem, No. 1, floor 
type, $12; No. 10 floor type, $10; No. 
2, wall type, $6 and No. 20, wall type, 
$5.20. Prices are net to dealers per 
dozen. No. 1 and No. 2 are oxidized 
copper. No. 10 and No. 
enameled. 


RADIO GOODS.—The radio set busi- 
ness has been especially good of late. 
In the first place, public buying was in- 


20 are black 


creased by the contest for the presi- | 
Follow- | 
ing closely upon the final announcement | 
of that race came the radical change in | 


dency of these United States. 


wavelengths, throwing thousands of 
sets into the discard and creating a new 
demand. 
of popular makes of AC tubes, and job- 
bers in some instances find it difficult 
to complete all retail orders. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON 
Radio Tubes.—-A.C. No. 226, $2.25 
each, list; No. 227, $4; No. 171, $2.75; 
No. 280, $4.25. Discount 50 per cent. 
No. UX112A, $2.75 each, list; No. 
UX171A, $2.75; No. UX226, $2.25; No. 
UY227, $4; No. UX280, $4.25. Discount, 
35 per cent. 
NAILS.—Sentiment among jobbers is 
that nails, especially wire ones, will be 
higher before the close of 1928. 
admitted no definite information re- 
garding an advance has been forth- 
coming, 
general upward tendency of mill quota- 
tions. 
been however, 


of the same opinion, 


for the movement of nails out of job- | 
bers’ stocks has quickened perceptibly 


of late. 

SANDPAPER, ETC.—Sandpaper is an- 
other item that jobbers take exception- 
ally bullish views upon. Owing to a 
consolidation of some of the leading 
makers of abrasive papers, involving 
New England manufacturers, and to the 
rising cost of materials going into the 


There is an actual shortage | 


It is | 


sentiment being based on the | 


Evidently many retailers have | 


manufacture of the product, jobbers 
cannot figure how an advance in prices 
can very well be avoided. 


JOBBERS’ QUOTATIONS _TO RE- 

TAILERS, F.O.B. BOSTON 

Sandpaper.—lin lots of less ‘chan five 
reams, 35 per cent discount; in lots 
of five reams, 40 per cent discount. 

Emery Cloth. —In lots of less than 
five reams, 5 per cent discount; in 
lots of five reams, 10 per cent. 

Flint Paper.—Federal, in lots of 
less than half a ream, 40 per cent 
discount; in lots of half reams, 40 
and 10 per cent discount; larger lots, 

50 per cent discount. 
SCREWS.—Following on the heels of 
the recent advance of 10 per cent in 
| brass and bronze machine screws, comes 
the announcement of an advance of 2% 
points in the cost of brass and bronze 
wood screws. These advances are in 
common with the fairly recent upward 
| adjustment of 2% points in the cost of 
iron wood screws. The new discounts 
on all popular selling screws follow. 

JOBBERS’ QUOTATIONS | TO RE- 
TAILERS, F.O.B. BOSTON 

Wood Screws.—Flat at bright, 
47% per cent discount; round head 
blued, 42% per cent; flat head brass, 
40 per cent discount; round head 
brass, 35 per cent; flat head bronze, 
37% per cent discount; round and 
oval head, bronze, 32% per cent dis- 
count. 

Machine Screws.—TIron, flat and 
round head, 30 and 10 per cent dis- 
count; brass, flat and round head, 
30 and 10 per cent. 


SHOVELS.—There 





is a more active 


| movement among retail dealers to cover | 
Buy- | 
is about evenly divided between | 
The rank and | 


| their snow shovel requirements. 
ing 
| wood and steel kinds. 
file of retailers, however, have given 
| little thought to shovels as yet. 


JOBBERS’ gota eeS TO RE- 
TAILERS, F.O.B. BO 
Shovels.—Snow, ny Saas. steel, 
long plain handle, round, $4.50 per 
doz.; square, $5; split wood D handle, 
No. 78%, $5; iron D handle, No. 79, 
$5. Boss line, long handle, $4.75; iron 
ve handle, $6; split wood D handle, 
75. 
Scoops.—Massachusetts, D handle, 
hollow back or strapped back, No. 2, 
$16 per doz. list; No. 3, $16.50; No. 4, 
7.50; No. 5, $18.25; No. 6, $19; No. 7, 
Ames line, No. 2, $24.70 per 
No. 3, 9 age No. 4, $26.20; 
$26.95; N 6, $27.70; No. 7, 
For saliaine a scoops add £2.20 
Discount 25 and 10 per cent. 
Spades.— Massachusetts, plain back, 
polished; No. 2, $17.50 per doz. list: 
B, molder, polished, No. 2, $17.50. 
Ames line, plain back polished spade, 
No. 2, $26.20 per doz. list: B, molder, 
polished, No. 2. $26.20. Discount, 25 
and 10 per cent. 


Paint and Varnish Resolutions 


The Federal Trade Commission has 


just issued resolutions adopted at a | 


trade practice conference held for the 
paint, varnish and lacquer and allied 
industries at Atlantic City on Aug. 1, 
at which Commissioner G. S. Ferguson, 
dr., 
Flannery, director of trade practice con- 
ference. The conference was attended 


by 60 per cent of the paint, varnish and | 


lacquer industry, based on volume. 
Three resolutions adopted at the con- 
ference have been approved by the Com- 


mission, one of which condemns secret | 
rebates or | 


payments of commissions, 


presided, assisted by M. Markham | 


| gratuities or other considerations to 
employees or customers or other pur- 
chasers of goods or commodities, to in- 
fluence business; another condemns mis- 


| leading advertising used for the purpose | 


of deceiving purchasers with respect to 
quantity, quality, grade or substance of 
| goods purchased, while the third con- 
| demns misbranding. Resolutions also 
were adopted providing for the appoint- 
ment of a special committee of five 
by the president of the American Paint 
| and Varnish Manufacturers’ Associa- 
tion, Inc., to confer with the Commis- | 
sion for the purpose of putting the res- 
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SKIS.—More sales of skis for the holi- 
day trade are noted. Buying to date is 
still behind the record of a year ago, 


JOBBERS’ QUOTATIONS TO RE. 
TAILERS, a B. wg 4 * ea 
Skis. a ft., $1. per 


net; oe ft Mga 34s 6 ft. 
oy 17; ft., 


pair 
32 67; 614 ft., 
"$3. 67; 7% ft., e177: 3 8. 


+e cies.—With rattan washer: 
iron points, 5 ft., 57c. each net 


wood washer and iron point, 4% 
ft., 30c. ° 


SNOW SHOES.—Orders for snow 
shoes likewise are coming in somewhat 
better, but are not as large as job- 
bers anticipated. Jobbers are certain 
retail stocks are small. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. BOSTON 

Snow Shoes.—Not including slip- 
pers, 11 x 42 in., $6 per pair net; 13 
x 48 in., $6.75; 12 x 46 in., 75; 12 
x 42 in., $6; 10 x 36 in., 


TOY BOATS.—It is evident, based on 
orders booked to date for delivery a 
little later in the year, that the popu- 
larity of toy boats is very much greater 
than it was a year ago. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O. BOSTON 
Sail, Teddy, $12 
doz. net; Ripple, $4: Goslin, $8; Kit- 
ten, $12; Pup, $16; Seagull, $20: Old 
. $40; Flying Cloud, $52: White- 
$96; America, $144. Columbia 
y, $81. 
VENTILATORS. — Ventilators of all 
makes and styles are selling. The sea- 
son is opening up well. 
JOBBERS’ gp oF TO RE- 
TAILERS, F.O.B. BOSTON 
Ventilators. Window, sliding 
screen, Continental wood frame 
tilators, No. V836, $3.60; No. 
$4.05; No. 7937, $4.50; No. 
$6.10; No. 59, $6.75; No. 
$5.85; No. 1549, $7.80. Prices are 
dozen net. 
Geneon 


and 
with 


per 


per 


No. 

845, $ ; 
$6.30: No. 
Prices are 


metal frame, 
; No 
No. : ; No. 1145, 
1437, $7.30; No. 1445, "$8.10. 
per dozen net. 
Diamond E, 
$4.40; No. 02, 


metal frame, No. 61, 
$4.80; No. 03, $5.60; No. 
1, $5.20: No. 2, $5.60; No. 3, $6.40: 
No. 4, $7.60; No. 5, $8.40. Prices are 
per dozen net. 


| WATCHES.—As might be expected at 


this time of the year, requests for 
watches of every description are on the 
increase. Indications are that late 1928 
sales will be up to normal, if not 


| greater. 


WIRE CLOTH.—Jobbers this week 


| look for new price lists on wire cloth 
| and similar goods. 
| seems to be that prices will be higher. 


Everybody’s guess 


Issued 


olutions into effect and to study the 
subject of misbranding and adulterat- 


| ing and if possible to arrive at a plan 
| for suppressing such violations of law. 


It was further resolved that the Com- 
mission should without delay prosecute 


| all pending investigations and proceed- 
| ings involving the practice of commer- 
| cial bribery without regard to other 


action taken at the meeting, to the end 
that the outstanding orders be observed 
and enforced, customers protected and 
fair and honest conditions of competi- 
tion be enforced and maintained. 
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Where Performance Counts 


BY 


E. B. GALLAHER 


Treasurer, Clover Mfg. Co. 


Editor, Clover Business Service 


I’ve had lots to say about the reliability and speed of Clover Grease-Mixed 


Grinding and Lapping Compounds—naturally a fellow gets all worked up about his 


own stuff; and it’s only human nature to take what he says with a grain of salt. 
But, when outside authorities come out and tell you the same thing— 
well, that’s different! 
First, the new Government Specifications (published May Ist), based 
on scientific tests, stated that a grease-emixed compound not alone cuts 
io times faster than all others, but was so far superior in all other 
properties that in the future the Government would consider nothing 
else— 
And now comes the Byrd Antarctic Expedition and picks out 
Clover Compound to maintain its airplanes on this peril- 
ous trip—what greater tribute to quality and reliability 
could be given? 
Naturally, like all good manufacturers, we are contin- 
ually improving our product. If you haven’t used Clover 
Compound recently, let me send you a sample. 


It’s great stuff. 





| E. B, GALLAHER: 
CLOVER MEG. CO., NORWALK, CONN., U.S. A. || Clover Mfg. Co., Norwalk, Conn. 
SINCE 1903 Send Sample 


Clover GREASE-MIXED Grinding 
and Lapping Compound. 


SAND PAPERS 
METAL CUTTING PAPERS AND CLOTH 
AUTOMOBILE NICKEL PASTE 
METAL POLISHES 


Name 


Address 


CLOVER GRINDING AND LAPPING COMPOUNDS 
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BEST OFFER of tHE YEAR 


Women everywhere are solving the gift and prize prob- 
lem by purchasing Geneva Unpainted Furniture Novel- 
ties and finishing them according to the latest mode 
and their own color tastes. 


Cash in on this demand. 
The following  assort- 
ment will get you started. 





3 Shelf Corner 
Whatnot Magazine Rack 


15 PIECES FOR $11.20 
No. $4 Hassrine ee) ATT FOR 


No. 95 Colonial Magazine | 


No ts3 Smoker and News- $11.20 


paper Basket 


™NDO 


~ 


1 No. 9 Whatnot, 2-shelf LESS THAN 
2 No. 10 Whatnot, 3-shelf 

1 No. 20 ma Basket WHOLESALE— 
1 No. 62 Tabourette 7 

1 No. 72 Hanging Shelves LIMITED TIME 
1 No. 76 Hanging Shelves J ONLY 

1 No. 82 Smoker 


Retail value of above $20.00, but your BIG PROFITS 
come from the lacquers, enamels and brushes of which 
this assortment should move about $50.00 worth. 


Shipped knock-down, each piece separately wrapped with 
necessary hardware. Weight, approximately 50 pounds. 
Our stocks are now complete, enabling us to give im- 
mediate attention to your order. 


Two assortments—30 pieces for $22.00 at same freight 
charge as one assortment. 


FINE WINDOW DISPLAY 
BRINGS NEW BUSINESS 


This group makes a splendid window or floor display, 
which will attract many new feminine customers who will 
make your store headquarters for unpainted furniture 


of complete line of Geneva 

NEW CATALOG Pieces sent on request. Geneva 
Novelty Furniture is wisely de- 
signed along lines amateurs 
find easy to finish. 


GENEVA MFG. CO. 
503 Stevens St., Geneva, IIl. 


( ) Please send assortment, 15 pieces for $11.20, 
.B. Geneva. 


( ) Please send two assortments, $22.00, F.O.B. 
Geneva. 


( ) Please send Catalog of complete Geneva line. 


Name ie : ee ae roe aries es Ss ea 


Address 











Harnessing Science 


(Continued from page 55) 


have passed away. All of us should read “Whither 
Mankind,” also “The Microbe Hunters” and “The 
Hunger Fighters.” All of these books are modern 
and scientific, and if I had not read these books, and if 
it had not happened that I heard this chemical story 
about the girls’ school all at the same time, possibly this 
modern and up-to-date scientific article would never have 
been written. 
* 





* 





* 





I am already receiving letters from hardware clerks, 
One of these letters actually sends me a subscription. 
This clerk states that he desires to take the HARDWARE 
AGE home, so he can read it carefully at night. He tells 
me that only one copy is taken by the retail hardware 
store, in which he works, and that it is so long before 
this copy gets to him from the proprietor that it is out 
of date when it reaches him. He therefore has decided 
to invest the price of a subscription and have the maga- 
zine come to his home. 

This indicates the right spirit. I am sure this clerk 
is made of the right stuff. I would like to be able to 
read his future. Sending his hard earned money for 
a year’s subscription makes me think that he is going 
to win out, and some of these days have a retail hard- 
ware store of his own, and after a while become a job- 
ber, and possibly, if he is real good and attends strictly 
to business, he may become a manufacturer. 


Paint and Varnish Men Discuss 
Their Own Industry 


(Continued from page 59) 


ment in the art of manufacturing varnishes that will be 
revolutionary. 


‘ 


U. Uehlinger, Hilo Varnish Corporation :—A deal- 
er’s purchase of a product for which he pays perhaps 
$2 a gallon, if unmoved at the end of three years costs 
$2.38; at the end of six years $2.83. Yet storekeepers 
are selling merchandise on a 10 per cent mark-up on the 
original purchase price. 


William L. Pringle, Textone Sales, U. S. Gypsum 
Co.:—Some manufacturers, or rather their represen- 
tatives, have promised exclusive representation to dealers 
and then have forgotten their promises. It seems need- 
less to point out that such practices are detrimental to 
the entire industry. 


Charles J. Casper, chairman Clean Up and Paint Up 
Campaign:—A Clean Up and Paint Up campaign 
paints and varnishes inside and outside. This sales 
promotion activity of our industry does more than accel- 
erate or stimulate paint and varnish interests. It sells 
the goods. More cans of paint and varnish are sold 
across the counter by the dealer during a well organized 
Clean Up and Pain Up local campaign than are sold by 
any other activity we have and during any other season 
or period of the year. 















of | 
equ 
star 
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From the Lac Bug to Shellac 
(Continued from page 62) 


it is placed between two huge stones, not unlike the 
grain-grinding stones used by the American Indians, 
and ground until the parent bugs, sticks and dirt are 
removed. Following this crude grinding the lac is 
sifted and separated into three classes, the most impor- 
tant of which is seed-lac. This is used for commercial 
purposes. The seed-lac is then washed and soaked for 
about twenty-four hours, so that the coloring matter or 
dye will disappear. Again it goes through a grinder 
and then is placed in large cloth bags, which are warmed 
before an open fire and twisted to wring out the melted 
lac. 

The melted lac is allowed to drip on tiles and, while 
still warm, is picked up by a native, who stretches it into 
thin sheets. He places one corner between his teeth, 
two other corners under each foot, and with a hand on 
either side stretches the mass until it becomes a thin, 
parchment-like sheet, easily broken up into flakes. Fol- 
lowing this process the raw lac is shipped to its next 
destination. 

After the raw shellac gum is delivered to the manu- 
facturer it is prepared in the factory for the market. 
Tremendous vats, cookers and large vacuum dryers are 
all devoted to the preparation of bleached gum shellac. 
It is in these processes that skill, equipment and knowl- 
edge are indispensable. If the shellac is improperly 
bleached it will quickly darken, thus destroying its prin- 
cipal usefulness. Orange and white gum shellacs, dis- 
solved in alcohol form the familiar shellacs of today. 

The growth in the demand for shellac is due in part 
to the fact that this material, properly manufactured, is 
superior for certain finishes. The variety of uses pos- 
sible for shellac and the care and devotion given to the 
manufacture make its promotion profitable to the dealer. 


Chicago Belting Co. Distributes Pulleystone 


Pulleystone, a plastic material when applied to the surface 
of iron, steel or wood pulleys is said to give them an efficiency 
equal to or better than that of a new paper pulley. This sub- 
stance, which is being distributed by the Chicago Belting Co., 
113 North Green Street, Chicago, IIl., has been designed to be 


applied to the small pulley of producing machines and to motor 
pulleys. It spreads over the pulley and gives a surface with 
a very high adhesion. The distributor states that if there has 

any belt slippage and decrease in production, a pulley 
covered with Pulleystone will take hold of the belt, without abra- 
sion, and pick up, as well as increase, production. It is sold 
on = basis of being used with existing equipment. Packed in 

b. cans. 








Stock the Line 
Carrying the Least 


Sales Resistance 





The Repair Man 


who tries out a 


MORSE. 
No. 728 Adjustable 


Reamer 


will come 
back for 
a Set. 


These 

Reamers 
have a wide 
range of ex- 
pansion (from 


1/16” in the small- 
est to 5/16” in the 
largest). 


With a set of 13 Reamers a hole of 
any desired size from 15/32” 
2-3 /32” can be reamed. 


These tools are especially adapted 
for Quick Service. Every Garage 
and Repair man should have a set. 





Twist DRILL | 8. MACHINECO. 


BEDFORD,MASS 


Progressive Dealers Everywhere Sell 
MORSE High Speed Drills, Cutters 
Reamers, Taps and Dies 
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There'll be 


No Flip- 






























when this ; 
door closes 


“Comes quietly to rest at 
center!” Soothing words 
to anyone who has ever 
lived or worked within ear- 
shot of a flapping pantry 
door or swinging gate in an 
office railing. This is Rixson 
No. 10 Double Acting 
Floor Check operating in 
either direction quietly 
and under positive con- 
trol. No door holders 
needed, for No. 10 Floor 
H Check will hold the door 
H at 90° when required. 





Easy to sell? It just 
naturally appeals to any- 
body who has heard the Be. 
j old objectionable “flip-flap.” oS 
Its solid appearance promises ¢ 
years of usefulness. Its man- 
ufacture by Rixson assures 
fulfillment of this promise. 


There is an extra point or 
two in favor of every ar- 
ticle of Rixson Builders’ 
Hardware—Friction Hinges, 
Butts, Adjustable Ball 
Hinges, Casement Opera- 
tors, Pivots, Concealed 
Transom Operators, _ etc. 
—all based on 25 years of 
manufacturing hardware that 
home owners appreciate. 


Write for circular on No. 10 Floor 
Check to secure further details. 
Oscar C. Rixson Company 


4450 Carroll Ave., Chicago, Ill. 


New York Office: 
101 Park Ave., N. Y. 












For Kitchen and 
Pantry Doors, Of- 
fice Railing Gates, 
etc. 


























Double Acting Floor Check 








Service Hardware Co. Increases Toy 
Sales with Practical ** Christmas 
Toy Club” 


HROUGHOUT the country this year, hundreds 
of thousands of men and women have been sys- 
tematically saving each week and month for 
expenditures at the Christmas season. This method of 
systematic saving has grown in popularity each year, 
due largely to its practicability and its universal appeal, 


The Service Hardware Co., 4710 Fourteenth Street, 


SERVICE HARDWARE CO. 


Home of “Minute Service” 
Ave. N.¥ 1710 14th Street > 
| hens A , Phone Colw 


The Service Hardware Co. “CHRISTMAS TOY CLUB” 
WHAT IT !S AND HOW IT WORKS! 


| The most original and helpful idea ever attempted is presented to th: 
subhe to aid them in thei purchase of Christmas toys 
Anticipating the sale of a tremendous amount of toys, we purchased a 
old carload of wheel goods, as wagons. kiddie bikes. scooters. automobile 


and a hundred other items from the largest and finest manufacturer of toys in 
mg purchase ga sa pnee consideration that enables us to make 


s made in the usual manner 


avings Club is given you listing the 





You pay a small amount at the tme of purchase. augmenting th 
oothly pavments in the amount most convenient to 
ayments being written o the book as your recerpt 
aced away with your name upon sar 


ker anytime before Christmas of upon completion of all payments at 


ng this plan you are enabled to make a selection of Christm 





us and sensible as ut 





that s do: thout the slightest markup fror 





fering our customers a plan without par 


Visit Our Toy Department! 


| ; ‘ ‘ 
d We will gladly assist you in your selection! 


| 
| 
| 
| 
J 


Here is a letter used by Service Hardware Co., 
Washington, D. C., to acquaint its public with its 
plan to make the buying of toys easier. The plan 
is based upon the regular Christmas Club idea of 
saving for Christmas gift expenditures. 


N. W., Washington, D. C., has taken a leaf from the 
banks’ successful efforts, by sponsoring a “Christmas 
Toy Club” for the benefit of its customers who desire 
to give toys as Christmas presents. 

Realizing the advantages of the “Christmas Club” 
plan, and appreciating the public’s attitude toward this 
method of saving, the hardware company has modeled 
its plan after the older method. In October, the cus 
tomers of the company are notified of the ‘Christmas 
Toy Club” through the announcement reproduced here- 
with. Anyone can join the organization by selecting 
some toy or toys, making a small down payment and 
agreeing to pay the balance in weekly or monthly pay 
ments. Each club member is given a small book, in 
which are recorded the payments. Since customers Ca 
select toys from fresh, complete stocks, without battling 
late Christmas shoppers and are not inconvenienced by 
having to expend a considerable sum at one time, the 
Service Hardware Co. reports great success last yea! 
and contemplates even greater success this year. 
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Christmas Clubs Will Distribute 
$550,000,000 


| 
ae IXIMATELY $550,000,000, a record amount, | 











will be distributed by more than 8000 banks and | 
financial institutions in the United States beginning in 
a few days, it was announced yesterday by the Christmas 
Club, No. 45 West Forty-fifth Street. More than 8,000,- 
000 members will take part in the distribution of the 
sum, which is 10 per cent larger than that of last year. 

It is estimated that of the total distributed, $213,000,- 
000 will go to stores to pay for Christmas purchases ; 
$165,000,000 will be deposited in permanent thrift or 
savings accounts ; $72,000,000 will be used for year-end 
commitments, including installment payments ; $30,000,- 
000 will pay insurance premiums; $29,000,000 will go 
for interest and reduction of mortgages ; $25,000,000 for | 
taxes ; $11,000,000 for education and travel and $5,000,- | 
000 for charity. 

Checks to members will, on the average, run from 
$12.50 to $1,000. Massachusetts leads the States in per 
capita savings with New York and Pennsylvania not 
far behind. 


Car Loadings Show Rise of 64,267 
Above 1927 


EVENUE loadings amounted to 1,103,342 cars dur- 
R ing the week ended Nov. 3, showing a decrease of 
58,634 cars from the preceding week, but an increase of 
64,267 cars over the corresponding week in 1927. | 

Miscellaneous freight loaded 427,670 cars, a decrease 
if 28,631 cars below the week before, but 17,450 cars | 
more than the same week last year. 


Building Sets N ww Revasd During 
Month of October 


ATEW building and engineering work contracted for | 
4‘ in the 37 States east of the Rocky Mountains dur- 
ing the past month was the highest October contract 
total on record, according to F. W. Dodge Corporation. 
Last month’s total, $597,103,500 in amount was 3 per 
cent ahead of the September, 1928, total and it was 6 | 
per cent over the October, 1927, total. The above figure | 
includes about 91 per cent of the country’s total con- | 
struction and is segregated into eight districts which are 
teviewed below. When comparisons were made with the No.27 Frog Spear 
October, 1927, records it was found that the only district XN 
where there was a decrease was the Central West. : 

The October building record brought the total amount F NeS Fish Spear 
of new construction started in these States since the first ve ry 
of this year up to $5,724,047,600, as compared with No.33 
$5,359,297,900 for the corresponding period of last year, d Frog Spear 
the increase being 7 per cent. ec 


Analysis of the October contract total showed the fol- ; 
lowing outstanding classes of work : $239,691,900, or 40 Write us for a Catalog, Ask your Jobber for Prices 


per cent of all construction, for residential buildings ; 
$148,696,500, or 25 per cent, for public works and utili- 
ties ; $67,330,400, or 11 per cent, for commercial build- 


ings; and $62,258,700, or 10 per cent, for industrial 

jc “|| HARDWARE 
New contemplated projects as reported last month in | and TOW s 

the 37 eastern States reached a total of $616,933,100. | 

This was an increase of 18 per cent over the amount Arcade Manufacturing Co. 


teported in the preceding month and a gain of 1 per cent | Freeport, Illinois 
over the October, 1927, total. 








No. 10 Fish Spear 


No7 Fish Spear 
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Ordinary Pipe Wrenches 
Don’t Have This Feature 


- BEARING CONTACT 

YM. FOR FRAME GIVES 

‘SS ~~ ADDED STRENGTH 
\ 









The added bearing surface 
between yoke and jaws on 
Genuine OSWEGO Still- 
son Pipe Wrenches is .a 
feature not found in ordi- 
nary pipe wrenches. 


It costs more money to 
build wrenches this way, 
but results justify the 
cost. Our method gives 
% inch greater bar 
clearance, also wider 
adjustment, and 
RESERVE 
STRENGTH 
where most 
needed. 


Jaws are milled the Orig- 
inal OSWEGO §S8tillson 
way insuring an unfailing 
GRIP. 


40 years’ experience — 24 
hour service — courteous 
dealer treatment. 

The Guarantee Tag on 
every genuine OSWEGO 
Stillson protects you and 
your trade against defects 
in material or workman- 
ship. 

The OSWEGO line also 
includes Expanders, Pipe 
Cutters, Punches and 
Vises. Send for Catalog 
and Discounts. 


The Oswego Tool Co. 


Established 1887 Incorporated 1893 
Oswego, N. Y. 





















THE STENCILOR 
A CHAIN STORE FAVORITE 


One of the big reasons for chain 
store success is the fact that 
they realize the importance of 
proper display of merchandise. 
THE STENCILOR IS STAND- 
ARD EQUIPMENT WITH 

CHAIN STORES 
AND OTHERS. It 
enables you to 
make modern, 
striking price 









tickets, show 
ecards and 
window 
strea mers 
quickly and 
without pre- 
vious training. 
You can’t make 
errors— it is 
“mistake- 

proo on 
PLAY YOUR STOCK WITH PRICE TICKETS, SHOW Ds 
AND SIGNS MADE UP TO THE MINUTE WITH THE STEN- 
OILOR and increase your sales through the modern methods adopted 
by the most successful merchandisers. Prices and descriptive liter- 
ature on request. 


DISPLAY MATERIAL COMPANY 
774 Grand Avenue, St. Paul, Minnesota 


pew Attach this coupon to your firm letterhead === 


Send to your nearest office— 
DISPLAY MATERIAL CO., 774 Grand Ave., St. Paul, Minn. 
Eastern Agents, Display Material Co., 191 Pearl St., 
New York, N. Y. 
Canadian Agents, Display Card Co., Ltd., 11 Inkerman St., 
Toronto, Ont. 

Please send me without obligation a copy of your book, 
‘“‘How to Make Signs."’ 























as 


Bank Debits Off 9.6 Per Cent Due 
to Short Business Week 


hg to individual accounts as reported to the 
Federal Reserve Board by banks in leading 
cities for the week ending Nov. 1, which included 
but five business days in most of the cities, aggregated 
$15,558,014,000, or 9.6 per cent below the total of 
$17,201,763,080 reported for the preceding week and 
23.2 per cent above the total for the week ended Nov. 9, 
1927, 

Aggregate debits for 141 centers for which figures 
have been published weekly since January, 1919, 
amounted to $14,123,000, as compared with $16,366,098,- 
000 for the preceding week and $11,853,976,000 for the 
week ended Nov. 9, 1927. 


Cash Discount Is Retained on 
Tin Plate Contracts 


HE American Sheet & Tin Plate Co., Pittsburgh, 

Pa., in announcing prices of tin plate to rule on 
contract tonnages over the first half of 1929, went con- 
trary to expectations in retaining the present discount of 
2 per cent for cash in 10 days. It had been rather gen- 
erally believed that the discount would be lowered to 
Y of 1 per cent to bring the tin plate allowance for cash 
to the same basis as announced several months ago on 
sheets. The new price is $5.35 per base box, Pittsburgh, 
and $5.45, f.o.b. Gary, Ind., an advance of 10 cents 
per base box. With a discouat of 2 per cent for cash in 
10 days, the net prices are $5.2430 and $5.3430. If the 
former price of $5.25 per base box, Pittsburgh, had been 
continued, as many had expected, and the discount for 
cash in 10 days reduced to % of 1 per cent, the net 
Pittsburgh price would have been $5.2237. 

Retention of a 2 per cent discount on tin plate is of 
prime interest to the members of the National Hardware 
Association, who at a meeting in Pittsburgh Sept. 5, 
last, and again at the annual convention in Atlantic 
City, N. J., Oct. 15 to 19, vigorously protested the reduc- 
tion in the cash discount on sheets and urged the sheet 
manufacturers to take just such a step in the matter of 
the sheet discount as the American Sheet & Tin Plate 
Co. has now taken in respect to tin plate. The sheet 
steel jobbers wanted the sheet mills to allow the 2 per 
cent discount to stand even at the expense of either in- 
cluding the discount in the sales price or in making an 
outright advance in the sales price that would enable 
them to secure the same extra return that the lower dis- 
count rate would produce. 


To Study Wholesale Paint and Varnish 
Distribution Costs 


The Domestic Commerce Division, Department of 
Commerce, has launched a study of wholesale distribu- 
tion costs in the paint and varnish industry, to be con- 
ducted on lines similar to those followed in the previous 
cost studies. Records of a particular firm will be an- 
alyzed in the attempt to assign costs to selected lines 
and disclose customer differentials in service costs. 
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Sheet-Metal Ware Shipments 
Continue Large 


Shipments of enameled sheet-metal ware in Septem- 
ber are reported by the Department of Commerce at 
352,484 dozens valued at $1,372,242. This compares 
with 358,811 dozens in August valued at $1,354,316 and 
with 310,823 dozens in September, 1927, valued at $1,- 
285,854. September shipments of galvanized sheet- 
metal ware were 189,789 dozens valued at $742,188. 
This compares with 186,864 dozens in August valued at 
$746,580 and with 172,382 dozens in September, 1927, 
valued at $695,077. 

Shipments of enameled sheet-metal ware in nine 
months have reached 3,123,160 dozens valued at $11,- 
776,715. This shows an increase of 4 per cent in num- 
her and over 9 per cent in value compared with the first 
nine months of 1927. But white ware and gray ware 
showed decreases from last year in both quantity and 
value. The gain was wholly in colored ware, which 
advanced in nine months from 168,767 dozens valued 
at $696,075 to 556,474 dozens valued at $2,757,256. The 
nine-month totals in colored goods this year are more 
than double the 12 months of last year. 

Galvanized sheet-metal ware shipments in nine months 
have amounted to 1,774,297 dozens valued at $6,827,- 
933, a moderate gain from last year’s 1,690,734 dozens 
valued at $6,374,034. 


Automobile Output Passes 4,068,000 
in 10 Months 


Production of cars and trucks during the first 10 
months this year reached 4,068,727, surpassing all pre- 
vious marks for a corresponding period, according to 
reports to the National Automobile Chamber of Com- 
merce. The previous high mark for the first 10 months 
was in 1926, when 4,062,110 cars and trucks were turned 
out. 

October output was estimated at 397,000 motor ve- 
hicles, compared with 434,915 in September, and 227,510 
in October last year. October was 75 per cent greater 
than October, 1927, but 8 per cent under September, 
this year. ; 

Reports indicated that more than 800,000 American 
cars and trucks would be sold outside of the United 
States this year. During the first nine months more 
than 627,000 vehicles were shipped to 107 countries. 
This foreign demand exceeds last year’s high mark of 
643,634 vehicles. 


To Vote Simplification for 
Welded Chain 


A general conference of manufacturers, distributors 
and users of welded chain was held at the Department 
of Commerce, Washington, Nov. 15, under the auspices 
of the Division of Simplified Practice, Bureau of Stan- 
dards. 

Manufacturers representing a large percentage of 
production have formulated a program calling for a re- 
duction of about one-third in the number of sizes and 
varieties now cataloged. The conference acted upon the 
proposals and discussed the simplified practice recom- 
mendation. R. L. Lockwood, of the Division of Simplified 
Practice, represented the Department of Commerce. 








PLYMOUTH 
GRIST 


MILLS 


= 


For grinding corn, for making table meal, and for 
grinding all grains, shells, roots, bark, salt, coffee, 
etc., you can recommend PLYMOUTH ‘Rapid’ 
Grist Mills for most satisfactory results. They 
meet every requirement for long service and good 
work. Ruggedly built throughout of heavy iron, 
with steel shaft, and alloy-steel burrs 4 inches in 
diameter that will outlast three sets of ordinary 
burrs. All parts carefully machined and fitted to 
insure best results. 


PLYMOUTH “Rapid’’ Grist Mills are priced to 
enable you to get mill business. Write for com- 
plete catalog in colors, describing ‘“‘Rapid” Mills, 
also our larger ‘“‘Korn King” Mills for both hand 
and power use. 


The Fate-Root-Heath Company 
701 Bell St. Plymouth, Ohio 


No. 11—Side 
Table. An ideal table for 
Ohristmas goods. 


CHRISTMAS PROFITS 


There is no time of year when display tables are more 
needed than during the holidays. Christmas time is 
shopping time—when people buy what they see. Many 
a Heller Double-Duty Display table has more than 
earned its cost in extra profits in one Christmas season. 
The handy, attractive display and the plain price tickets make 


your Christmas goods tables almost self-serve, saving the time of 
your floor sales people. 


Anticipating the great holiday demand we have built up a huge 
stock #nd can assure immediate shipment. Collect telegrams 
accepted for inquiries or orders. 


HELLER 


Business Building Store Equipment 
W. C. HELLER & CO. 


700 Bryant 8t., Montpelier, Ohio 
0 Price Tickets for Display Tables New York Office, 20 Vesey Street, 
© Display Door Wall Cabinets Suite 500 
11-22-28 (64-A) Write name and address in margin below 


Check the items you are interested in, 
tear out this ad and mail it today. 
O New Style Display Tables 
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Adjustable 
RADIATOR SHIELDS 


There is much favorable com- 

ment regarding the addition of 

the attractive ivory finish to the 

“GEM” Adjustable Radiator 

Shield line, though the gold- 

bronze and aluminum finishes remain as popular as 
ever. Ten popular sizes, adjustable to 


. radiator top widths, 6” to 13”; lengths, 11” to 65”. 
\ BEH & CO., 1140 Broadway, New York, N. Y. 


Buy from your jobber 








HE New Holmes Electric Refriger- 

ator, operating on the most efficient 
engineering principle known, refined 
and amazingly simplified, will soon be 
announced. 


HOLMES PRODUCTS, INC. 
2 W. 46th St. New York City 


H®| 


ELECTRIC REFRIGERATOR 


| quarters, Mayview Manor. 











Means Easy Sales 


KNOWN QUALITY Satisfied Customers 
SHARK BRAND CHISELS 


Monufsctared te 5 A. Berg 
Co., , Eskilstuna, are made from 


Sweden. the finest Swedish 
Butt Beveled edge. charcoal steel, sturdy 
Regular Beveled and well made and 
—_ craftsmen and lovers of 
Socket Chisels. good tools appreciate their 
known quality. 

Because of their reputation as de- 
pendable tools, they sell with little 
effort, which means sure profits to you. 


We carry a full line of 
SWEDISH Made TOOLS and HARDWARE 
Order from your jobber today, or write 
SCANDINAVIAN WESTERN eee ©. Ltd. 
107-108 Lafayette St., New York, N 
Minneapolis, Minn. Seattle, Wash. M 











BALTIMORE MARYLAND 


T~.) BRUSH-NU COMPANY | 
te 








Coming Hardware 
Conventions 


ARKANSAS RETAIL HARDWARE ASSOCIATION COoONVEN- 
TION, Hotel Marion, Little Rock, sometime in May, 1929, 
L. P. Biggs, secretary, 815-816 Southern Trust Building, 
Little Rock. 

CALIFORNIA RETAIL HARDWARE & IMPLEMENT ASSOCIA- 
TION CONVENTION, San Francisco, Feb. 12, 13, 14, 1929, 
LeRoy Smith, secretary, 112 Market Street, San Francisco. 

CoNNECTICUT HARDWARE ASSOCIATION CONVENTION, Feb- 
ruary, 1929. Place to be announced later. Henry S. Hitch- 
cock, Woodbury. 

HARDWARE ASSOCIATION OF THE CAROLINAS CONVEN- 
TION, Blowing Rock, N. C., June il, 12, 13, 1929. Head- 
Arthur R. Craig, secretary- 
treasurer, Charlotte, N. C. 

IpAHO RETAIL HARDWARE & IMPLEMENT DEALERS’ Asso- 


| CIATION ConvENTION, Boise, Jan. 22, 23, 24, 1929. E. E. 
_ Lucas, secretary-treasurer, Hutton Building, Spokane, Wash. 


ILLINOIS RETAIL HARDWARE ASSOCIATION CONVENTION 
AND ExuisiTion, Hotel Sherman, Chicago, IIl., Feb. 12, 13 
and 14, 1929. P. M. Mulliken, managing director, Elgin, Ill. 

INDIANA RETAIL HARDWARE ASSOCIATION CONVENTION, 
Indianapolis, Jan. 29, 30, 31, Feb. 1, 1929. G. F. Sheely, 
managing director, 911-913 Meyer-Kiser Bank Building, 
Indianapolis. 

Iowa RETAIL HARDWARE ASSOCIATION CONVENTION AND 
ExuIsIT1I0N, Hotel Savery and Des Moines Coliseum, Des 
Moines, Feb. 12, 13, 14, 15, 1929. A. R. Sale, secretary- 
treasurer, Mason City. 

Kentucky HarpwarE & IMPLEMENT ASSOCIATION CON- 
VENTION AND EXHIBITION, Seelbach Hotel, Louisville, Jan. 
22, 23, 24, 25, 1929. J. M. Stone, secretary, 202 Republic 
Building, Louisville. 

LouIsIANA RETAIL HARDWARE AND IMPLEMENT ASSOCIA-. 
TION CONVENTION, Mansfield, June 17, 18, 19, 1929. Guy 
Nason, secretary, Starkville, Miss. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CONVENTION 


| AND ExHIBITION, Detroit, Feb. 5, 6, 7, 8, 1929. Headquarters, 


Hotel Statler. Exhibit at Convention Hall. A. J. Scott, 
secretary, Marine City. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Feb. 19, 20, 21, 22, 1929. Place to be decided later. 
Chas. H. Casey, manager-treasurer, Nicollet at Twenty- 
fourth Street, Minneapolis. 

MISSISSIPPI RETAIL HARDWARE AND IMPLEMENT ASSOCIA- 
TION CoNvENTION, Gulfport, June 10, 11, 12, 1929. Guy 
Nason, secretary, Starkville. 

Missour!I RETAIL HARDWARE ASSOCIATION CONVENTION 
AND Exursition, Hotel Statler, St. Louis, Jan. 21, 22, 23, 
1929. F. X. Becherer, sec., 5106 No. Broadway, St. Louis. 

Montana IMPLEMENT & HARDWARE ASSOCIATION CON- 
VENTION, Bozeman, Feb. 4, 5, 6, 1929. A manufacturer's 
exhibit will also be held from Feb. 4 to 8, inclusive. A. C. 
Talmage, secretary, Bozeman. 

MounTAIN STATES HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, Denver, Colo., Jan. 15, 16, and 17, 1929. 
Headquarters not yet selected, but in all probability will be 
the Cosmopolitan Hotel. W. W. McAllister, secretary- 
treasurer, P. O. Box 513, Boulder, Colo. 

NationaL House FurnisH1nG MANUuFACTuRERS ASSO- 
CIATION CONVENTION, Stevens Hotel, Chicago, IIl., Jan. 14, 
15, 16, 17, 18, 19, 1929. Warren Edwards, secretary, 189 
W. Madison Street, Chicago, III. 
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NATIONAL RETAIL HARDWARE ASSOCIATION CONGRESS, 
Oklahoma City, Okla., sometime in June, 1929. Dates to be 
decided later. H. P. Sheets, managing director, 915-935 
Meyer-Kiser Bank Bldg., Indianapolis. 

NEBRASKA RETAIL HarpWaRE ASSOCIATION CONVENTION, 
Lincoln, Feb. 5, 6, 7, 8, 1929. Exhibit at University Coliseum. 
Hotel headquarters will be announced later. George H. Deitz. 
secretary, 414-419 Little Building, Lincoln. 

New ENGLAND HarpwareE DEALERS’ ASSOCIATION CON- 
vENTION, Mechanics’ Building, Boston, Feb. 20, 21, 22, 
1929. Geo. A. Fiel, secretary, 80 Federal Street, Boston, 9. 

New York StaTE RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Rochester, Feb. 5, 6, 7, 8, 1929. 
Headquarters, Powers Hotel. Exhibit at Edgerton Park. 
John B. Foley, sec., 412 City Bank Building, Syracuse. 

NortH Dakota RETAIL HARDWARE ASSOCIATION CoN- 
VENTION AND EXHIBITION, Jamestown, Feb. 12, 13, 14, 
1929. C. N. Barnes, secretary, Grand Forks. 

On10 HarDWARE ASSOCIATION CONVENTION AND Ex- 
HIBITION, Cincinnati, Ohio, Feb. 19, 20, 21, 22, 23, 1929. 
Headquarters, Gibson Hotel. James B. Carson, secretary. 
315 Mutual Home Bldg., Dayton. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIATION 
ConvENTION, Jan. 29, 30, 31, 1929. Chas. L. Unger, secre- 
tary, 207-208 Bloomfield Building, Oklahoma City. 

Oregon RetTait HarpwareE & IMPLEMENT DEALERS’ 
ASSOCIATION CONVENTION, Portland, Feb. 5, 6, 7, 1929. E. 
E. Lucas, secretary-treasurer, Hutton Building, Spokane. 

PaciFic NorTHWEST HARDWARE X IMPLEMENT AsSSO- 
CIATION CONVENTION, Spokane, Wash., Jan. 30, 31, Feb. 1, 
1929. E. E. Lucas, sec-treas., Hutton Building, Spokane. 

PANHANDLE HARDWARE AND IMPLEMENT ASSOCIATION 
ConvENTION, Amarillo, Tex., April 8, 9, 10, 1929. Head- 
quarters, Amarillo Hotel. C. L. Thompson, secretary, Can- 
yon, Tex. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARDWARE 
AssocIATION, INc. CONVENTION AND EXHIBITION, Com- 


mercial Museum, Philadelphia, Feb. 12, 13, 14, 15, 1929. | 
Sharon E. Jones, sec., 610 Wesley Building, Philadelphia. | 


South Dakota RetaiL HarpwarE ASSOCIATION CON- 
VENTION, Sioux Falls, Feb. 5, 6, 7, 1929. Chas. H. Casey, 


manager, Nicollet at Twenty-fourth Street, Minneapolis. | 


SOUTHERN CALIFORNIA RETAIL HARDWARE ASSOCIATION 
ConvENTION, Los’ Angeles, Feb., 1929. Definite dates to 
be determined later. H. L. Boyd, secretary, 508 Spring 
Arcade Building, Los Angeles. 

SOUTHEASTERN RETAIL HARDWARE AND IMPLEMENT AS- 
SOCIATION, composed of Alabama, Florida, Georgia and 
Tennessee, Convention and Exhibition in Atlanta, Ga., May 
14, 15 and 16, 1929. Walter Harlan, secretary-treasurer. 
701 Grand Theater Bldg., Atlanta, Ga. 

TExAS HARDWARE & IMPLEMENT ASSOCIATION CONVEN- 
TION AND EXHIBITION, Dallas, Jan. 22, 23, 24, 1929. Head- 
quarters, Baker Hotel. Dan Scoates, sec., College Station. 

VirRGINIA RETAIL HARDWARE ASSOCIATION CONVENTION, 
Jefferson Hotel, Richmond, Feb. 19, 20, 21, 1929. Thos. 
B. Howell, secretary, 602 Broad Street, Richmond. 

West VirGINIA HARDWARE ASSOCIATION CONVENTION 
AND ExHIBITION, Fairmont, Jan. 22, 23, 24, 1929. James 
B. Carson, secretary, 315 Mutual Home Bldg., Dayton, O. 

WesTerRN RETAIL IMPLEMENT AND HARDWARE ASSOCIA- 
TION CONVENTION AND EXHIBITION, Kansas City, Mo., 


Jan. 15, 16, 17, 1929. Hotel President, general headquar- | 


ters. Sessions will be held in Missouri Theater, and the 
Western Hardware Show will be held in Convention Hall 
H. J. Hodge, secretary, Abilene, Kan. 

Wisconsin RetatL Harpware ASSOCIATION 
TION AND EXHIBITION, Auditorium, Milwaukee, Feb. 5, 6, 
7,8, 1929. P. ]. Jacobs, secretary, Stevens Point. Exhibit 
manager, George W. Kornely, 1476 Green Bay Avenue. 
Milwaukee. 


Conven- | 


No. 150 
Sereen Door 
Set 


Here’s a Fast Selling Screen 
Door Set of Unusual Quality 


The No. 150 Screen Door Set has been in 
steady demand for a number of years due 
to its attractive appearance, long wearing 
qualities and moderate price. 


Now, its appearance has been made even 
more attractive by the new, smooth, ball- 
tip pins and a slight change in the shape of 
the hinges. Yet it costs no more than before. 


The No. 150 Set is packed in individual 
cartons with all necessary screws—12 car- 
tons in a container. It is regularly fur- 
nished in japan, antique copper and dull 
brass finishes. Other finishes can be fur- 
nished on request. Write for prices—order 
now for Spring delivery. 

No Hardware Is 

QUALITY Without 


Genuine FRANTZ 
the Red Label 


FRANTZ MANUFACTURING COMPANY 
Dept. H-23 


Sterling, Illinois 


RANT 


RED LABEL 
GUARANTEED 
BUILDERS 
HARDWARE 








HARDWARE AGE for NOVEMBER 22, 1928 











EAGLE 
WOOD SCREWS 


AU 


Clean Slots 
Uniform Heads 
Accurately Cut Threads 


(ames Are the satisfying quali- 
ties that make 





amine 
staal) 


swig 
ssid} 


Eagle Wood Screws 


so popular. Large stocks 


on hand assure prompt 
(3 rent veered shipments, 


Brass and Iron 


je Flat, Round and Oval 


4 
Head 
The Eagle Quality Line 
Night Latches Front Store Sets 
Cabinet Locks Store Door Sets 
Trunk Locks Padlocks 
Wood Screws 
Eagle Lock Co. 
General Sales Office 
. 26 Warren St., New York 
REG. IN U. 8. PAT. OFF. RBG, IN U. 8. PAT. OFF 
Branches: 


521 Commerce St., Philadelphia, Pa. 
177-179 N. Franklin St., Chicago, Ill. 
114 Bedford St., Boston, Mass. 





Get the Right 


Lime 


to sell 


with the aid of the 
CLASSIFIED SECTION 
f 


Hardware Age 


239 W. 39th Street, New York City 








Works at Terryville, Connecticut 


























